Editor  &  Rublisher 


I 


d  Bureau 
I  propose 
modular  plan 


I 


A  close-up  of 
the  revamped 
New  York  News 
(See  page  13) 

ABC  audit  shows 
rise  in  average 
daily  circulation 


An  alcoholic  success  stoiy: 
The  Sinrit  of  Christmas. 


Glenn  Horstman,  Chemical  Dependency  C!ounselor 

The  Minneapolis  Star/Minneapolis  Tribune 


In  1972,  the  Minneapolis  Star  and  TVibune  Company  began  a  special 
chemical  dependency  program  for  and  with  its  employes. 

Five  years  later,  in  December  when  spirits— not  just  the  spirit  of 
the  season  —are  overused,  there  was  one  tiny  example  of  the  program’s  success. 

Publisher  Donald  R.  Dwight  received  a  Christmas  card  with  more 
than  30  signatures  on  it;  the  employes  enrolled  in  the  program. 

If  you  ask  why  that  is  such  a  significant  thing  to  say  in  a  forum  such  as 
this,  then  let  me  ask  how  many  of  you,  knowing  you  are  dependent  on  alcohol, 
would  tell  your  publisher?  I’d  guess  few  would,  because  in  most  places  an 
alcoholic  is  an  unwanted  employe.  Tfen  percent  of  Americans  have  chemical 
dependency  problems  severe  enough  to  interfere  with  their  work.  Newspaper 
employes  are  not  immune. 

Yet  most  newspaper  companies  have  no  in-house  programs  to  deal  with 
this  problem.  The  result:  employes  with  this  problem  are  not  identified. 

Their  work  suffers.  Ultimately,  many  are  fired  and  everyone  loses. 

From  1972  to  1976,  our  Company  had  a  cooperative  agreement  with  the 
Johnson  Institute,  a  highly  respect^,  local  chemicd  dependency  treatment 
center.  Affected  employes  were  sent  there  for  in-patient  and  out-patient 
treatment. 

But,  we  saw  a  need  for  a  more  comprehensive  program.  I  was  appointed 
to  be  the  Star  and  TVibune  Company  chemical  dependency  coimselor,  in 
addition  to  my  duties  as  assistant  building  manager  and  chief  engineer. 

Why  me?  I  am  a  recovering  alcoholic— no  one  ever  is  “cured!’  I  had 
studied  counseling  to  prepare  myself  for  this  position. 

Now  supervisors  are  trained  to  recognize  employes  with  chemical 
dependency  problems.  We  follow  up  after  treatment  with  weekly  meetings 
patterned  after  the  Alcoholics  Anon3mious  philosophy.  And,  above  all,  complete 
confidentiality  is  assured. 

The  results;  Many  now  are  not  afraid  to  admit  to  the  person  in  charge 
that  they  have  a  problem.  Recovery  has  been  86  percent  successful.  That  means 
employes  are  back  on  the  job.  Sober.  Dry.  Chemically  free  for  at  least  six 
months  to  a  year. 

I  know  what  it  means  to  have  a  company  that  is  concerned  about 
problems.  If  you  think  your  company  could  benefit  from  our  experiences,  please 
write  or  call.  I’ve  been  there.  Now,  I’m  glad  I’m  here! 
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Take  a  nostalgic  walk  down  memory  lane  with  this  fast-growing  cartoon  panel  by 
Bill  Owen  and  Don  Sherwood.  Recall  again  the  heroes  of  yesteiyears,  and  your 
favorite  stars  and  shows  from  the  “Golden  Ages"  of  radio,  motion  pictures  and 
television. 

Relive  those  magic  moments  in  history  and  entertainment  three  times  a  week 
in  this  two-column  panel,  RETURN  WITH  US  TO . . . 

CopW  Wcwg 

Serving  the  needs  of  newspapers 


MAIL  TO 

Copley  News  Service 
P.O.  Box  190 
San  Diego,  CA  92112 
(714)  299-3131 

Check  out  these  other  features; 

□  Me  &  MY  RV!  —  Recreational  Vehicle  Column 

□  Antoinette  &  Cleopatra - Comic  strip 

□  Make  It  Yours - Crafts  column 

□  Sports  T rivia - Sports  quiz 


State 


Zip 


‘THANKS,  BUZZ, 
FOR  PICKING  US!’ 

**In  selecting  a  new  owner,  we 
had  four  primary  areas  of  con¬ 
cern:  Our  community,  our 
employees,  our  stockholders, 
and  a  track  record  of  integrity 
and  stability.  We  feel  Stauffer 
Communications  will  fill  the 
hilU^ 


Colin  D.  Monfore 

Publisher 

Yankton  Daily  Press  &  Dakotan 


Stauffer  Ccmmunicaf  icns^  Inc* 

The  group  that  believes  in  home  town  management. 


Arizona 

KOOL-AM,  Phoenix* 

Colorado 

The  Glenwood  Post 

Iowa 

KRNT-AM,  Des  Moines 
KRNQ-FM,  Des  Moines 

Kansas 

The  Topeka  Daily  Capital 
The  Topeka  State  Journal 
The  Pittsburg  Morning  Sun 
The  Arkansas  City  Traveler 
The  Newton  Kansan 
Capper’s  Weekly 
Capper’s  Insurance  Sen/ice 
Capper’s  Travel  Club 


Kansas  (Cont.) 

Stauffer  Media  Services 
WIBW-TV-AM-FM,  Topeka 
KSOK-AM,  Arkansas  City 

Michigan 

The  Holland  Sentinel 
The  Hillsdale  Daily  News 

Missouri 

The  Independence  Examiner 
The  Hannibal  Courier-Post 
The  Marshall  Democrat-News 
The  Maryville  Daily  Forum 
The  Nevada  Daily  Mail 
The  Blue  Springs  Examiner 
KGBX-AM,  Springfield 
Stauffer  Media  Systems 
Kansas  City  Royals  Network 


Nebraska 

The  Grand  Island  Independent 
The  Beatrice  Sun 
The  York  News-Times 

New  Mexico 

The  All-American  Network 

Oklahoma 

The  Shawnee  News-Star 
KGFF-AM,  Shawnee 

South  Dakota 

The  Brookings  Register 
The  Yankton  Press  &  Dakotan 

Texas 

KGNC-AM-FM,  Amarillo 
Total  Television,  Amarillo*  * 


* — Pending  FCC  Approval 
•• — 50%  Ownership 

Home  Office:  616  Jefferson,  Topeka,  KS  66607  •  913-295-1111 
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Text  editing  display  terminals  from  Teleram  offer  news¬ 
papermen  unprecedented  freedom  in  gathering,  writing, 
on-site  editing  and  electronic  transmission  of  important 
stories:  a  capability  with  intriguing  possibilities  in  numer¬ 
ous  areas  within  publishing. 

With  a  Teleram  self-contained  editing  terminal,  a 
reporter  can  write  the  story  as  it  happens,  completely 
edit  it,  and  then  transmit  the  finished  copy  over  regular 
telephone  lines  to  his  office.  Floppy  disk  storage  mem¬ 
ories  allow  reporters  to  process  items  up  to  14,000  words 
in  length  at  one  time. 

Teleram,  the  leader  in  this  type  of  equipment,  has  units 
in  operation  both  in  the  field  and  in  offices  worldwide. 

If  you  have  a  need  for  communicating  text  editing  ter¬ 
minals  that  let  you  create,  edit  and  transmit  or  receive 
data  from  remote  sources,  give  us  a  call.  And  give  your 
business  a  little  more  freedom. 

Teleram  Communications  Corp;  1032  Mamaroneck 
Ave.,  Mamaroneck,  New  York  10543.  914-698-7789; 
Telex  646658. 

TELERAm 
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JANUARY 

FEBRUARY 
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JANUARY 

18- 21 — New  England  Press  Association,  winter  meeting,  Boston. 

19- 20 — Arkansas  Press  Association,  Little  Rock. 

19- 21 — Mid  American  Press  Institute,  New  Directions  in  Photojournalism, 

Bel  Air  Hilton,  St.  Louis. 

20- 23— Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency, 

Chicago. 

25-27 — Tennessee  Press  Association  Convention  and  UT-TPA  Press  Insti¬ 
tute,  Hyatt  Regency  Hotel,  Nashville. 

25-27 — North  Carolina  Press  Association.  Newspaper  Institute.  Chapel 
Hill. 

25- 28 — Wyoming  Press  Association,  winter  meeting.  Little  America, 

Cheyenne. 

26- 28 — Virginia  Press  Association,  Roanoke. 

27-  Florida  Bar,  5th  Media-Law  Conference,  Omni  International  Hotel, 
Miami. 

28- 31 — International  Newspaper  Advertising  Executives,  Los  Angeles 

Bonaventure. 

28-Feb.  4 — Pennsylvania  Newspaper  Publishers  Association,  manage¬ 
ment  seminar,  Holiday  Inn,  Panama  City,  Panama. 

FEBRUARY 

7- 9 — Ohio  Newspaper  Association  annual  convention,  Sheraton- 

Columbus  Hotel.  Columbus. 

8—  International  Circulation  Managers  Association,  "Training  the 

Trainer"  Seminar,  Miami  Herald.  Miami. 

8-10 — New  England  Association  of  Circulation  Executives.  Boston 
Mariott,  Newton.  Mass. 

8- 11 — Southern  Newspaper  Publishers  Association,  mid-winter  meeting. 

Aspen,  Colorado. 

9- 11 — Utah  Press  Association,  winter  convention,  Little  America  Motel, 

Salt  Lake  City. 

10- 11— Southern  Classified  Advertising  Managers  Association,  Tele¬ 

phone  Sales  Seminar.  Augusta  Hilton,  Augusta.  Ga. 

11- 14 — Southern  Classified  Advertising  Managers's  33rd  annual  business 

conference.  Augusta  Hilton.  Augusta.  Ga. 

14-16 — International  Circulation  Managers  Association  Legal  Sym¬ 
posium.  Hyatt  House,  Los  Angeles. 

14 —  Education  Writers  Association,  news  workshop,  in  connection  with 
American  Association  of  School  Administrators  convention.  Super- 
dome,  New  Orleans. 

15- 17— Oklahoma  Press  Association,  Oklahoma  City. 

15- 18 — California  Newspaper  Publishers  Association.  San  Francisco. 

16- 17 — Mississippi/Louisiana  Press  Associations,  joint  workshop, 

Lafayette.  La. 

16-18 — Alabama  Press  Association,  Mobile. 

18-20 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

18-20 — Southern  Newspaper  Publishers  Association,  production  confer¬ 
ence.  Dallas.  Texas. 

18-21 — Southern  Newspaper  Publishers  Association  Foundation/ 
Mississippi  State  University,  'The  New  Rural  America  ",  Mississippi 
State.  Miss. 

21- 23 — Pennsylvania  Press  Institute,  circulation  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

21- 23 — Suburban  Newspapers  of  America,  editorial  conference,  Opryland 

Hotel.  Nashville. 

22- 24 — South  Carolina  Press  Association,  Columbia. 

22-24— Georgia  Press  Association.  Press  Institute,  Athens. 

22- 25 — Maryland-Delaware-D.C.  Press  Association,  Sheraton-Frederick, 

Frederick,  Md. 

23- 25 — Northwest  Mechanical  Conference.  Radisson  St.  Paul.  Minn. 

25- Mar.  3 — American  Newspaper  Publishers  Association/International 

Newspaper  Promotion  Association,  newspaper  executive  marketing 
seminar.  Woodland.  Texas. 

26- 27 — New  England  Newspaper  Advertising  Executives,  winter  meeting. 

Hyatt  Regency  Motel,  Cambridge.  Mass. 

28 — Basic  Photography  Seminar,  sponsored  by  Pennsylvania  Press  Insti¬ 
tute,  PNPA  Press  Center,  Harrisburg,  Pa. 
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\biir  cameraman 
.isdmng  , 
twice  as  much 

as  he  duMild  be  d<mg. 

Your  cameraman,  working  with  a  Spartan  III  roll  as  148  finished  negative  sizes,  reducing  trim 

film  camera,  can  produce  double  the  number  of  waste  to  a  bare  minimum.  Survey  shows  that  most 

consistently  high  quality  negatives  he  now  obtains  plants  using  several  standard  sheet  film  sizes 

from  your  sheet  film  camera.  lose  up  to  20%  in  excess  trim  as  the  result  of 

He  can  make  two  or  more  fully-processed  varying  job  requirements, 

dry  negatives  per  minute  when  the  camera  and  If  your  need  is  for  greater  output  of 

processor  are  linked  with  an  in-line  film  transport.  consistently  high  quality  negatives  at  lower  cost. 

This  productivity  comes  from  the  time-saving  and  if  you’d  like  to  save  as  much  as  20%  on 

automation  of  the  Spartan  III.  The  operator  film,  you  should  consider  the  Spartan  III. 

works  at  the  central  control  panel  outside  the  Just  fill  out  the  coupon,  attach  it  to  your 

darkroom.  He  selects  the  film,  positions  it  in  the  letterhead  or  business  card,  and  mail  it.  We’ll  send 

vacuum  board,  makes  his  exposure  settings,  and  full  details  and  arrange  for  a  demonstration 

positions  a  contact  screen  from  without  obligation. 


this  panel.  He  never  touches  the 
film  or  screen. 

Production  increases  drama¬ 
tically.  Operating  costs  go  down. 
Schedules  are  met  without 
premium  overhead  charges. 

Film  savings 
can  amount  to  as 
much  as  20% 

because  the  Spartan  ^ 

III  film  magazine 

holds  four  film  rolls  ^ 

— your  choice  of  dif-  \ 

ferent  widths  from  I  ^ 

6"  to  24"  and  lengths  ^  , 

to  400  feet.  This  lets 
the  operator  select  WB/M 

from  as  many 


Spartan  III 


It  does  more, 
you  do  less. 


(Attach  to  your  letterhead 
or  business  card  and  mail.) 
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Newsbriefs 


Photo  credits 


New  daily  switches  to  a.m. 

The  Colby  (Kans.)  Free  Press  celebrated  its  first  an¬ 
niversary  as  a  daily  newspaper  by  switching  from  afternoon 
to  morning  publication  with  the  January  2,  1979  edition. 

Editor  and  publisher  Ronald  H.  Brown  said  the  change  to 
morning  publication  was  being  made  to  take  better  advan¬ 
tage  of  mail  delivery  schedules  in  Northwest  Kansas. 

The  newspaper  has  been  published  daily  since  last  January 
3.  Previously  it  had  been  a  bi-weekly  called  the  Free  Press- 
Tribune  which  was  purchased  in  August,  1977  by  Brown  and 
Jan  B.  Harkins,  wife  of  Colby  banker  Dale  Harkins.  Mrs. 
Harkins  is  a  former  assistant  to  the  editor  of  women’s  news 
for  the  Kansas  City  Star. 

Another  bi-weekly  newspaper  in  Colby,  the  Prairie 
Drummer,  was  purchased  by  the  Free  Press  owners  in  June 
of  1978.  The  circulations  of  the  two  newspapers  were  com¬ 
bined  and  the  name  Prairie  Drummer  was  retained  for  the 
weekend  edition. 


This  photo  of  a  spectacular  spill  during  a  timber  race  at 
Foxfield  near  Charlottesville,  Virginia,  has  won  the  1978 
Eclipse  Award  for  outstanding  photography  of  thoroughbred 
horse  racing.  Douglas  Lees,  a  freelance  photographer  in  War- 
renton,  Virginia,  caught  the  action  in  black  and  white  and  his 
photo  was  published  on  the  front  page  of  the  Fauquier  Demo¬ 
crat,  a  Warrenton  weekly. 

“Even  though  we  are  located  in  horse  country,  we  never  run 
a  picture  of  a  horse  on  page  one,"  says  John  Eisenhard, 
managing  editor.  "But  this  picture  was  so  sensational,  we 
made  an  exception." 

Neither  the  horse,  Mrs.  R.H.  Crompton  Ill's  Master's  Degree, 
nor  the  rider,  Buzzy  Hannum,  was  injured  in  the  spill. 

The  prize  winning  photo  was  selected  by  representatives  of 
the  Daily  Racing  Form,  National  Turf  Writers  Association,  and 
the  Thoroughbred  Racing  Association. 


U.S.  newsprint  use  climbs 

Total  estimated  U.S.  newsprint  consumption  was 
1,031 ,000  tons  in  November,  a  9.4%  increase  compared  with 
November  1977,  the  American  Newspaper  Publishers  As¬ 
sociation  reported  today.  Consumption  for  November  1977 
was  942,000  tons.  There  were  four  Sundays  in  both  months. 

For  the  first  1 1  months  of  1978,  total  estimated  U.S.  news¬ 
print  consumption  was  9,928,000  tons,  compared  with 
9,316,000  tons  for  the  same  period  a  year  ago.  This  is  an 
increase  of  6.6%. 


From  Fairbanks,  Alaska,  the  Daily  News-Miner  sends  along 
these  two  photos  by  way  of  illustrating  the  newspaper's  ap¬ 
proach  to  the  problems  of  subpoenas  and  search  warrants 
from  unpublished  materials  including,  in  this  case,  photo¬ 
graphic  negatives. 

It  all  started  in  February  of  1978  when  a  pilot  carrying  a 
News-Miner  photographer  and  Associated  Press  correspon¬ 
dent  over  the  scene  of  a  sabotage  of  the  trans-Alaska  pipeline 
was  accused  of  flying  under  500  feet  in  violation  of  regula¬ 
tions.  The  Federal  Aviation  Administration  through  an  ad¬ 
ministrative  law  judge  got  a  subpoena  for  unpublished  nega¬ 
tive  negatives  in  November.  Part  of  the  material  subpoenaed 
had  been  lost  and  the  newspaper  attorney  is  fighting  the 
subpoena  for  negatives  still  in  the  newspaper's  possession. 

Within  this  context.  Managing  Editor  Kent  Sturgis  says  the 
newspaper  was  uneasy  when  demonstrators  protesting  Presi¬ 
dent  Carter's  withdrawal  of  56  million  acres  of  Alaska  land 
under  the  Antiquities  Act  for  formation  of  national  monu¬ 
ments,  burned  the  President  in  effigy. 

Explains  Sturgis,  "We  asked  ourselves:  Would  the  Secret 
Service  be  interested  in  our  unpublished  photos  or  negatives 
to  identify  the  demonstrators?  To  avoid  the  possibility  of 
another  confrontation  with  a  government  agency  seeking  ac¬ 
cess  to  unpublished  materials,  we  chose  to  destroy  the  nega¬ 
tives  taken  during  the  effigy-burning  demonstration." 

Both  photos  shown  were  taken  by  News-Miner  photographer 
Eric  Muehling  and  shown  burning  the  negatives  is  City  Editor 
Dick  Robinett. 


CATCHING  UP  on  latest  crime  statistics  between  murders, 
Doyle  says  such  lists  should  be  preceded  by  the  statement: 
The  Following  May  Not  Be  Entirely  Accurate.  "It's  utterly 
impossible  to  tell  exactly  how  many  people  have  been  slain. 
It's  something  we  will  never  know."  Doyle  has  recorded 
19,000  murders  during  his  33  years  as  a  reporter  for  the  New 
York  News. 

Crime  reporter  invited  to  Venezuela 

The  Minister  of  Information  and  Tourism  of  the  Govern¬ 
ment  of  Venezuela  has  invited  Patrick  Doyle,  longtime  crime 
reporter  for  the  New  York  News,  to  make  speeches  and  do  an 
evaluation  of  its  police  department.  “1  believe  this  is  the  first 
time  an  American  news  media  person  has  ever  been  asked  to 
make  such  a  study  for  a  foreign  government,”  Doyle  said.  He 
will  be  their  guest  ten  days,  flying  to  Caracas  from  JFK  on 
February  2 1 . 

The  Fort  Myers  News-Press,  a  Gannett  newspaper,  has 
invited  him  to  be  their  guest  speaker  at  their  fifth  annual 
banquet  and  awards  presentation  honoring  the  Southwest 
Florida  Public  Servant  of  the  Year  on  February  3  at  the  Cape 
Coral  Country  Club. 
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Back  in  the  days  of  “extras,  all  - . 
anybody  asked  of  a  newspaper  ' 
press  was  that  it  print  newspapiei's. 
Npt  any  more/  Today’s  extras  are  ^ 
•  Rockwell- Goss  press  features  that ' 
let^ou  expand  press  usage.  And 
productivity.  And  profits. 

Our  hew  horizontal- vertical 
Signature  HV  is  loaded  with  such 
extras:  40,000  cph  speed.  A  patented 
vibration  damping  design.  ,A  supe¬ 
rior  100  to  0  inking  system.  A  new, 
specially  designed  2:2  jaw-type  folder 
with  three  modes  of  folding.  And 
many  other  new  features. 

Our  Community  press  family 
now  offers  speeds  from  14,000  to 
25,000  pph  plus-a  choice  of  three 
folders,  three  different  cutoffs  — 


press 

aiKhiiiihrftteeds /."aiKl  0ar  ad- 
vanc^  ri^earch  ahd  engMeenh{ 
staffio  'm^tmefh,  .  . 
Fqymore  iiffpfmatipa,  c^iitacf, 
GraphicSystems.Dtvisidit 
Rockwefl  Interhafipnal, 
3lwi^uth  jQbntral  Avenue, 
ducago.  lC  60650.  •  / 

Phone:  312/656-8600., 


tld/2"(546nimt22-3/4' (578^^0^^^ 
and  2^3/ 16'^ (OiO.minf and  a  long 
list  hf  ext.sas.  The  version  «s  . 

particularly  well-s\ii^d  tothepjfo- 
ductioh  of  newsipaper/com^eitia^ 
prodticu.  ■  '  . [ 

For  mediunv-sized  dailies  and  ’  ’ 
large-circulhtion  weeklies,  Wedfftf 
the  50,000  pph  Urbanite.  It  can  be  : 
equipped  with  a  3/color  unit  which,* 
with  one  standard  unit,  produces  a 
Web  with  four  colors  on  one  side 
and  one  color  on  the  other. 
Multiple-use  presses:  Another 
example  of  how  we’re  using  our 


R6cky^' 
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Takeover  attempts 

News  of  the  attempted  takeover  of  McGraw-Hill,  Inc.,  by 
the  American  Express  Company  raises  the  specter  that 
something  like  this  could  happen  to  any  one  of  the  large 
newspaper  groups  whose  stock  is  publicly  traded. 

Anything  is  possible,  of  course,  but  a  takeover  attempt 
like  this  is  highly  unlikely  in  the  newspaper  business  in  the 
foreseeable  future,  according  to  some  top  executives  in 
those  firms. 

Only  20-odd  of  the  157  newspaper  groups  (those  owning 
two  or  more  daily  newspapers)  have  stock  traded  on  the  New 
York  or  American  stock  exchanges,  or  over-the-counter. 
Only  10  of  those  are  large  enough  (over  500,000  circulation 
per  day  with  corresponding  revenues  and  profits)  to  become 
takeover  targets.  A  large  majority  of  those  have  tight  voting 
control  in  the  hands  of  family  groups  and/or  foundations 
removing  them  from  the  speculative  list.  Some  of  the  most 
important  groups  are  privately  owned. 

Remote  as  the  prospect  seems,  it  must  be  acknowledged 
that  if  one  or  more  newspaper  groups  because  of  their  prof¬ 
itability  are  raided  by  large  business  conglomerates  it  would 
be  disastrous  for  those  newspapers  to  have  control  trans¬ 
ferred  from  journalistically-trained  executives  to  the  busi¬ 
ness  school  graduates  whose  principal  interest  is  the  group’s 
contribution  to  the  bottom  line,  and  nothing  else. 

Readership  committees 

Local  readership  committees  are  working  successfully  not 
only  to  stimulate  changes  in  the  content  and  format  of 
newspapers  but  also  to  reverse  declining  circulation  figures. 
A  detailed  analysis  of  18  different  projects  (out  of  the  335 
readership  committees  currently  meeting  across  the  coun¬ 
try)  appeared  in  E&P  Jan.  6  revealing  the  various  impacts 
and  successes  of  this  technique. 

Unfortunately,  there  are  some  instances  where  commit¬ 
tees  have  become  dormant  because  of  the  work  pressures  of 
the  participants.  The  projects  and  their  target  goals  are 
much  too  important  to  allow  this  to  happen. 

In  E&P’s  report,  case  after  case  study  reported  the  indi¬ 
vidual  newspaper  committees  included  the  business  man¬ 
ager  or  advertising  manager,  production  manager,  market¬ 
ing  manager,  circulation  director,  editor  and  managing 
editor.  The  wholehearted  cooperation  of  these  executives  (or 
their  counterparts  with  other  titles)  is  necessary  in  every 
plant  to  insure  success.  The  sooner  all  newspaper  executives 
acknowledge  they  do  not  have  a  corner  on  imagination, 
brains  or  talent,  and  that  others  sometimes  contribute  val¬ 
uable  ideas,  the  greater  the  success  that  will  come  to  news¬ 
papers. 

Selling  the  total  newspaper — the  best  product  possible — 
requires  the  total  impact  and  input  of  everyone  on  the  staff. 
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Letters 


MORE  ANALYSIS  NEEDED 

I  am  indeed  sorry  to  have  participated 
in  a  correspondence  that  would  "out¬ 
rage”  an  esteemed  colleague  such  as 
James  Russell  Wiggins.  Then  again  the 
topic  is  worth  a  great  deal  more  analysis 
than  it  has  had. 

I  was  asked  simply  to  respond  to  Abe 
Rosenthal’s  rather  bold  statement  that 
"It  has  always  been  believed  that  the 
First  Amendment  guarantees  the  right 
not  only  to  print  the  news  freely  but  to 
gather  it  freely.”  Unfortunately  the 
United  States  Supreme  Court  does  not 
believe  it  and  qo  exegesis  of  the  Court’s 
language  on  the  subject  can  make  it  so. 

I  regret  this,  and  I  sincerely  hope  that 
in  time  the  admirable  value  Wiggins  and  1 
share  with  some  of  our  great  historical 
figures  will  become  a  fact  of  constitu¬ 
tional  law. 

Donald  M.  Gillmor 
(Gillmor  is  a  professor  of  journalism  at 
University  of  Minnesota.) 

NOT  ALONE 

A  letter  in  the  December  9  issue  of 
Editor  &  Pubi.ishhr  said  Linus  Pauling  is 
the  only  person  to  have  received  two 
Nobel  Prizes.  Not  true.  Marie  Curie  re¬ 
ceived  the  Nobel  Prize  in  1903  (physics) 
and  in  1911  (chemistry);  John  Bardeen 
received  the  Nobel  Prize  in  physics  in 
1956  and  in  1972. 

Allan  M.  Lazarus 
(Lazarus  is  managing  editor,  Shreveport 
Times.) 

♦  *  * 

PARK  LANDS 

President  Carter  is  making  a  shambles 
of  this  state,  putting  parks  where  they 
don’t  belong  and  overlooking  areas  that 
could  be  parks. 

A  group  of  Alaska  newspaper  editors 
would  like  to  contact  the  nation’s  news¬ 
paper  editors  to  ask  that  they  at  least  call 
us  before  they  jump  on  the  Carter  band¬ 
wagon  on  Alaska  lands. 

Lew  M.  Williams,  Jr. 

(Williams  is  publisher  of  Ketchikan 
(Alaska)  Daily  Sews.) 

*  9ic 

“TOPSY-TURVY” 

In  this  topsy-turvy  world  it  is  often 
difficult  to  determine  what’s  coming  up 
and  whaf  s  going  down.  It  took  me  a  few 
minutes,  therefore,  to  decide  what — 
other  than  the  obvious — troubled  me 
about  the  prize-winning  photos  taken  by 
Vic  Cooley  of  the  Nashville  Banner 
which  you  published  on  page  4  of  the 
December  30,  1978  E&P. 

Then,  on  an  impulse,  I  turned  the 
EDITOR  &  PUBLISHER  for  January  13,  1979 


magazine  upside  down  and  discovered 
that  things  made  more  sense  and  that  the 
man  did  not  do  a  Spiderman  stunt  before 
plunging  to  his  death,  but  jumped  feet 
first. 

Even  right  side  up  the  pictures  com¬ 
municate  the  horror  of  hopelessness  that 
precipitates  such  a  tragedy.  Photos  of 
suicide  always  carry  a  two-sided  mes¬ 
sage,  don’t  they?  There’s  the  tragic 
event  itself.  Then  there’s  the  subtle  mes¬ 
sage  that  the  individual  involved  is  of 
more  concern  to  the  world  in  his  act  of 
dying  than  he  apparently  was  in  the  act 
of  living. 

John  Oliphant 
(Oliphant  is  coordinator  of  news  services 
at  State  University  College,  Potsdam, 
N.Y.) 

*  ♦  * 

QUOTE  CHALLENGED 

The  Editor  &  Publisher  for  De¬ 
cember  9,  1978  quoted  Kenneth 

Schwartz,  vicepresident  and  managing 
director  of  the  Opinion  Research  Corp., 
as  saying  a  nationwide  survey  by  that 
organization  “found  that  by  a  margin  of 


is  a  need  for  less  rather  than  more  gov¬ 
ernment  regulation  of  business.” 

In  fact,  the  survey  did  not  find  that  the 
majority  of  Americans  favor  less  regula¬ 
tion.  Schwartz  conceded  this  when  ques¬ 
tioned  by  reporters  at  a  news  briefing  in 
Washington,  D.C.  Dec.  14.  The  survey 
found  that  43%  of  the  slightly  more  than 
1 ,000  persons  polled  believe  there  should 
be  less  regulation,  25%  believe  there 
should  be  more,  and  23%  believe  the  cur¬ 
rent  level  is  "about  right.”  Adding  the 
25%  to  the  23%,  we  get  48%  who  favor  as 
much  or  more  regulation  than  exists  now, 
compared  with  43% — a  minority — who 
favor  less. 

Morton  C.  Paulson 
14801  Pebbleston  Dr. 

Silver  Spring,  Md. 


Short  takes 


The  Hawks,  who  hit  on  only  38.5  per¬ 
cent  of  their  shots,  managed  one  hot 
steak,  and  that  was  early  in  the  third 
quarter. — Long  Beach  (Calif.)  Indepen- 


almost  two-to-one,  the  public  thinks  there  dent. 

NELSON 

How  can  Washington  be  under¬ 
stood?  It  takes  inside  knowledge  and 
outside  perspective.  That’s  the  special 
combination  that  the  25  reporters 
and  editors  of  the  Los  Angeles  Times 
Washington  bureau,  led  by  Pulitzer 
Prize  winner  Jack  Nelson,  bring 
to  the  . . . 

hosAtiglesTimes  Wshm^onPost  mm  semce 

1150  15th  Street,  iV.lT.  Washington,  D.C.  20071  Telephone  (202)  334-6173 
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Newspaper  Bureau  wants 
to  sell  modular  ad  concept 


By  John  Consoli 

The  Newspaper  Advertising  Bureau  is 
set  to  unveil  a  new  selling  concept 
for  newspapers — a  National  Buy 
Package — which  would  encourage  na¬ 
tional  advertisers  to  run  modular  adver¬ 
tising  in  newspapers  by  offering  fre¬ 
quency  discounts  for  those  who  do. 

The  concept  has  been  under  discus¬ 
sion  for  some  time  now  and  the  Bureau's 
board  of  directors  is  expected  to  decide 
on  whether  to  go  ahead  with  it  when  it 
convenes  at  a  meeting  in  New  York  on 
Monday,  January  15  during  the  National 
Retail  Merchants  Association  Conven¬ 
tion. 

The  Bureau  is  also  scheduled  to  enter¬ 
tain  key  retailers  attending  the  NRMA 
convention  at  a  special  “King  Tut”  party 
next  week.  The  Treasures  of  Tutankha- 
mun  are  currently  on  display  in  New 
York,  and  the  Bureau  plans  to  host  a 
party  in  conjunction  with  this. 

The  goal  of  the  proposed  modular  pro¬ 
gram  is  to  get  more  national  advertisers 
to  consider  newspapers  as  an  alternative 
to  magazines  and  also  to  enable  newspa¬ 
pers  to  sell  better  against  tv  and  radio  in 
its  quest  for  more  national  ad  dollars, 
according  to  a  source  familiar  with  the 
project. 

“Magazines  tend  to  sell  modular  and 
have  long  been  using  this  concept  effec¬ 
tively,”  the  source  told  E&P.  “Many  na¬ 
tional  advertisers  tend  to  use  newspapers 
only  when  their  product  is  in  trouble  or 
to  promote  a  product  via  a  coupon  ad. 
This  concept  is  aimed  at  getting  the  na¬ 
tional  advertiser  to  run  more  schedules 
in  newspapers. 

“The  Newspaper  Ad  Bureau  feels  that 
it  can  sell  better  against  the  other  media 
by  offering  national  advertisers  a  modu¬ 
lar  approach  and  a  package  plan  with  a 
frequency  discount,”  he  said.  “The  con¬ 
cept  would  also  help  solve  some  of  the 
makeup  problems  most  newspapers 
have.  It  would  enable  newspapers  to  be 
made  up  more  efficiently  and  attrac¬ 
tively.” 

The  success  of  the  project  depends  on 
newspapers  around  the  country  agreeing 
to  accept  only  modular  ads  from  national 
advertisers  in  sizes  of  14  of  a  page,  !4  of  a 
page,  one-half  page  or  a  full  page.  Those 
national  advertisers  agreeing  to  run  ads 
in  any  of  those  sizes,  would  be  offered  a 
frequency  discount  under  the  proposed 
program,  E&P  was  told. 


“This  concept  will  give  newspapers 
something  fresh  and  new  to  talk  about 
with  its  national  advertisers,”  the  source 
said.  “One  of  the  goals  of  this  project  is 
to  increase  newspapers  share  of  overall 
advertising  dollars.” 

“Newspapers  have  always  tended  to 
sell  one  ad  at  a  time  to  national  advertis¬ 
ers,”  he  said.  “It’s  time  to  change  this 
and  the  Bureau  feels  this  program  can.” 

Security  at  the  Bureau  on  the  release 
of  any  information  on  this  new  concept 
for  newspapers  has  been  tight.  E&P 
learned,  however,  that  members  of  the 
Bureau  have  been  meeting  regularly  to 
discuss  and  refine  the  concept  with 


Total  average  daily  circulation  of 
newspapers  in  the  United  States  and 
Canada  is  increasing. 

According  to  annual  study  of  daily 
newspaper  circulation  averages  for  six- 
month  periods  ending  September  30  by 
the  Audit  Bureau  of  Circulations,  per 
issue  circulation  for  1,764  newspapers 
(up  from  1,759  in  the  1977  study)  in  the 
United  States  reached  61,835,585  in 
1978,  up  123,724  from  the  previous  year. 

Total  average  circulation  for  121 
Canadian  daily  newspapers  (up  I)  during 
the  period  in  1978  was  5,262,997,  up 
228,868  from  1977. 

Comparable-period  increases  for  1977 
over  1976  were  528,212  for  U.S.  dailies, 
and  176,699  for  Canadian  dailies. 

The  study  shows  the  1978  average 
issue  total  circulation  for  679  Sunday 
newspapers  (up  1 1  from  1977)  in  the  U.S. 
was  53,185,538  copies,  an  increase  of 
1,106,995  from  1977  totals. 

In  Canada,  total  average  circulation 
for  1 1  (up  I  from  1977)  Sunday  newspa¬ 
pers  was  1,437,050,  up  346,050  from 
1977. 

A  breakdown  of  the  daily  U.S.  total 
shows:  26,661,094  copies  morning  (up 
623,233);  33,451,331  copies  evening 
(down  550,01 1);  and  1 ,723,160  copies  all 
day  (up  50,502). 

A  breakdown  of  the  daily  Canadian 
total  shows:  1,671,503  copies  morning 
(up  218,713);  3,583,680  copies  evening 
(up  40,237)  and  7,814  copies  all  day 
(down  82). 


Every  Saturday  since  1884 


executives  of  newspaper  rep  firms  and 
key  newspaper  advertising  and  market¬ 
ing  directors.  The  INAE  has  also  been 
involved  in  the  discussions. 

Should  the  Bureau’s  board  give  the  go 
ahead,  full  details  of  the  new  selling  plan 
are  expected  to  be  formally  unveiled  at 
the  INAE  convention  in  Los  Angeles 
later  this  month  (Jan.  28-31.) 

If  the  concept  is  approved  by  the 
Bureau’s  board  and  gets  a  good  response 
from  ad  executives  attending  the  INAE 
convention.  Ad  Bureau  executives  will 
begin  promoting  it  in  their  sales  calls  to 
national  advertisers  around  the  country, 
the  source  told  E&P.  Newspaper  rep¬ 
resentatives  will  also  sell  the  concept. 

Among  the  major  newspapers  that  al¬ 
ready  have  a  modular  ad  format  are  the 
St.  Petersburfi  (Fla.)  Times,  Chicago 
Tribune,  Minneapolis  Tribune  and  the 
San  Francisco  Examiner. 


Of  significance  to  advertisers  and  their 
agencies  who  use  newspapers,  over  92% 
of  the  daily  circulation  in  the  U.S.,  over 
99%  of  the  daily  circulation  in  Canada, 
and  almost  98%  of  the  combined  Sunday 
circulation  in  the  two  countries  are  re¬ 
ported  and  verified. 

Unions  come  to  terms 
in  St.  Louis  strike 

Pulitzer  Publishing  Company,  pub¬ 
lisher  of  the  St.  Louis  Post-Dispatch, 
and  10  unions  ended  a  52-day  strike  on 
January  10. 

A  company  spokesman  said  the  P-D 
and  the  St.  Louis  Globe-Democrat , 
printed  under  contract  by  the  Pulitzer 
Company,  would  not  return  to  news¬ 
stands  immediately  because  truck  driv¬ 
ers  are  on  strike  against  the  Berberich 
Delivery  Company  which  delivers  the 
newspapers.  Both  drivers  and  dock- 
hands  are  members  of  Local  610  of  the 
International  Brotherhood  of  Teamsters. 

A  spokesman  for  the  Pulitzer  Com¬ 
pany  said  an  in  junction  to  remove  the 
pickets  would  be  sought  on  January  1 1 
and  alternate  delivery  methods  would  be 
instituted  as  soon  as  members  of  the  10 
unions  returned  to  work. 

The  controversy  is  over  the  prelimi¬ 
nary  opinion  issued  last  month  by  NLRB 
administrative  law  judge  Bruce  C.  Nas- 
dor  who  said  the  Pulitzer  Publishing 
Company  and  Berberich  were  co¬ 
employers. 


ABC  report  shows  average 
increase  in  daiiy  saies 
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Donald  Graham 
to  publisher  of 
Washington  Post 

Donald  E.  Graham,  33,  this  week 
(January  9)  was  named  publisher  of  the 
Washington  Post,  effective  the  day  after 
the  announcement. 

The  appointment  was  made  by  his 
mother,  Katharine  Graham,  the  board 
chairman  and  chief  executive  officer  of 
the  Washington  Post  Co.,  which  includes 
Newsweek,  broadcasting  stations  and 
two  newspapers  besides  the  Post. 

Though  relinquishing  the  publisher  ti¬ 
tle,  she  has  held  for  ten  years,  Mrs. 
Graham  will  continue  her  other  corpo¬ 
rate  responsibilities. 

Donald  Graham  has  held  a  variety  of 
positions  with  the  Post  Co.  since  1971, 
and  in  1976  was  appointed  executive 
vicepresident  and  general  manager  of  the 
Post,  succeeding  Mark  Meagher,  who  is 
now  president  of  the  company. 

Graham  was  graduated  from  Harvard 
College,  where  he  was  president  of  the 
Harvard  Crimson,  the  student  newspa¬ 
per.  He  served  in  Vietnam  as  a  soldier 
with  the  First  Air  Cavalry  Division  and 
as  a  patrolman  in  the  Washington  D.C. 
police  department. 

He  joined  the  Post  in  1971,  and  for  four 
years  worked  in  many  departments — as  a 
reporter,  assistant  city  editor,  advertis¬ 
ing  salesman,  circulator,  market  re¬ 
searcher,  budget  analyst  and  night  pro¬ 
duction  manager. 

He  then  joined  Newsweek  as  a  writer 
in  the  New  York  and  Los  Angeles 
bureaus  and  returned  to  the  Post  as  assis¬ 
tant  managing  editor  in  charge  of  the 
sports  department. 

In  1975,  he  was  appointed  assistant 
general  manager  and  the  next  year  suc¬ 
ceeded  Meagher  and  now  succeeds  his 
mother  as  publisher. 

The  Washington  Post  marked  its  100th 
anniversary  in  1977.  For  nearly  half  of  its 
existence  it  has  been  a  family  enterprise. 
Mrs.  Graham's  father,  Eugene  Meyer, 
bought  it  June  1,  1933.  He  assumed  the 
title  of  publisher  and  kept  it  until  1946, 
when  he  was  succeeded  by  his  son-in- 
law,  Philip  L.  Graham,  the  husband  of 
Katharine  and  father  of  Donald. 

Mrs.  Graham  became  the  Post's  pub¬ 
lisher  in  1969  and  Donald  Graham  now 
becomes  the  fourth  member  of  the  family 
to  fill  that  position. 

Since  1971,  the  Post  has  been  a 
publicly-owned  company,  but  control 
has  remained  in  the  hands  of  the  Graham 
family. 

Donald  Graham  is  married  to  the 
former  Mary  Whistler,  a  lawyer.  They 
have  two  children  and  live  in  the  Cleve¬ 
land  Park  area  of  Washington. 
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On  Sunday,  January  7,  1979,  the  Bos¬ 
ton  Globe  published  the  largest  classified 
advertising  section  in  its  history. 

One  hundred  and  thirty  three  pages  of 
classified  advertising  containing  368,301 
lines  and  10,137  individual  ads  were  pub¬ 
lished.  This  section  surpassed  the 
Globe's  previous  high  of  3.30,190  lines 
published  in  the  September  10,  1978 
Sunday  edition. 

The  Globe  also  showed  a  gain  of  35% 
in  total  classified  and  1 1%  gain  in  Autos, 
15%  in  Real  Estate  and  46%  in  Help 
Wanted  when  comparing  Sunday, 
January  7,  1979  versus  Sunday,  January 
8,  1978. 

Why  such  a  huge  classified  section  in 
January? 

A  few  years  ago,  classified  advertising 
director  Larry  Healy  and  assistant  pro¬ 
motion  manager  Del  Alberts  came  up 
with  a  way  to  combat  the  post-Christmas 
holiday-classified  doldrums  as  well  as 
the  pre-summer  doldrums  that  most 
newspapers  suffer.  They  called  this  pro¬ 
motion  Market  of  The  Millions  and 
scheduled  it  to  run  the  first  Sunday  of 
January  and  the  third  Sunday  of  June 
each  year. 

The  design  of  Market  of  The  Millions 
campaign  not  only  solicits  ad  dollars 
from  advertisers  but  promotes  the  Clas¬ 
sified  Section  to  the  reader  as  well. 

This  year's  theme  “LOOK  WHAT 
GLOBE  CLASSIFIED'S  GOT  FOR 
YOU”  called  to  advertisers'  attention 
the  fact  that  the  Globe  has  139  different 
categories  to  do  just  about  any  type  of 
selling  job  for  them.  This  theme  also  was 
carried  through  in  a  separate  reader 
campaign. 

For  the  January  7  section  the  two  fold 


Donald  E.  Graham 


campaign  got  underway  early  in 
November  with  direct  mail  sales  kits,  bill 
stuffers,  in-paper  ads  and  radio  spots.  A 
budget  of  $I8,0(X)  was  spent  by  the  pro¬ 
motion  department  on  the  media  and 
production  of  radio  spots  and  direct  mail 
pieces.  If  the  cost  of  in-paper  ads  were 
included  the  promotion  budget  for  this 
campaign  would  have  been  considerably 
more. 

And  Healy  said,  “marketing  of  the  mil¬ 
lions  is  not  only  bringing  in  extra  classi¬ 
fied  ad  linage  and  revenue  but  because  we 
promote  to  the  reader  it  is  also  helping  us 
increase  circulation  too.  As  a  matter  of 
fact,  1  had  a  call  from  one  newsdealer 
who  said  that  he  normally  sells  2000 
Sunday  Globes  but  on  January  7  he  in¬ 
creased  his  sale  by  2(X).'' 

Gannett  picks  Y&R 
for  corporate  ads 

Gannett  Co.,  Inc.,  has  selected  Young 
&  Rubicam  as  its  corporate  advertising 
agency,  Allen  H.  Neuharth,  Gannett 
chairman  and  president,  said  this  week. 

“The  choice  of  Y  «&  R  comes  after 
several  weeks  of  study  of  proposals  by 
many  agencies,”  Neuharth  said,  “and 
we  believe  Y  «&  R  is  best  suited  to  handle 
our  1979  advertising  campaign,  which  we 
expect  to  begin  this  Spring  with  a  budget 
of  approximately  $1.5  million.) 

Neuharth  said  the  Gannett  account 
will  be  serviced  by  Y  «&  R  offices  in  New 
York  City,  with  coordination  through 
Hutchins/Y&R  of  Rochester,  which  has 
been  handling  Gannett' s  corporate  ad¬ 
vertising. 
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Classified  promotion 
proves  a  winner 
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New  ad  campaigns  begun 
by  Kent  and  Seven-Up 


By  Sam  Cremin 

Advertising  campaigns  for  Lorillard's 
new  ultra  low  (3  mg.)  tar  cigarette  KENT 
III  and  Philip  Morris’  recently  acquired 
7Up  were  revealed  last  week.  Both  cam¬ 
paigns  will  key  on  different  demographic 
groups  and  use  media  in  contrasting 
ways. 

KENT  III  will  depend  heavily  on 
newspaper  ads  and  also  national 
magazines,  Sunday  supplements  and 
outdoor  billboard  ads. 

That  cigarettes  are  banned  from  adver¬ 
tising  on  tv  and  radio  is  given  as  a  reason 
by  the  Lorillard  people.  They  designed 
the  KENT  III  creative  product  to  work 
in  print. 

About  the  restrictions  which  cigarette 
advertisers  work  under,  Connie  Hum¬ 
phrey,  the  KENT  III  product  manager 
said,  “Newspaper  ads  must  be 
straightforward.  The  creative  idea  has  to 
be  so  good  that  the  reader  won’t  flip  the 
page. 

“Tv  ads  don’t  have  to  be  so  direct. 
They  can  use  motion  and  music  to  hold 
the  viewer’s  attention  and  help  carry 
their  message.” 

Contrasting  styles 

The  new  KENT  III  ads  display  the 
product  package  and  one  cigarette.  The 
ad  copy  refers  to  Lorillard’s  previous 
success  with  low  tar  cigarettes,  the  par¬ 
ent  brand  KENT,  and  the  innovations 
which  Lorillard  claims  let  them  create  a  3 
mg.  cigarette  with  more  taste. 

In  contrast,  the  new  7Up  ads  created 
by  N.W.  Ayer,  which  took  over  for  J. 
Walter  Thompson,  feature  disco-rock 
music,  and  a  song  line  which  follows  a 
fast  cut  series  of  people  playing  tennis, 
basketball,  and  cricket,  running, 
skateboarding  and,  of  course,  drinking 
7Up. 

The  music,  motion  and  merriment 
works  to  connect  7Up  with  recreational 
activities  and  what  7Up  refers  to  as  “to¬ 
day’s  active  lifestyle.” 

The  new  “America  Is  Turning  7Up” 
campaign  is  really  a  product  face  lift — an 
attempt  to  make  7Up  look  younger  and 
more  vital. 

According  to  a  recent  7Up  consumer 
survey  the  heavy  soft  drink  user — 
generally  thought  to  be  young,  male  and 
blue  collar — perceived  7Up  as  older, 
more  female  than  male,  and  mostly  white 
collar,”  according  to  John  R.  Kidwell, 
president  of  7Up  USA. 

Except  for  some  couponing  and  five 
nationwide  promotions  that  are 
scheduled  to  run  in  the  Sunday  supple¬ 
ments,  Parade,  Family  Weekly  and  Sun- 
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day,  7Up  will  not  use  ROP  newspaper 
ads. 

“7Up  wants  to  focus  in  on  the  18  to  34 
age  group.  We’ve  found  that,  even  on  the 
local  level,  tv  and  radio  are  more  effec¬ 
tive  for  reaching  that  particular  market 
segment.”  said  Dave  Parker,  the  media 
superviser  for  NW  Ayer  ABH,  7Up’s 
new  ad  agency. 

KENT  III  could  benefit  from  a  demo¬ 
graphic  fit  similar  to  that  which  7Up  is 
trying  to  change.  Lorillard  projects  that 
the  heart  of  the  KENT  III  market  will  be 
over  35,  probably  female,  and  more  sub¬ 
urban  than  urban. 

While  the  Kent  ads  will  have  appeal 
for  young  people,  they  were  written  with 
the  awareness  of  the  leanings  of  their 
market,  said  Lorillard’s  Humphrey. 

The  advantage  of  newspaper  for 
KENT  III  is  “that  newspapers  mean 
news.  If  you  want  to  break  a  new  prod¬ 
uct  and  create  a  sense  of  urgency,  news¬ 
papers  are  the  way  to  do  it,”  said  Loril- 
lard  president  Curtis  H.  Judge. 

7Up  introduced  their  tv  ad  campaign 
with  three  “roadblocks” — simultaneous 
commercials  on  all  the  network 
stations — during  prime  time,  60  minutes 
apart.  On  the  following  night  they  had 
two  such  roadblocks. 

KENT  III  cannot  so  easily  achieve 
this  sort  of  blanket  coverage.  “To  reach 
as  much  depth  as  possible  in  as  many 
markets  as  possible  we  will  advertise 
heavily  in  both  metropolitan  and  rural 
newspapers,  said  Humphrey,  about  her 
product  Kent  III. 

Varying  ad  sizes 

The  size  of  the  newspaper  ads  will 
vary  in  accordance  with  the  size  of  the 
newspaper  audience.  In  cities  like  New 
York,  for  example,  the  ad  size  will  reach 
up  to  1 ,500  lines,  while  in  smaller,  more 
rural  papers  the  ads  will  run  only  around 
800  lines,  Humphrey  added. 

KENT  III  will  round  out  Lorillard’s 
positioning  in  the  low  tar  area  which, 
with  KENT  (12  mg.)  GOLDEN  LIGHTS 
(8  mg.)  and  TRUE  (5  mg.),  was  already 
well  established. 

“About  one  out  of  every  three  cigar¬ 
ettes  smoked  today  is  low  tar  (under  15 
mg.) — that  market  segment  continues  to 
enjoy  an  annual  growth  rate  of  40-50%. 
The  ultra  low  tar  (under  5  mg.)  is  growing 
even  faster.”  said  Judge. 

7Up’s  campaign  is  more  of  a  gamble 
than  Lorillard’s  calculated  positioning. 

The  Philip  Morris  people  are  hoping 
that  by  changing  7Up’s  image  they  can 
gain  a  higher  market  percentage — maybe 
even  challenge  Coca  Cola  and  Pepsi 
Cola. 


In  7Up’s  50  year  history  it  has  been 
advertised  as  the  cure  for  7  hangovers — 
the  perfect  mixer  to  go  with  Seagrams  7 
for  the  classic  “7  and  7,”  and  most  re¬ 
cently  as  “the  uncola” — a  refreshing 
cola  alternative. 

The  uncola  campaign  worked  against 
7Up  in  that  it  plateaued  sales  at  a  level 
where  7Up  was  a  distant  3rd — a  cola 
alternative — instead  of  a  crisp  and  re¬ 
freshing  carbonated  drink  equal  to  the 
colas  in  its  thirst  quenching  capacity. 

Will  Philip  Morris  be  able  to  reposition 
7Up  as  a  first  choice,  frequently  chosen 
soft  drink? 

Beer  man  in  charge 

John  Murphy,  the  Philip  Morris  group 
executive  in  charge  of  Miller  and  Miller 
Lite  beers  and  now  7Up,  is,  by  his  track 
record,  probably  the  best  man  to  attempt 
such  a  task. 

Besides  being  recognized  for  turning 
Miller  Lite  into  a  high  volume  beer  drink¬ 
ers  choice,  Murphy  is  recognized  as 
having  changed  Miller,  the  champagne  of 
bottled  beers — a  one  beer  drinkers 
choice — into  Miller,  the  working  man’s 
beer. 

In  the  time  that  Murphy  has  been 
working  with  the  Miller  brands,  the  an¬ 
nual  sales  of  Miller  beers  has  increased 
from  under  5  million  barrels  a  year  to 
over  30  million  barrels  in  the  year  1978. 

To  help  Murphy  and  Kidwell  in  their 
efforts  with  7Up,  Philip  Morris  is  in¬ 
creasing  their  ad  budget  40%. 

According  to  John  C.  Maxwell,  7Up 
has  slipped  to  a  6%  share  of  the  market. 
The  no.  4  contender.  Dr  Pepper  Co.  is 
continuing  to  close  the  gap.  It  is  up  to 
5.3%  from  its  ’76  market  share  of  5%. 

Collectively,  the  Lorillard  brands, 
which  also  include  NEWPORT,  OLD 
GOLD  and  MAX  hold  9.1%  of  the  mar¬ 
ket.  According  to  Judge  each  share  of  the 
market  represents  to  the  manufacturer 
96.4  million  dollars. 

KENT  III  which  was  test  marketed  in 
Indianapolis,  Fort  Wayne,  Minneapolis 
and  Duluth,  according  to  Judge  has 
achieved  almost  a  1%  share  of  the  test 
market  since  its  October  introduction. 

“There  was  only  one  problem — out  of 
stocks.  These  ran  as  high  as  15%,  and 
while  out  of  stocks  mean  lost  sales  they 
also  mean  strong  demand,  and  that  is  a 
good  sign.”  said  Judge. 

In  the  industry  there  is  some  question 
that  KENT  III  achieved  that  almost  1% 
in  all  the  test  markets — and  if  so,  the 
degree  to  which  this  sales  achievement 
represents  sales  cannabalized  from  the 
parent  brands  KENT  and  GOLDEN 
LIGHTS  (once  KENT  GOLDEN 
LIGHTS). 

Nonetheless  Judge’s  management  of 
Lorillard,  and  their  gains  in  ’77  and  ’78 
have  earned  him  respect  “as  one  of  the 
cigarette  industry  people  who  know  their 
way  around.”  His  competitors  will  be 
monitoring  KENT  Ill’s  brand  develop¬ 
ment  closely. 
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Freebie  achieves  status 
as  successful  paid  daily 


By  Andrew  Radolf 

What  was  once  billed  as  the  world’s 
largest  throwaway  has  become  a  re¬ 
spected  suburban  daily  in  Los  Angeles' 
San  Fernando  Valley. 

In  December  1973  the  Tribune  Com¬ 
pany  of  Chicago,  publisher  of  the 
Chicaf’o  Tribune  and  the  New  York 
News,  purchased  the  Van  Nays  Valley 
News  and  Green  Sheet  with  the  intention 
of  making  the  shopper  its  flagship  in  the 
west. 

The  Green  Sheet,  named  for  the  color 
of  its  front  page,  published  four,  times 
weekly  with  a  controlled  circulation  of 
nearly  280,000.  The  shopper  carried 
some  news  and  local  classified  and  retail 
ads.  Today,  with  its  name  shortened  to 
the  Valley  News,  only  the  thin  green 
stripe  down  the  margin  of  its  front  page 
links  the  paper  with  its  past. 

The  Tribune  Company  began  trans¬ 
forming  the  Valley  News  in  July  I97.S 
when  it  sent  a  trio  of  executives  from  the 
Chicago  Tribune  out  west.  J.  Scott 
Schmidt,  who  had  been  features  manag¬ 
ing  editor  of  the  Tribune,  became  the  Val¬ 
ley  News'  president  and  general  man¬ 
ager.  Tom  Culligan  moved  from  market¬ 
ing  services  manager  at  the  Tribune  to 
advertising  director  of  the  valley  paper. 
Tom  Osborn  took  over  as  circulation  di¬ 
rector.  Bruce  Winters,  who  had  been 
head  of  the  Baltimore  San's  Los  Angeles 
bureau  and  before  that  chief  of  the  Sun’s 
Moscow  bureau  and  a  Washington  based 
political  reporter,  joined  the  Valley 
News  in  July  1977  as  executive  editor 
and  became  editor  the  first  of  this  year. 

Winters  replaced  Ferdinand  Men¬ 
denhall,  whose  father  was  one  of  the 
founders  of  the  Valley  News.  Men¬ 
denhall  will  become  director  of  special 
events. 

In  other  corporate  changes,  Culligan 
was  promoted  to  executive  vicepresident 
while  continuing  as  ad  director.  Ronald 
J.  Stegeman  was  named  circulation  man¬ 
ager,  replacing  Kenneth  Chenoweth  who 
remains  as  vicepresident/operations. 

On  taking  over  the  Valley  News, 
Schmidt  perceived  that  Los  Angeles' 
two  metro  dailies,  the  Times  and  the 
Herald  Examiner,  were  weak  in  their 
coverage  of  the  San  Fernando  Valley. 
Although  809f  of  the  valley  lies  within 
city  limits  and  its  1.4  million  residents 
comprise  42%  of  Los  Angeles'  popula¬ 
tion,  the  area  has  a  truly  suburban 
socio-economic  identity.  Communities 
such  as  Van  Nuys  where  the  Valley 
News  has  its  headquarters  see  them¬ 
selves  as  having  needs  and  interests 
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much  different  from  the  rest  of  the  city 
across  The  Santa  Monica  Mountains. 
The  failure  of  the  metro  dailies  to  meet 
the  needs  of  the  valley  created  a  news 
vacuum  that  Schmidt  intends  the  Valley 
News  to  fill. 

“You  have  to  start  with  the  basics. 
Good  local  coverage,”  Schmidt  said. 
“You  have  to  talk  to  people  about  things 
that  are  happening  around  them.  With 
our  closer  proximity  to  the  area  we 
serve,  we  can  bring  the  news  down  to  the 
local  level  more  easily  than  the  Times." 

Editor  Bruce  Winters,  despite  his 
many  years  on  assignments  in  Moscow 
and  Washington,  D.C.,  is  excited  by  the 
challenges  of  running  a  suburban  news¬ 
paper. 

“There’s  a  growing  interest  in  smaller 
units  of  society  that  seem  manageable.” 


Reporters  at  the  Valley  News  hardly 
look  up  from  their  VDT’s  when  Pete 
Pepper,  a  reporter  for  KNXT,  the  CBS 
owned  television  station  in  Los  Angeles, 
steps  in  front  of  the  camera  for  his 
nightly  news  broadcast.  Pepper’s  tele¬ 
casts  have  been  a  regular  event  in  the 
paper's  newsroom  since  July,  and  his  tag 
line  “Reporting  live  from  the  Valley 
News  in  Van  Nuys,  this  is  Pete  Pepper, 
Channel  2  News”  has  become  well 
known  to  the  station's  viewers. 

KNXT's  broadcasts  from  the  Valley 
News  illustrate  how  television  and  print 
can  cooperate  in  mutually  beneficial 
ways.  Pepper  and  Valley  News  reporters 


Winters  observed.  “People  feel  they 
have  more  influence  with  their  county 
supervisor  than  with  a  congressman.” 
Describing  his  stint  in  Moscow  as  days  of 
growing  alienation.  Winters  stated,  “I 
felt  1  could've  sent  back  pornography 
and  nobody  would’ve  noticed.  The 
closer  to  home,  the  more  the  impact  of 
the  story  grows.  And  you  better  be  accu¬ 
rate  because  the  people  you  write  about 
live  where  you  are.” 

The  Valley  News’  front  page  is  de¬ 
voted  to  local  coverage.  State,  national, 
and  world  news  appear  on  page  three 
under  the  heading  “The  Second  Front 
Page.” 

Winters  emphasized  that  he  wants  the 
Valley  News  to  be  a  full  service  newspa¬ 
per.  “Our  readers  are  not  parochial,”  he 
commented.  “They  know  there’s  a 
world  outside  the  valley." 

The  editor  noted  that  the  paper  re¬ 
cently  opened  a  Sacramento  bureau  and 
subscribes  to  several  wire  services  as 
AP,  UPI,  and  Knight.  The  Valley  News 

(Continued  on  pane  17) 


share  tips  on  stories,  and  the  paper  gives 
him  the  freedom  to  use  items  appearing 
in  its  pages  as  topics  for  his  newscast. 
When  the  Valley  News  has  a  scoop  on  a 
story.  Pepper  holds  off  his  televised  re¬ 
port  until  II  P.M.  which  is  after  the  dead¬ 
line  of  the  paper’s  main  rival,  the  Los 
Anpeles  Times. 

In  return  for  the  Valley  News’  help 
Pepper  gives  the  paper  on  air  credit  as  a 
source  of  information.  He  often  begins 
his  story  with  “The  Valley  News  is  re¬ 
porting  that  ...”  and  concludes  by 
telling  Channel  2’s  viewers  that  they  can 


(Continued  on  pape  IS) 
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Reporting  from  the  Valley  News  city  room 


Tv  newscaster  in  the  city  room 


It’s  “Funday”  N.Y.  News: 
Sports,  You,  TV  Week  debut 


By  Carla  Marie  Rupp 

New  Yorkers  have  long  been  accus¬ 
tomed  to  finding  their  Sunday  Daily 
News  stuffed  between  Dick  Tracy  and 
Peanuts.  Not  any  more. 

During  the  88-day  pressman’s  strike 
that  closed  down  the  News  and  the  New 
York  Times  last  summer  and  fall.  News 
management  put  through  a  number  of 
changes  to  expand  and  modernize  their 
paper  to  meet  the  challenge  of  suburban 
competitors  and,  within  the  city  itself, 
the  increasing  presence  of  Rupert  Mur¬ 
doch's  present  and  planned  publications. 

One  of  the  first  moves  was  to  stuff  the 
comics  inside  the  paper  after  more  than 
four  decades  of  vice-versa. 

A  weekly  cover  story  modeled  on 
newsmagazine  cover  approach  replaced 
the  comics  as  an  outside  circulation 
booster  for  editor  Mike  O'Neill. 

In  addition,  three  new  self-contained 
sections  were  added  to  the  Sunday  pack¬ 
age:  a  pullout  sports  section,  much  en¬ 
larged  over  the  pre-strike  product;  a 
family-home-fashion  section  called  You 
and  a  color  TV  magazine  with  complete 
weekly  program  listings. 

Promotion  billed  the  whole  package 
“Funday.” 

At  a  recent  ad  luncheon  for  the  paper's 
new  Wednesday  Good  Livinf’  section. 
News  execs  pointed  to  all  these  im¬ 
provements  as  causing  the  quick  demise 
of  Murdoch's  Sunday  New  York  Post. 

The  revamping  of  the  News  had  been 
scheduled  before  the  strike,  and  was 
phased  in  as  soon  as  publication  re¬ 
sumed. 

The  Sunday  cover  concept  and  the 
sports  pullout  with  late  news  began 
November  12;  “You”  and  TV  Week  and 
the  food-oriented,  fitness  and  health 
Good  Living  section  began  Wednesday 
November  15. 

John  Quinn,  features  editor  and  plan¬ 
ner  of  the  Sunday  cover  stories,  de¬ 
scribed  that  innovation  as  “a  three-page, 
big  splash  every  Sunday  similar  to  what 
Time  or  Newsweek  does.  It's  been  under 
consideration  for  about  a  year.  The 
whole  point  is  to  give  the  Sunday  news¬ 
paper  an  indepth  feature  about  some 
trend  or  important  person  affecting  deep¬ 
ly  the  lives  of  New  Yorkers  compara¬ 
ble  in  weight  and  execution  to  a  national 
magazine  cover  story.” 

Examples:  Pope  John  Paul  II:  How  he 
will  surprise  us;  “Coming  at  you:  A 
whole  new  subway,  and  “Is  the  White 
House  up  for  grabs?  Teddy  Kennedy 
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turns  it  on.” 

All  the  innovations  are  designed  for 
Madison  Avenue  and  new  readers.  The 
News  wants  a  more  youthful  audience, 
more  women  readers,  publisher  Tex 
James  has  said,  and  more  emphasis  on 
service.  Bob  Donath,  formerly  of  the 
folded  Trih  and  before  that  Ad  A^e,  was 
hired  to  write  a  Monday-Wednesday- 
Friday  column  called  “Ad  People.” 

Editors  of  the  new  sections  are  im¬ 
pressed  with  management  philosophy. 
Executive  sports  editor  Buddy  Martin 
left  the  St.  Petershurfi  (Fla.)  Times  to 
join  the  News. 

“For  a  paper  that  has  been  as  success¬ 
ful  as  the  News  has  over  the  years,” 
Martin  says,  “it  is  to  their  credit  that 
they  are  not  only  allowing  us  to  make 
substantial  changes,  but  are  also  en¬ 
couraging  them.  No  newspaper  man 
could  put  out  a  good  newspaper  if  he 
didn't  have  the  backing  of  manage¬ 
ment.” 

The  Sunday  Sports  pullout  averages  32 
pages,  including  more  coverage  than  in 
the  past  and  features  a  new  philosophy 
with  the  Time-Out  column  playing  up 
skiing,  hunting,  fishing,  sailing  and  other 
sports.  Martin  also  engineered  the  later 
deadlines  during  the  week.  The  late  night 
edition  coming  off  the  presses  at  3  a.m. 
sold  only  in  Manhattan  is  designed  to 
give  readers  everything  that  happened  in 
sports  on  a  24-hour  cycle,  with  scores  of 
every  major  sporting  event. 

“The  late  score  concept  was  kicked 
around  a  lot  before  I  even  got  here,” 
says  Martin,  “but  we  talked  about  it  a  lot 
during  the  strike.  We  used  the  ‘down¬ 
time'  in  figuring  out  ways  to  improve  our 
paper.” 

The  Scoreboard  page  started 
November  6.  It  was  something  that  Mar¬ 
tin  and  Van  McKenzie,  who  Martin 
brought  in  and  named  his  deputy  sports 
editor,  pioneered  at  the  St.  Petersburg 
Times  six  years  ago. 

The  two  have  added  another  page 
called  Sports  Etcetera,  designed  to  get 
little  bits  of  sports  information  into  the 
paper  in  an  interesting  manner,  says 
Martin.  “Etcetera  is  to  give  the  sports 
reader  something  that  is  breezy,  bright 
and  fun.” 

Management  has  allowed  Martin  to 
hire  extensively  and  put  his  ideas  into 
effect.  He  hired  Mary  Flannery  from  the 
Philadelphia  Daily  News  for  hockey  and 
women’s  sports;  Steve  Goldstein  was 
pulled  off  of  cityside;  Pete  Alfano  came 


from  Newsday  for  features;  Jim 
Beanaugh,  of  Newsweek,  Sport  and  the 
Detroit  Free  Press,  and  Bill  Madden, 
UPl,  New  York,  also  began  recently. 

Assistant  features  editor  Jack  Sanders 
doubles  as  editor  of  TV  Week  and  the 
Sunday  Leisure  section.  “We  were 
planning  the  TV  magazine  15  years  ago,” 
he  notes,  “but  it's  horribly  expensive  to 
do  anything  like  that  with  the  News  be¬ 
cause  we  have  to  run  off  so  many 
copies.  "  During  the  strike,  however,  the 
decision  was  made  to  take  the  plunge  as 
a  means  to  increase  circulation. 

“Wire  service  material  on  television  is 
not  used,  only  original  News  stories,” 
Sanders  went  on.  “Even  the  listings  on 
some  27  pages  are  done  in-house.”  For 
TV  Week,  TV  editor  Kay  Gardella  in  New 
York  and  writer  Bob  Lardine  in  Hol¬ 
lywood  alternate  weekly  columns.  San¬ 
ders  hired  freelance  pop  music  writer 
Susan  Toepfer  as  assistant  editor. 

Phil  Ritzenberg,  assistant  managing 
editor  for  graphics,  is  the  real  architect 
behind  the  new  look  at  the  News.  He  is 
particularly  proud  of  TV  Week.  He  held 
up  his  product  besides  tv  magazines  from 
other  cities,  and  said,  “Don’t  you  think 
we  have  the  cleanest,  most  easy-to-read 
TV  listings  in  the  country?” 

He's  satisfied  with  recent  efforts.  “I 
think  we  have  done  pretty  well  in  making 
the  News  more  contemporary  and  at  the 
same  time  more  exciting.”  Supervisor  of 
repackaging,  Ritzenberg  said,  “We  are 
trying  to  package  the  paper  in  such  a  way 
as  to  make  its  presentation  more  sophis¬ 
ticated.” 

The  changes  in  re-thinking  the  Sunday 
paper  have  had  impact  on  the  daily 
News,  some  of  it  subtle.  Column  rules 
have  been  eliminated,  headlines  were 
lowercased  and  the  pages  made  more 
crisp  and  modular.  “A  whole  new  family 
of  logos  have  been  introduced,”  Ritzen¬ 
berg  says,  “and  there  are  still  more  in¬ 
novations  to  come.” 

The  Sunday  Leisure  section  was  ex¬ 
panded,  and  the  title  is  expected  to 
change  soon  to  “Show”.  That  pleases 
Sanders  because  Leisure  reminds  him 
too  much  of  gardening  and  “how  to  grow 
good  potatoes,”  and  not  what  it's  sup¬ 
posed  to  be:  movies,  nightclubs,  theatre, 
music  and  book  reviews.  The  section  will 
also  include  late  television  news. 

The  News  has  also  expanded  and 
spruced  up  the  daily  entertainment  sec¬ 
tions,  and  editor  Larry  Craft  is  putting 
more  emphasis  on  service,  going  heavier 
with  the  advance  entertainment  story, 
“kind  of  a  curtain-raiser.”  He’s  playing 
up  people  involved  in  New  York  produc¬ 
tion  in  pre-event  stories. 

You:  extra  dimension 

Carol  Kramer,  assistant  features 
editor,  has  had  You  in  the  planning 
stages  since  last  June.  Mid-September 

(Continued  on  pafte  22) 
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Word  on  Peking  bureaus 
expected  this  month 


The  decision  to  normalize  U.S. -China 
relations  has  brought  a  flood  of  requests 
from  American  news  organizations  to  es¬ 
tablish  full-time  bureaus  in  Peking,  but 
they  are  waiting  for  word  on  dates  and 
details. 

The  Chinese  have  assured  United 
Press  International  and  the  Associated 
Press  they  would  be  the  first  U.S.  news 
organizations  to  have  permanent  bureaus 
in  China,  executives  of  those  two  news 
agencies  said. 

The  New  York  Times,  Christian  Sci¬ 
ence  Monitor,  Wall  Street  Journal, 
Washinfiton  Post,  the  Los  Angeles  Times 
and  the  Baltimore  Sun  are  among  those 
seeking  to  open  bureaus  in  Peking. 

The  Chinese  have  not  responded  to  the 
applications  for  bureaus  but  Peking  has 
indicated  they  would  get  sympathetic 
consideration.  They  approved  AP  and 
UPI's  requests  for  coverage  surrounding 
the  January  I  formalizing  of  relations. 

Teng  Hsiao-Ping,  premier  of  China, 
will  be  meeting  with  the  Carter  Adminis¬ 
tration  in  Washington,  D.C.,  on  January 
29,  and  there  is  speculation,  according  to 
H.L.  Stevenson  of  UPI,  that  an  official 
word  on  the  dates  the  American  bureaus 
may  open,  will  be  made  during  this  visit. 

A  UPI  survey  indicates  at  least  several 
dozens  U.S.  news  organizations,  includ¬ 
ing  newspapers  and  broadcast  agencies, 
have  made  applications  for  bureaus  in 
Peking. 

Hsinhua,  the  Chinese  news  agency, 
also  would  like  to  put  reporters  in  Wash¬ 
ington,  so  Teng  Hsiao-Ping  is  said  to  be 
anxious  to  make  some  final  agreements 
on  the  reporting  arrangements  in  Wash¬ 
ington  and  Peking. 

AP  and  UPI  each  have  a  reporter  and 
photographer  presently  in  China.  John 
Roderick,  an  AP  China  watcher  and 
special  correspondent  based  in  Tokyo, 
and  photographer  Neil  Ulevich,  who  re¬ 
cently  replaced  Max  Desfor  in  Tokyo  as 
AP  photo  editor  of  Asia  based  in  Tokyo, 
went  into  China  on  December  27,  to  file 
reports,  and  their  visas  were  extended 
several  weeks.  Roderick  went  into  China 
for  the  Ping  Pong  games  preceding  Nix¬ 
on’s  visit  in  1971. 

Lou  Boccardi  of  AP  confirmed  AP’s 
plans  to  open  up  a  permanent  bureau  and 
said,  “We  haven't  decided  yet  on  the 
details  of  what  we  would  do  in  Peking. 
We  don't  have  word  on  how  many  corre¬ 
spondents  they  would  be  willing  to  enter¬ 
tain  and  what  the  circumstances  would 
be  and  how  many  each  bureau  could 
have.  We're  awaiting  word.” 

Robert  Crabbe,  senior  correspondent 
in  UPI’s  Tokyo  bureau,  along  with 
photographer  Rikio  Imajo  from  UPI's 
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Hong  Kong  bureau,  have  been  reporting 
on  the  normalization  in  China  and  events 
in  Peking  since  arriving  there  early 
January  I.  They  were  told  they  could 
also  stay  until  January  26,  but  the  other 
approximately  27  American  reporters 
and  photographers  who  arrived  in  Peking 
to  file  reports  were  told  their  visas  would 
expire  January  12.  Stevenson  said  UPI 
had  requested  an  extension  for  its  two 
men  to  stay  longer. 

Crabbe  is  a  veteran  Asian  correspon¬ 
dent  and  in  the  past  has  covered  many 
aspects  of  Japanese-Chinese  develop¬ 
ments.  He  has  been  named  to  be  in  the 
permanent  UPI  bureau  in  Peking  once  it 
gets  off  the  ground.  “Precisely  how 
many  more  we  will  choose  will  depend 
on  how  many  permanent  persons  the 
Chinese  will  allow  us  to  have,  the  free¬ 
dom  they  will  get  and  their  access,”  says 
Stevenson. 

“We  stress  it  all  depends  on  the 
accommodations — living  space  and  of¬ 
fice  space — and  communications  or  ac¬ 
cess  to  news.  The  Chinese  have  got  to 
give  us  some  idea  as  to  the  access  we 
would  have,”  said  Stevenson. 

No  American  news  organizations  has 
had  a  permanent  correspondent  in  China 
since  the  Communist  takeover  in  1949. 
Many  American  reporters  and  news 
executives  have  visited  China  since  Pres¬ 
ident  Nixon’s  historic  trip  in  1972,  but 
none  has  been  allowed  to  remain  on  a 
full-time  basis. 

Stevenson  said  in  a  UPI  dispatch  that 
Americans  have  had  to  depend  for  nearly 
30  years  on  fragmentary  information. 
“It’s  time  for  normalized  reporting  as 
well  as  normalized  relations.” 

A  State  Department  spokesman  has 


been  quoted;  “We  would  expect  all 
major  American  news  organizations  will 
be  opening  bureaus  in  China.  No  ar¬ 
rangements  have  yet  been  made.” 

^ 

William  Worthy,  a  foreign  correspon¬ 
dent  for  the  Baltimore  (Md.)  Afro  Ameri¬ 
can,  who  had  his  passport  revoked  by 
Uncle  Sam  after  he  visited  China  in  late 
1956  and  early  1957  provided  the  Afro 
American  with  a  special  report  entitled 
“We  are  vindicated.” 

In  the  December  23  report.  Worthy 
recalled  his  press  freedom  battle  with  the 
U.S.  State  Department  and  gave  his  as¬ 
sessment  of  the  United  States’  decision 
to  renew  full  diplomatic  ties  with  China. 
Worthy  first  visited  China  in  1956  when 
the  U.S.  held  a  hostile  attitude  toward 
China. 

In  defying  State  Department  policy  to 
report  from  Communist  China  back  then. 
Worthy  faced  a  possible  five  years  in 
federal  prison  and  a  $5,000  fine. 

Worthy  cited  that  during  that  six-week 
trip  22  years  ago  in  the  interest  of  press 
freedom,  Herblock’s  cartoon  in  the 
Washington  Post  relating  to  his  coverage 
of  China  spotlighted  “the  absurdity  of 
ignoring  reality.”  The  cartoon  showed 
Secretary  of  State  John  Foster  Dulles 
standing  in  front  of  a  large  map  of  the 
world,  lecturing  on  global  problems, 
excluding  China  by  pulling  down  a  shade 
over  it. 

“Thus  my  defiance  of  his  (Dulles) 
travel  ban,  with  the  full  support  of  the 
Afro  and  the  timid  support  of  CBS 
News,  was  wholly  unacceptable  and  in¬ 
tolerable  to  the  Dulles-Eisenhower  Ad¬ 
ministration.” 

Worthy  said  the  State  Department 
exerted  “bone-crushing  but  futile  pres¬ 
sures”  on  both  the  Afro  and  the  network 
not  to  use  his  dispatches  and  broadcasts 
from  China  and  to  cable  orders  to  him  to 
return  home  immediately. 

Worthy  explained  the  political  situa¬ 
tion  when  he  made  his  visit  22  years  ago. 
He  said  any  “honest  first-hand  reporting 
(Continued  on  page  23) 


Robert  Crabbe  (left)  stands  with  Chinese  vice  premier  Teng  Hsiao-ping  at  Great 
Hall  of  the  People  after  a  press  conference  given  by  Teng  to  visiting  U.S.  newsmen. 
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Dale  vows  to  make  Herald-Examiner  LA.’s  newspaper 


By  M.L.  Stein 

“We  will  put  Los  Angeles  on  the  front 
page,”  publisher  Frank  Dale  of  the  Los 
Angeles  Herald  Examiner,  promised  re¬ 
cently. 

He  explained  that  the  Herald 
Examiner  “intends  to  be  a  Los  Angeles 
newspaper  concerned  about  downtown 
Los  Angeles  and  its  people.  There  will  be 
two  vigorous,  competitive  metropolitan 
newspapers.” 

Speaking  to  the  Merchandising  Execu¬ 
tives  Club,  Dale  said  he  was  aware  that 
the  downtown  market  is  fragmented  and 
stretched  out  like  a  huge  octopus,  but 
there  are  connections. 

“Perhaps  one  of  the  reasons  why  there 
is  so  little  cohesion  here  is  that  newspa¬ 
pers  have  not  tried  to  cover  the  things 
that  connect  us.”  he  added. 

According  to  Dale,  readership  studies 
have  shown  that  “Los  Angeles  people 
know  more  about  Anwar  Sadat  than 
Mayor  Tom  Bradley  and  more  about 
Amy  Carter's  school  than  they  do  about 
their  own  kids'  school.” 

The  publisher  claimed  that  the  Herald 
Examiner  runs  more  local  names  than 
any  other  local  paper. 

Dale  said  that  his  newspaper  also  will 
emphasize  California  Business  and  the 
economic  growth  of  downtown  Los 
Angeles. 

“If  the  head  of  this  great  octopus  dies, 
the  tentacles  will  also  die,”  he  declared. 

“We  will  fill  that  need  and  void,”  Dale 
continued.  “We  will  lead,  push,  pull,  and 
if  necessary,  drag  this  city  into  the  fu¬ 
ture.  We  will  support  progressive  pro¬ 
grams  that  will  make  this  even  more  of  a 
wonderful  place  to  live  and  in  which  to 
do  business.  We  will  be  moderate  politi¬ 
cally,  but  honest  and  aggressive  at  all 
times. 

“In  L.A.,  people  tend  to  qualify 
newspapers  by  how  big  they  are — how 
much  they  weigh.  Well,  we  will  try  to 
show  that  you  don't  have  to  weigh  five 
pounds  to  be  good.” 

Dale  characterized  the  Herald 
Examiner's  efforts  as  “the  L.A.  paper 
drive”,  adding  that  the  city  will  benefit 
from  renewed  competition  with  the  Los 
Angeles  Times. 

“The  Times  is  a  great  international 
newspaper;  and  we  will  be  the  Los 
Angeles  newspaper,”  Dale  said. 

Pointing  out  that  the  Herald  Examiner 
with  a  circulation  of  330.000  daily  ranks 
sixth  in  circulation  among  U.S.  after¬ 
noon  newspapers,  the  publisher  asserted 
that  advertisers  are  taking  more  noticfc  of 
it. 

“For  the  first  time  in  years,  newspaper 
advertising  salesmen  are  again  selling 
against  the  Herald  Examiner,”  he  said. 
“There's  a  new  excitement  about  news¬ 
papers  in  this  town.” 
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Herald  Examiner  researchers.  Dale 
revealed,  found  that  50%  of  its  readers 
do  not  read  any  other  newspaper  and 
that  over  two-thirds  of  them  do  not  read 
the  Times.  The  study  also  indicated,  he 
said,  that  daily  Herald  Examiner  read¬ 
ership  is  522,000  and  703,000  on  Sunday 
and  that  a  “good  portion”  of  these  read¬ 
ers  have  college  backgrounds,  are  in  the 
upper  half  of  the  income  spectrum  “and 
young  enough  that  they  represent  a  mar¬ 
ket  with  vitality  for  our  own  growth  and 
that  of  our  advertisers.” 

Dale  also  claimed  that  the  Herald 

New  York  Times 
may  publish 
national  daily 

For  one  week  last  June  households  in 
and  around  Cleveland.  Detroit  and 
Chicago  had  a  national  New  York  Times 
delivered  to  their  doorsteps. 

The  experimental  copies,  delivered  by 
jet  and  out  on  the  doorsteps  by  6:30  a.m. 
were  different  than  the  usual  New  York 
Times. 

In  place  of  the  ads  for  New  York  area 
restaurants,  movies  and  department 
stores  were  complimentary  ads  for  simi¬ 
lar  Detroit.  Cleveland,  and  Chicago  es¬ 
tablishments. 

Also  deleted  from  these  copies  was  the 
metropolitan  area  news.  The  national 
New  York  Times  carried  only  national 
and  international  news. 

The  one  week  home  delivery  experi¬ 
ment  represents  only  one  facet  of  an  on¬ 
going  study  into  the  possibilities  for  a 
national  New  York  Times. 

“It  will  be  another  year  before  we 
make  a  definite  decision  on  whether  to 
publish  a  national  New  York  Times.” 
said  Donald  A.  Nizen,  director  of  con¬ 
sumer  marketing  at  the  Times. 

As  to  the  sample  market  of  their  one 
week  delivery  experiment,  Nizen  said, 
“We  were  looking  particularly  to  people 
of  upscale  demographics,  at  the  decision 
making  level — people  with  4  years  of  col¬ 
lege  education  who  have  managerial  and 
professional  type  jobs.” 

Yankelovich,  Skelly  and  White  did  the 
survey  for  the  New  York  Times.  “And 
some  of  the  data  is  already  in  .  .  .  We 
are  studying  the  profit  and  loss  figures 
now.”  said  Nizen. 

The  Times  chose  to  test  market  the 
midwest  because  they  thought  it  would 
be  a  tough  market  to  crack.  “To  test 
market  in  towns  like  Beverly  Hills,  Foil 
Lauderdale  and  Hollywood,  where  there 
are  lots  of  ex-New  Yorkers,  would  be 
deceiving,”  said  Nizen. 

“These  are  long  term  plans.  A  national 
New  York  Times  is  at  least  a  few  years 


Examiner  is  the  first  major  newspaper 
with  all  departments  having  the  option  of 
an  open  shop  with  representation  by  one 
union,  rather  than  a  number  of  unions. 

“It's  an  advanced  concept  which  may 
be  the  wave  of  the  future  in  newspaper 
employee  relations.” 

Dale  said  the  Hearst  Corporation  is 
committed  to  revitalizing  the  paper  and 
that  his  recent  appointment  as  publisher 
is  evidence  of  its  intention. 

“1  certainly  did  not  come  to  Los 
Angeles  to  officiate  over  the  funeral  of 
the  Herald  Examiner,”  he  stated. 


away.”  said  John  D.  Pomfret  the  Times 
senior  vicepresident  and  assistant  gen¬ 
eral  manager  in  charge  of  service. 

That  is  the  way  the  New  York  Times 
likes  to  work — far  in  advance. 

The  maketing  study  which  triggered 
the  '78  debut  of  sections  like  Business 
Day,  Sports  Monday,  Home,  The  Living 
Section  and  Week-End  began  early  in 
'75. 

Of  the  campaign  which  fostered  the 
creation  of  these  new  sections,  Nizen 
said,  “In  a  newspaper  you  don't  change 
overnight.  1;  has  to  be  a  gradual  change, 
and  we  laid  out  our  five  year  marketing 
plans  in  '75  and  we  have  stuck  to  them.” 

As  Nizen  told  those  attending  the  De¬ 
cember  media  outlook  seminars  held  by 
Paine.  Webber,  Mitchell,  Hutchins,  the 
88  day  newspaper  pressmen's  strike  was 
not  part  of  their  5  year  plan.  They'd  only 
planned  for  33  days. 

Advertising  prospects 
receive  trade  paper 

The  San  Francisco  Newspaper 
Agency,  agent  for  the  San  Francisco 
Chronicle  and  San  Francisco  Examiner, 
has  introduced  a  merchandising  publica¬ 
tion  called  Trade  Talk. 

Published  monthly  (except  January 
and  August).  Trade  Talk  is  written  for 
the  food,  liquor,  tobacco  and  sundries 
industries. 

According  to  national  advertising 
manager  H.  Kenneth  Clouse,  “Our 
philosophy  at  the  San  Francisco  News¬ 
paper  Agency  is  to  bring  the  people  in¬ 
volved  with  the  movement  of  goods  and 
services  in  Northern  California  informa¬ 
tion  regarding  the  activities  of  the  man¬ 
ufacturers,  distributors  and  retailers  who 
are  involved  in  the  food,  liquor,  tobacco, 
drug  and  sundries  industries.” 

Trade  Talk  is  sent  to  4,000  decision¬ 
makers  at  all  levels  and  covers  the  retail 
and  distributor  segment  of  the  San  Fran¬ 
cisco  Bay  Area  and  Northern  California, 
as  well  as  the  manufacturing  and  adver¬ 
tising  agency  people  in  New  York, 
Chicago,  Los  Angeles,  Minneapolis  and 
other  major  metropolitan  areas. 
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Publishers 
differ  over 
contribution 

By  John  Consoli 

•  Is  it  a  conflict  of  interest  for  a  pub¬ 
lisher  to  contribute  to  the  political  cam¬ 
paign  of  the  mayor  of  the  town  in  which 
the  newspaper  is  published? 

•  Is  it  a  conflict  of  interest  for  an  editor 
to  take  a  leave  of  absence  to  serve  as  a 
governor's  press  secretary  and  then  re¬ 
turn  to  the  newspaper  which  is  covering 
the  governor's  administration? 

•  Is  it  a  conflict  of  interest  for  a  pub¬ 
lisher  to  sit  on  a  hospital  board  whose 
meetings  are  covered  by  his  own  news¬ 
paper  reporters? 

These  are  some  of  the  questions  that 
arose  during  a  recent  squabble  between 
the  publishers  of  the  Paterson  (N.J.) 
News  and  the  Record  in  Hackensack. 
N.J. 

Paterson  News  publisher  William 
Dean  Singleton  contributed  $1 ,000  to  the 
reelection  campaign  of  Paterson  Mayor 
Lawrence  “Pat"  Kramer.  Nothing  came 
of  it  until  a  reporter  for  the  Record,  while 
routinely  going  over  the  campaign  dona¬ 
tion  lists,  came  across  a  contributor  from 
Westfield,  Massachusetts.  (Singleton  is 
also  publisher  of  the  Westfield  Evenin}’ 
News.)  The  reporter  thought  it  unusual 
that  an  out  of  state  resident  would  be 
contributing  to  a  local  political  campaign 
and  followed  up  on  it. 

The  Record  carried  a  story  in  its  Pas¬ 
saic  County  edition  on  the  Singleton  con¬ 
tribution  and  in  the  article  Record  pub¬ 
lisher  Malcom  “Mac”  Borg  was  critical 
of  newspaper  executives  who  make  polit¬ 
ical  contributions. 

The  Paterson  News  responded  with  a 
story  of  its  own  in  which  Singleton  told 
why  he  made  the  contribution  and  cited 
some  potential  conflict  of  interest  situa¬ 
tions  involving  Borg  and  news  executives 
at  the  Record. 

The  Record  also  ran  a  follow-up  story 
quoting  both  Singleton  and  Borg. 

“I  think  it  is  wrong  for  any  publisher 
to  contribute  to  a  campaign  of  a  politi¬ 
cian  running  for  office  in  the  city  where 
the  newspaper  circulates."  Borg  told  E 
&  P. 

Singleton  contends  that  the  contribu¬ 
tion  to  Kramer  was  from  him  personally 
and  not  fiom  the  Paterson  News.  He  said 
his  paper  has  been  one  of  Kramer's 
biggest  critics. 

“1  don't  want  to  get  into  a  pissing  con¬ 
test  with  him,”  said  Borg,  “but  in  my 
opinion  you  cannot  separate  the  indi¬ 
vidual  from  the  publisher.  If  I  do  any¬ 
thing  personally  or  individually,  can  it 
really  be  separated  from  the  newspaper? 

I  think  it  is  wrong  for  a  publisher  or 
editor  to  contribute  to  a  political  cam¬ 
paign.  It  has  been  done  by  members  of 
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this  paper  in  the  past  and  1  put  a  stop  to 
it.” 

“I've  never  contributed  to  a  political 
campaign  before  and  1  don't  know  if  I 
ever  will  again  but  this  was  a  very  emo¬ 
tional  race  involving  a  personal  friend,” 
Singleton  said.  “Under  Pat  Kramer  the 
city  of  Paterson  has  really  seen  a  great 
turnaround  both  physically  and  econom¬ 
ically.  I  felt  a  loss  by  Pat  Kramer  would 
be  devastating  to  the  city  of  Paterson. 

“In  its  story,  the  Record  insinuated 
that  I  tried  to  keep  the  contribution  a 
secret.  That  is  kind  of  ridiculous  be¬ 
cause  you  can't  keep  a  campaign  con¬ 
tribution  a  secret  (under  the  election 
laws  which  make  such  records  available 
for  public  scrutiny.) 

“1  basically  let  the  editorial  depart¬ 
ment  run  the  editorial  department,  Sin¬ 
gleton  added.  “They  kind  of  run  their 
own  show  on  their  own.  I  don't  make  the 
editorial  endorsements — the  editorial 
department  and  the  editorial  board 
does.” 

The  Paterson  News  editorial  board 
happened  to  endorse  Kramer,  who 
would  up  winning  by  a  landslide. 

“The  newspaper  covered  the  election 
campaign  fairly  and  since  the  election  the 
Paterson  News  has  been  Kramer's 
strongest  critic,”  Singleton  said. 

fhe  Paterson  News  publisher  said  be¬ 
fore  Borg  starts  being  critical  of  others, 
he  should  look  at  himself  and  his  own 
staff  and  the  potential  conflicts  of  inter¬ 
est  that  exist  at  the  Record. 

“1  think  my  people  have  almost  gone 
overboard  to  cast  a  watchful  eye  on  the 
Kramer  administration  because  we  en¬ 
dorsed  him  and  they  know  1  supported 
him,”  Singleton  said.  “I  don't  think  the 
Record  can  say  that  about  the  (New  Jer¬ 
sey  Governor  Brendan)  Byrne  adminis¬ 
tration  and  all  the  intermingling  of  Rec¬ 
ord  staff  in  the  Byrne  administration.” 

Robert  Comstock,  executive  editor  of 
The  Record,  left  the  paper  a  few  years 
ago  to  serve  as  press  secretary  for  Gov¬ 
ernor  Byrne.  He  left  that  post  to  return 
to  the  Record. 

Joseph  Santangelo  left  his  post  as 
Trenton  Bureau  chief  for  the  Record  to 
become  Byrne's  press  secretary. 

Borg  points  out  that  Comstock  did  not 
participate  in  the  paper's  decision  to  en¬ 
dorse  gubernatorial  candidates.  He  said 
Santangelo  has  been  told  that  if  he  re¬ 
turns  to  the  Record  after  working  for 
Governor  Byrne,  he  will  not  be  working 
in  Trenton  or  have  anything  to  do  with 
the  Byrne  administration. 

“We'll  stand  on  the  record.”  said 
Comstock.  “We  didn't  endorse  Byrne  in 
the  primaiy;  we  did  in  the  general  elec¬ 
tion.” 

Comstock  said  the  Record  has  re¬ 
cently  run  editorials  critical  of  Governor 
Byrne. 

Singleton  also  pointed  out  that  Borg 
sits  on  the  board  of  Bergen  Pines  County 


Hospital  and  has  been  an  outspoken 
member. 

Bergen  Pines  and  its  board  have  long 
been  a  controversial  topic  and  have  made 
several  big  headlines  over  the  past  few 
years. 

The  adult  psychiatric  units  at  the  hos¬ 
pital  recently  lost  accreditation  because 
of  overcrowding,  understaffing  and  the 
lack  of  therapeutic  programs.  A  police 
officer  was  also  recently  fatally  shot  in 
the  hospital  while  guarding  a  wounded 
prisoner. 

Borg  was  expected  to  be  elected  presi¬ 
dent  of  the  board  of  the  hospital  this 
week. 

While  the  Record  has  prominently 
played  up  most  of  the  Bergen  Pines 
stories,  a  question  must  arise  as  to  what 
goes  through  the  Record  reporter's  mind 
who  is  covering  the  story.  After  all, 
doesn't  the  fact  that  his  publisher  sits  on 
the  board  have  some  kind  of  effect  on 
how  he  writes  his  story? 

Borg  admitted  that  there  may  be  some 
conflict  in  the  mind  of  the  Record  report¬ 
er  who  has  to  cover  the  meetings  of  the 
Bergen  Pines  board,  but  he  is  quick  to 
add:  “I  don't  tell  them  what  to  write  or 
how  to  write  it  and  have  never  seen  a 
story  before  it  is  published.” 

Borg  said  he  answers  questions  from 
all  reporters  and  on  one  occasion  this  has 
led  to  publication  of  a  Bergen  Pines  story 
in  another  newspaper  before  it  appeared 
in  the  Record. 

Arm  &  Hammer  wins 
trademark  suit 

Church  &  Dwight  Co.,  Inc.,  manufac¬ 
turer  of  Arm  &  Hammer  products,  and 
Helene  Curtis  Industries,  Inc.  settled  the 
trademark  litigation  in  which  they  were 
engaged. 

Under  the  terms  of  the  settlement, 
Helene  Curtis  agreed  to  the  entry  of  an 
order  prohibiting  Helene  Curtis  from 
using  trademarks  similar  to  Arm 
Hammer  or  labeling  or  trade  dress  like 
that  used  by  Church  &  Dwight.  Curtis 
was  also  ordered  to  surrender  certain 
trademarks. 

In  addition,  Curtis  paid  Church  & 
Dwight  $2.(K)().(K)().()()  in  damages. 

Post  Corp.  daily 
gets  first  union 

Boston  Typographical  Union  No.  13 
was  certified  as  the  bargaining  agent  for 
the  newsroom  unit  of  the  Dedham 
(Mass.)  Transcript. 

Organizing  efforts  began  in  September 
1978.  The  Transcript  is  part  of  Post 
Corp.  in  Appleton,  Wise. 

The  Transcript  is  the  first  newsroom 
union  in  the  Post  group,  according  to 
Paul  M.  Grace,  ITU  local  organizer  for 
Eastern  Massachusetts. 
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also  has  a  complete  business  section  with 
stock  tables. 

To  compete  more  effectively  with  the 
Times,  Schmidt  moved  the  paper’s  dead- 
-  lines  from  6:30  to  10:30  P.M.  He  stand¬ 
ardized  its  format  into  four  section  fronts 
and  modernized  its  graphic  design.  The 
Valley  News  now  publishes  every  day 
except  Monday  and  plans  to  add  that  day 
to  its  schedule  early  this  year. 

The  paper  offers  readers  a  wide  vari¬ 
ety  of  daily  and  weekly  features  includ¬ 
ing  comics,  action  line,  outdoor  ac¬ 
tivities,  fashion,  food,  and  weekend  en¬ 
tertainment.  Especially  successful  is  its 
Saturday  edition  featuring  in  depth 
coverage  of  local  scholastic  sports  and  a 
broadsheet  titled  “Saturday”  which  is 
divided  into  three  sections:  living,  lei¬ 
sure,  and  real  estate. 

“We  can  sell  real  estate  on  Saturday,” 
Winters  stated.  “With  our  paper  people 
can  start  looking  for  a  home  on  Friday 
night.” 

More  changes  are  forthcoming  at  the 
Valley  News.  In  a  few  weeks  the  paper 
will  introduce  its  restyled  Sunday  paper 
with  a  spacious  graphic  design  and  two 
new  sections,  “Focus”  with  perspec¬ 
tives  on  local  issues  and  “Flair”  for  the 
contemporary  woman.  The  city  room  is 
fully  on-line  with  a  Digital  front  end  sys¬ 
tem,  and  several  other  departments  are 
partially  computerized.  The  paper  in¬ 
tends  to  have  all  departments  on-line  by 
the  end  of  the  year. 

With  paying  subscribers  numbering 
110,000  out  of  a  total  distribution  of 
250,000,  the  Valley  News  is  nearly  half¬ 
way  towards  its  goal  of  100%  paid  circu¬ 
lation. 

“Too  much  of  our  revenue  comes 
from  ads,”  Schmidt  said.  “We  have  to 
build  a  second  revenue  base.” 

When  The  Tribune  Co.  bought  the  Val¬ 
ley  News  it  had  about  54,000  subscribers 
paying  $1.50  per  month  on  a  voluntary 
basis.  People  who  refused  to  pay  for  the 
paper  still  had  it  delivered  to  them  regu¬ 
larly.  Now,  the  Valley  News  guarantees 
daily  delivery  only  to  paying  subscribers, 
and  only  they  receive  supplements  such 
as  the  tv  book,  color  comics,  and  Family 
Weekly. 

Circulation  director  Tom  Osborn  de¬ 
scribed  how  his  department  is  increasing 
paid  circulation.  “Each  month  the  com¬ 
puter  gives  our  carriers  a  list  of  140,000 
people  who  will  receive  the  paper  on  a 
sample  basis,  and  we  try  and  sell  it  to 
them.  When  the  month  is  up,  if  they  say 
no,  we  cut  off  delivery  and  move  on.” 

Osborn  reported  that  many  who  were 
cut  off  soon  call  the  paper  and  agree  to 
pay  for  it. 

“Our  voluntary  starts  are  up  to  3600  a 
month,”  Osborn  declared.  “We’re 
proud  of  the  fact  we’ve  gained  50%  (paid 
circulation)  in  just  three  years  in  our  own 
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valley.  This  is  the  only  area  where  the 
Los  Angeles  Times  is  losing  circula¬ 
tion.”  He  put  the  Times’  San  Fernando 
Valley  circulation  at  140,000. 

For  improved  service,  Osborn  en¬ 
larged  his  carrier  corps  from  1 ,600  to 
3,000  and  made  delivery  time  6:30  A.M. 
instead  of  8  o’clock  as  it  had  been.  Sub¬ 
scribers  now  pay  $3.00  per  month  includ¬ 
ing  Sunday,  but  doubling  the  rate  has  not 
affected  circulation  growth. 

Why  does  the  Valley  News  continue  to 
distribute  140,{X)0  papers  for  free? 

“We  have  a  responsibility  to  our  ad¬ 
vertisers  to  maintain  our  penetration 
rate.  We  are  the  dominant  paper  in  the 
valley,”  Schmidt  said.  He  cited  the  Val¬ 
ley  News’  penetration  as  “55  to  60%  de¬ 
pending  on  the  day  of  the  week”  and 
gave  the  Times’  as  30%  and  the  Herald 
Examiner’s  as  10%. 

According  to  its  marketing  depart¬ 
ment,  the  Valley  News  ranks  fifth  in 
California  and  31st  in  the  nation  in  total 
linage  and  tenth  nationally  in  classified 
linage.  The  paper  joined  Media  Records 
on  January  I . 

Tom  Culligan,  executive  vicepresident 
and  advertising  director,  stated  the  Val¬ 
ley  News  has  increased  its  national  ad¬ 
vertising  in  three  years  from  “essentially 
nothing”  to  nearly  2  million  lines  in  1978. 

“We  are  moving  from  a  price  oriented 
vehicle  to  a  general  promotion  oriented 
newspaper,”  Culligan  said.  “All  those 
special  sections  create  new  advertising 
environments.  With  the  general  upgrad¬ 
ing  of  the  paper,  we  have  become  an 
important  part  of  their  (national  adver¬ 
tiser’s)  program.” 

The  Valley  News  has  a  national  adver¬ 
tising  staff  of  five  and  is  represented  by 
CWO&O.  TWA,  Western  Airlines, 
Ford,  Seagram’s,  and  General  Foods  are 
some  of  the  firms  advertising  in  the  pa¬ 
per. 

Prominent  retail  chains  as  Sachs,  I. 
Magnin’s,  Bullock’s,  and  May  Co.  also 
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have  begun  buying  space  in  the  Valley 
News.  Last  year  the  paper  ran  approxi¬ 
mately  20  million  lines  of  retail  advertis¬ 
ing.  With  22  million  classified  lines,  the 
paper’s  total  linage  for  1978  was  approx¬ 
imately  42  million. 

In  1975  the  Valley  News  commis¬ 
sioned  a  marketing  survey  by  Yan- 
kelovich,  Skelly,  and  White  in  which  re¬ 
spondents  said  television  did  the  best  job 
of  covering  local  issues.  A  follow-up 
survey  in  1977  by  the  same  firm  found 
that  people  felt  newspapers  provided  the 
best  local  coverage. 

“The  change  was  created  entirely  by 
the  Valley  News,”  Culligan  stated, 
pointing  out  that  in  the  1977  survey  re¬ 
spondents  perceived  no  change  in  the 
other  two  papers.  “We  not  only  changed 
people’s  minds  about  our  newspaper  but 
also  about  how  they  view  the  actual 
media  involved.” 

Name  changed; 
editions  merged 

On  January  I,  1979,  the  North  Penn 
Reporter  and  the  Daily  Reporter  com¬ 
bined  to  become  the  Lansdale  (Pa.)  Re¬ 
porter,  a  daily,  single  edition  serving  the 
coverage  areas  of  the  two  former  edi¬ 
tions. 

Readers  in  both  coverage  areas  con¬ 
tinue  to  receive  the  same  local  and  na¬ 
tional  news  content.  The  change  is  being 
made  to  eliminate  any  confusion  be¬ 
tween  the  two  editions  and  the  geograph¬ 
ical  areas  they  cover. 

The  Reporter  will  continue  to  be  pub¬ 
lished  from  the  Equitable  Publishing 
Company’s  offices  and  production 
facilities  at  307  Derstine  Avenue, 
Lansdale,  Pa. 

The  North  Penn  Reporter  became  a 
daily  newspaper  50  years  ago. 

The  original  Lansdale  Reporter  was 
established  by  Frederick  Wagner  in 
1870.  It  became  the  Lansdale  Republi¬ 
can  in  1884,  the  North  Penn  Review  in 
1916  and  the  North  Penn  Reporter  in 
1927.  H.  Charles  Berky  is  publisher. 
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read  a  fuller  account  in  the  morning  edi¬ 
tion. 

“It  gives  us  tremendous  exposure,” 
commented  Bruce  Winters,  editor  of  the 
Valley  News,  on  his  paper's  arrange¬ 
ment  with  KNXT.  Winters  said  that  at 
times  when  referring  to  a  Valley  News 
story  in  his  newscast.  Pepper  will  hold 
up  a  copy  of  the  paper  for  emphasis. 
“That's  promotion  money  can’t  buy,” 
Winters  stated,  “and  it  adds  to  our  credi¬ 
bility.  This  is  a  good  newspaper.  Their 
(KNXT)  association  with  us  gives  them 
credibility  too.” 

J.  Scott  Schmidt,  president  and  gen¬ 
eral  manager  of  the  Valley  News,  is  as 
enthusiastic  as  Winters  about  his  paper's 
setup  with  KNXT. 

“Shining  cameras  around  our  city 
room  is  great  for  our  image,”  Schmidt 
said.  “Channel  2’s  audience  is  seeing 
that  we’re  a  vibrant  newspaper  here.” 

Schmidt  was  instrumental  in  bringing 
KNXT  to  the  Valley  News.  He  had 
known  Van  Gordon  Sauter,  vicepresi¬ 
dent  and  general  manager  of  KNXT, 
when  both  men  had  been  reporters  in 
Chicago,  Schmidt  for  the  Chicaf>o 
Tribune  and  Sauter  for  the  Chicago  Daily 
News.  When  Sauter  came  to  KNXT 
from  CBS’  Chicago  affiliate,  WBBM, 
Schmidt  wrote  him  a  letter  of  welcome. 
Sauter  telephoned  Schmidt  in  reply  and 
proposed  his  idea  for  a  Channel  2  News 
bureau  at  the  paper. 

“The  Valley  News  is  a  logical  place  to 
have  Pepper,”  Sauter  said.  “So  much 
information  filters  through  their  news¬ 
room.  We  end  up  just  knowing  more  and 
more  about  the  area.” 

Sauter  sees  KNXT’s  relationship  with 
the  Valley  News  as  one  way  for  his  sta¬ 
tion  to  solve  the  problem  of  regional 
coverage  on  television. 

“Everything  on  our  air  is  in  effect  our 
front  page,”  he  stated.  “We  cannot  do  a 
suburban  edition.  We  have  to  find  stories 
that  have  a  broad  appeal.  Yet  since  the 
(San  Fernando)  valley  is  a  major  com¬ 
munity,  we  needed  a  person  who  dedi¬ 
cated  himself  to  covering  the  area.  We’re 
the  only  TV  station  with  someone  work¬ 
ing  full  time  in  the  valley.” 

Sauter’s  establishment  of  a  KNXT 
bureau  at  the  Valley  News  is  part  of 
Channel  2’s  effort  to  upgrade  its  news 
coverage.  The  station  once  had  been  the 
leader  in  television  news  in  Los  Angeles, 
but  it  had  lost  that  position.  KNXT’s 
news  director.  Jay  Feldman,  stated  that 
although  the  station  has  no  way  of 
measuring  the  impact  on  its  audience,  he 
believes  working  with  the  Valley  News 
has  enhanced  Channel  2  News’  reputa¬ 
tion. 

“People  know  we’re  out  there  digging 
up  stories,”  Feldman  declared. 
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As  part  of  its  arrangement  with  the 
newspaper  KNXT  rents  its  desk  in  the 
city  room  for  a  nominal  monthly  fee  and 
maintains  its  own  phone  lines. 

Pete  Pepper,  KNXT's  man  at  the  Val¬ 
ley  News,  feels  that  being  placed  in  the 
paper’s  city  room  has  benefitted  him  as  a 
reporter. 

“I’m  competing  head  to  head  with 
print  journalists,”  he  said.  “The  situa¬ 
tion  is  made  for  more  efficient  and  accu¬ 
rate  news.” 

Pepper  thinks  his  presence  at  the  Val¬ 
ley  News  further  discredits  the  idea  that 
print  and  electronic  media  are  natural 
enemies. 

“In  effect  the  Valley  News  has  be¬ 
come  an  extension  of  our  news  opera¬ 
tion,”  he  commented.  “I  want  to  make 
sure  it’s  not  a  one  way  street.  That 
there’s  give  and  take.” 

KNXT  has  helped  the  Valley  News 
with  stories.  When  Channel  2  News 
learned  of  the  impending  arrest  of  Syna- 
non  founder  Charles  Dederich  on  murder 
conspiracy  charges,  the  station  alerted 
the  newspaper  in  time  for  it  to  cover  the 
event.  Pepper  provided  the  paper  with 
information  from  his  extensive  report  on 
local  reaction  to  school  busing. 

Both  the  Valley  News  and  KNXT 
want  to  expand  their  relationship,  hope¬ 
fully  with  some  type  of  joint  investigative 
effort. 

“It  would  have  to  be  something  on  a 
major  theme,”  Winters  said.  “Say  wel¬ 
fare  fraud.  But  it’s  hard  to  speculate  on  a 
subject.” 

KNXT’s  Feldman  also  had  no  sugges¬ 
tions  for  a  topic,  but  he  sees  definite 
advantages  to  pooling  resources.  “It 
puts  twice  as  many  people  working  on 
the  same  story.  Certain  aspects  can  be 
better  covered  by  tv,  others  by  the  pa¬ 
per.” 

Ad  ban  declared 
unconstitutional 

A  Rhode  Island  state  law  prohibiting 
advertising  by  tax  consultants  has  been 
declared  unconstitutional  by  Judge 
Francis  J.  Boyle  in  U.S.  District  Court, 
Providence,  ruling  on  a  suit  brought 
against  the  state  by  1 1  Rhode  Island 
radio/television  stations. 

The  judge  said  the  ban  violated  the 
First  Amendment  of  the  U.S.  Constitu¬ 
tion. 

The  State  Attorney  General’s  office, 
upholding  the  state’s  position,  had  ar¬ 
gued  that  the  broadcast  firms  were  ex¬ 
pressing  no  editorial  or  political  view 
that  needed  the  protection  of  the  First 
Amendment  but  were  acting  for 
economic  reasons. 

In  rebuttal,  the  broadcasters  con¬ 
tended  that  the  argument  about 
economics  was  irrelevent  and  that  free 
speech  is  protected  although  it  may  be 
carried  in  a  form  that  is  sold  for  profit. 


Connor 

Wilkes-Barre  daily 
names  new  publisher 

Richard  L.  Connor  has  been  named 
publisher  and  editor  of  the  Wilkes-Barre 
(Pa.)  Times  Leader  and  L.  Gary  Thome 
has  been  appointed  executive  manager 
editor. 

Connor,  31,  replaces  Richard  Lynch 
and  Thome  replaces  Jack  Shea.  Both 
Lynch  and  Shea  have  taken  new  publish¬ 
ing  responsibilities  in  New  York. 

The  Times  Leader,  owned  by  Capital 
Cities  Communications,  Inc.,  has  been 
publishing  despite  a  strike  which  began 
on  October  6,  1978. 

Connor  was  brought  in  from  another 
Capital  Cities  affiliate  the  Oakland  Press 
in  Pontiac,  Michigan.  Replacing  him  as 
editor  of  the  Oakland  Press  is  Michael 
Wagner,  who  moves  up  from  managing 
editor. 

Prior  to  joining  the  Oakland  Press  in 
April,  1977,  Connor  was  editor  of  the 
Belleville  (111.)  News-Democrat.  There 
he  shared  two  investigative  reporting 
awards  involving  stories  on  county  gov¬ 
ernment  fraud. 

Thome,  38,  was  managing  editor  of  the 
Natchez  Democrat.  Prior  to  that 

he  held  an  assortment  of  titles  at  the  Oak¬ 
land  Press.  He  directed  the  Press’ 
coverage  of  the  Pontiac  bus  bombings  in 
1971  that  resulted  in  the  newspaper’s 
nomination  for  a  Pulitzer  Prize. 

Rogers  and  Webb  resign 
as  Gannett  directors 

William  P.  Rogers  and  James  Webb 
have  resigned  as  members  of  the  board 
of  directors  of  Gannett  Co.  Inc.  to  avoid 
possible  conflict  of  interest  in  connection 
with  the  proposed  Gannett-Combined 
Communications  merger. 

Rogers  and  Webb  hold  directorates  in 
companies  with  broadcast  interests. 

Rogers,  former  Secretary  of  State,  has 
been  a  Gannett  director  since  1967,  and 
Webb,  onetime  head  of  National 
Aeronautics  and  Space  Administration, 
has  been  a  member  since  1969. 

DDB  appointed 

Doyle  Dane  Bernbach  Inc.  has  been 
appointed  by  Weight  Watchers  Interna¬ 
tional  and  Foodways  National,  Inc.  as 
their  advertising  agency. 
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Wire  cuts  Strapping  protects 

paper  and  profits.  for  up  to  50%  less. 


There’s  a  better  way  to  protect  your  wire.  If  you’re  like  most  newspapers  newspaper  strapping.  And  built  to 

papers  and  profits  than  with  wire.  and  use  thousands  of  feet  each  day,  handle  the  pounding  of  daily  press 

Signode  plastic  strapping.  that’s  a  bundle  of  savings.  In  fact,  runs.  It’s  the  system  you  can  count 

It  forms  better  bundles,  opens  large  newspapers  have  saved  up  to  on  to  get  your  papers  on  the  street, 

much  easier  at  the  newsstand,  and,  $50,000  a  year  using  Signode’s  much  you  can  save 

best  of  all,  costs  much  less.  MLN  2A  plastic  strapping  system.  your  Signode  representative  can  tell 

Save  up  to  50%.  Nothing  keeps  running  like  a  you.  So  contact  him  today.  He’s 

Annual  materials  costs  are  cut  in  Signode  strapping  system.  listed  in  the  Yellow  Pages  under 

half  when  you  use  plastic  instead  of  The  MLN  2A  plastic  strapping  Strapping. 

system  is  designed  specifically  for 


M  SIGNODE* 

Signode  Corporation,  2652  N.  Western  Ave.,  Chicago,  IL  60647 
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Newspaper  ad  revenues  continue 
at  $1  billion  a  month  pace 


Advertising  in  daily  newspapers  in¬ 
creased  I4.4%  in  the  first  II  months  of 
1 978  over  the  same  period  last  year  and 
amounted  to  more  than  $l  1 .5  billion,  ac¬ 
cording  to  the  Newspaper  Advertising 
Bureau,  Inc.  In  November,  the  gain 
came  to  1 3.8%. 

By  classification,  gains  over  the  same 
periods  last  year  for  the  month  and  for 
the  eleven  months  were:  classified. 

Family-owned  daily 
sold  to  Park  group 

Park  Newspapers,  Inc.,  announced 
(January  4)  acquisition  of  the  Mucomh 
Daily  Journal,  an  11,800-circulation 
evening  newspaper  in  west-central  Il¬ 
linois. 

The  newspaper,  established  in  1855, 
was  controlled  by  its  publisher,  William 
H.  Rudolph,  and  members  of  his  family. 

Included  in  the  purchase  was  a  weekly 
newspaper,  the  Business  News. 

Both  publications  serve  a  large  area 
surrounding  Macomb,  home  of  Western 
Illinois  University,  with  a  student  en¬ 
rollment  of  almost  I4,(X)0. 

Park  Newspapers  is  part  of  an  Ithaca- 
based  group  of  communications  com¬ 
panies  owned  by  Roy  H.  Park  who  oper¬ 
ates  newspapers,  television  and  radio 
stations  plus  outdoor  advertising  and  real 
estate  firms  in  16  states. 

The  Macomb  acquisition  brings  to 
twelve  the  number  of  dailies  now  owned 
by  the  Park  organization. 

“This  is  our  first  entry  into  Illinois, 
now  the  16th  state  where  we  operate,” 
Park  said,  “and  we  are  delighted  to  be 
there.  Macomb  is  a  sound,  progressive 
community  and  we  pledge  to  aid  its  con¬ 
tinuing  growth  and  development,  as  have 
Bill  Rudolph  and  his  family. 

“We  are  fortunate  that  Bill  will  con¬ 
tinue  as  publisher  for  the  time  being  to 
help  us  select  and  break  in  his  succes¬ 
sor,”  Park  said.  He  added  that  no 
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20.5%  and  21.0%;  retail,  11.9%  and 
12.8%,  and  national,  10.6%  and  7.6%. 

For  the  1 1  months,  retail  amounted  to 
$6.3  billion;  classified  to  $3.6  billion  and 
national  to  $1.7  billion. 

The  Bureau  bases  its  estimates  of 
newspaper  advertising  on  linage  mea¬ 
surements  by  Media  Records,  Inc.  in  its 
index  cities  plus  other  data. 


changes  in  the  Daily  Journal’s  staff  are 
planned. 

Rudolph  said  his  family  had  many  op¬ 
portunities  to  sell  the  Daily  Journal. 

“It  is  terribly  difficult  for  a  third  gen¬ 
eration  publishing  family  to  give  up  a 
newspaper  that  has  been  in  the  family  for 
107  years,”  he  said,  “and  when  we  de¬ 
cided  to  sell,  we  wanted  to  be  sure  we 
selected  a  buyer  who  would  treat  the 
newspaper  and  community  just  as  if  he 
had  grown  up  here.  We  think  Roy  Park 
and  his  associates  are  that  kind  of 
people.” 

Park  said  the  Daily  Journal  would  con¬ 
tinue  to  emphasize  local  news. 

“All  of  our  papers  present  readers 
with  a  balanced  diet  of  international,  na¬ 
tional,  state  and  local  news,”  he  said. 

Ad  rules  revised 
for  veterinarians 

In  light  of  voluntary  efforts  by  veteri¬ 
nary  associations  to  ease  restraints  on 
veterinary  advertising  by  their  members 
the  Federal  Trade  Commission  has  de¬ 
cided  to  postpone  rulemaking  in  this 
area. 

An  FTC  staff  report  released  notes 
that  the  American  Veterinary  Medical 
Association  has  revised  its  code  of  ethics 
to  permit  its  members  to  advertise.  In 
addition,  the  association  has  recom¬ 
mended  that  state  veterinary  licensing 
boards  revise  their  regulations  to  allow 
most  forms  of  advertising. 


Cleveland  Press 
publishes  tabloid 
Saturday  edition 

By  Earel  Neikirk 

To  cut  costs  and  save  newsprint,  the 
Cleveland  Press,  a  Scripps-Howard  pa¬ 
per,  is  publishing  a  full  six-column  paper 
weekdays  and  a  tabloid  edition  Satur¬ 
days. 

The  Saturday  tabloid  is  temporary 
until  a  strike  at  the  Press’  newsprint  sup¬ 
ply  plant  in  Quebec  is  resolved.  Press 
editor  Thomas  Boardman  said. 

The  paper  planned  and  produced  the 
tabloid  in  Just  three  days.  It  has  now  had 
two  tabloid  editions. 

“We  began  planning  on  Wednesday, 
and  there  was  much  to  do,”  Boardman 
told  readers  in  a  column  this  week. 

“Layouts,  new  headline  sizes  and  col¬ 
umn  measures  had  to  be  worked  out. 
Mock-ups  were  put  together  and  double 
checked  to  make  sure  we  hadn’t  over¬ 
looked  something.  (The  first  mock-up, 
for  example,  revealed  the  embarrassing 
fact  that  we  had  forgotten  to  include  the 
comics.) 

“Each  department  was  assigned  a 
space  allotment,  and  a  position  within 
the  paper.  Department  heads  had  to  de¬ 
cide  how  to  get  the  most  out  of  their  new 
space,”  Boardman  indicated. 

Boardman  said  readers  had  no  trou¬ 
bles  adapting  to  the  one-a-week  tabloid 
after  five  days  a  week  six-column  regular 
size  paper. 

Other  sources  said  advertisers  in  the 
Saturday  paper,  always  normally  fewer 
than  the  other  days,  were  also  satisfied. 

No  rate  adjustment  was  made,  though 
some  advertisers  did  gain  impact  be¬ 
cause  of  the  smaller  tabloid  page. 

Boardman  also  noted  the  tabloid  “in¬ 
vites  tighter  editing  and  crisper  writing. 
Shorter  stories  seem  to  go  naturally  with 
small  pages.  There  is  the  challenge,  built 
into  the  format  itself,  to  get  the  most  out 
of  every  inch  of  space.” 

“Pictures  can  be  printed  in  smaller 
size,  and  still  have  the  same  impact, 
since  they  are  on  a  smaller  paper,”  he 
noted. 

Boardman  and  other  executives,  in¬ 
cluding  those  in  advertising,  also  noted  a 
mechanical  gain  made  in  the  tabloid. 

“Internally,  the  tabloid  is  more  flexi¬ 
ble.  The  number  of  pages  can  be  more 
precisely  controlled  than  is  possible  with 
full-size  sections,  with  consequent 
newsprint  savings,”  he  said. 

While  the  tabloid  was  announced  as 
temporary.  Press  executives  admitted 
the  possibility  that  it  will  permanent. 

Readership  acceptance  was  cited  as 
“high”,  leading  to  consideration  of  a 
regular  tabloid  Saturday  edition,  they 
said. 
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Publisher  reminded 
of  good  old  days 

The  letter  was  addressed  to  the  editor 
of  the  Asheville  (N.C.)  Times  and  read  as 
follows: 

“On  May  12,  1978,  my  hus¬ 
band  .  .  .  died.  I'm  writing  this  to 

thank  you  for  the  55  years  that  we  re¬ 
ceived  your  paper  at  $4  per  year,  other¬ 
wise  we  could  not  have  afforded  it.  We 
both  have  been  helped  and  have  enjoyed 
your  paper.  Many,  many  thanks  .  .  .’’ 

It’s  the  kind  of  letter  any  publisher 
would  like  to  receive,  but  Citizen-Times 
publisher  Richard  B.  Wynne  was  puz¬ 
zled  by  the  “$4  a  year”  reference.  There 
is  no  way  this  could  be,  he  said  to  him¬ 
self.  Right?  Wrong. 

He  discovered  that  in  the  1920s,  the 
Asheville  Times  offered  a  $4  a  year  mail 
subscription  for  the  life  of  the  subscriber. 
As  long  as  the  bill  was  paid,  the  newspa¬ 
per  continued  .  .  .  at  $4  a  year. 

The  subscriber  who  wrote  the  letter 
lived  in  Hayesville,  N.C.,  100  miles  from 
Asheville.  The  postage  required  to  de¬ 
liver  her  daily  Asheville  Times  is  $30  a 
year. 

But  the  faithful  reader  will  continue  to 
receive  the  paper  her  husband  signed  for, 
Wynne  said. 

“We  honor  our  commitments,”  he  add¬ 


ed.  “And,  by  the  way,  we’ve  found 
there  are  eight  more  living  people  who, 
back  in  the  1920s,  decided  to  read  the 
Times  for  life.” 

The  Times  and  the  Asheville  Citizen 
merged  into  the  Asheville  Citizen-Times 
in  the  1930s.  Both  newspapers  now  are 
operated  as  a  division  of  Multimedia  Inc. 

OPUBCO  loses 
request  in  case 

The  Oklahoma  Supreme  Court  on  De¬ 
cember  19  refused  in  a  5-4  decision  to 
alter  a  district  court  order  which  refused 
the  Oklahoma  Publishing  Co.  request  to 
quash  a  $25  million  libel  suit  Filed  against 
it  by  a  U.S.  Senate  candidate  who  was 
not  elected. 

George  Moskovsky,  an  attorney,  and 
the  candidate,  has  alleged  he  was  de¬ 
famed  by  editorials  and  cartoons  in  the 
company’s  newspapers.  Daily  Oklaho¬ 
man  and  Oklahoma  City  Times.  They 
were  used  with  relation  to  Moskovsky’ s 
request  that  the  governor  of  Oklahoma 
swear  that  he  was  not  a  homosexual. 
After  the  primary  election  the  executive 
made  such  an  avowal. 

OPUBCO,  as  it  is  commonly  known, 
had  asked  a  review  of  the  lower  court 
action,  basing  its  request  on  the  right  of 
the  press  to  comment  on  the  conduct  and 
qualifications  of  candidates  for  office. 


Newspaper  curator 
put  on  committee 

Joyce  Ann  Tracy,  curator  of  newspa¬ 
pers  and  serials  at  the  American  An¬ 
tiquarian  Society,  185  Salisbury  Street, 
Worcester,  Massachusetts,  has  been  ap¬ 
pointed  a  member  of  the  Advisory 
Committee  on  Bibliographic  Guidelines 
for  the  National  Endowment  for  the 
Humanities’  United  States  Newspaper 
Project. 

Tracy  attended  a  panel  meeting  on 
January  3-4,  1979  in  Washington  con¬ 
vened  to  determine  guidelines  with 
which  to  evaluate  potential  projects  and 
grant  applications  for  bibliographic  con¬ 
trol  of  newspapers. 

Also  on  the  panel  were  Pearce  S. 
Grove,  director  of  libraries.  Western  Il¬ 
linois  University;  Stephen  C.  Gutgesell, 
newspaper  librarian,  Ohio  Historical 
Society;  Paul  A.  Stellhom,  research  di¬ 
rector,  New  Jersey  Historical  Commis¬ 
sion;  and  Alan  M.  Schroder,  director  of 
the  Iowa  Newspaper  Project,  State  His¬ 
torical  Society  of  Iowa. 

The  American  Antiquarian  Society  is 
an  independent  research  library  founded 
in  1812.  It  was  the  first  national  historical 
society  in  America.  Its  collections  of 
American  newspapers  dated  before  1 877 
are  the  fu.jst  in  existence. 
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How  well  Is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  tha,  question.  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You're  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem. 

And  it  tells  you  where  you  may  be 
able  to  get  the 


For  your  FREE  copy, 
send  us  the  coupon  below 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington,  III.  61701 

Please  send  me  a  free  copy  of  your  booklet  So  you're  Thinking  About  Doing  A  Story  On. . 
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HOW  TO  READ  THE  NEWS — The  Daily  News'  internal  publication  News  Fix 
suggested  to  employes  this  six-step  method  to  reading  the  revamped  newspaper. 

Step  One:  Study  page  one.  That  single  large  headline  compresses  into  about  six 
words  the  essence  of  the  day's  most  important  news  event,  according  to  the  paper's 
editors,  as  it  affects  New  Yorkers.  The  page's  lead-off  photograph,  not  necessarily 
about  the  same  event,  portrays  the  day's  most  newsworthy  event  in  visual  terms. 

Smaller  headlines  alert  readers  to  some  particularly  important  stories  inside. 
Page  numbers  next  to  the  heads  guide  readers  quickly  to  the  proper  pages. 

The  upper  left-hand  corner  (an  ear)  carries  edition  information  and  indicates 
when  the  paper  went  to  press  (four  stars  for  the  latest  or  main  edition)  and  which 
geographic  area  the  paper  is  targeted  for  (such  as  New  Jersey,  Queens,  etc.).  The 
upper  right  ear  carries  the  day's  weather  predictions,  so  you  can  figure  your 
chances  of  needing  an  umbrella. 

Step  Two:  Turn  to  page  two  and  check  the  headlines  and  two  dozen  or  so  items  in 
WHAT'S  INSIDE  and  OTHER  FEATURES.  Turn  immediately  to  those  pages  of  special 
interest  and  get  that  reading  out  of  the  way,  be  it  baseball.  Bridge  or  briefs. 

Step  Three:  Go  back  now  to  page  two  and  begin  looking  at  the  day's  top  local, 
national  and  international  news  stories  affecting  New  Yorkers.  On  alternate  days, 
watch  for  Columnists  Pete  Hamill  and  Jimmy  Breslin  commenting  on  specific 
events.  Look  at  story  bylines  and  picture  credits.  Read  the  headline  and  at  least  the 
first  paragraph  of  every  story.  At  the  end  of  page  five,  stop  a')ain. 

Step  Four:  Jump  to  the  Editorial  pages.  See  how  the  paper's  senior  editors 
comment  on  the  day's  events.  Look  at  how  News  readers  in  their  letters  react  to  the 
paper's  previous  stories. 

Step  Five:  Turn  the  page  and  review  the  day's  double-truck  photo  spread.  These 
pictures  give  substance  and  dimension  to  news  events.  Be  ready  to  pull  out  special 
sections  on  Wednesdays,  Fridays  and  promotion  days. 

Step  Six:  At  this  point  hunt  for  your  favorite  parts  of  The  News,  from  gossip 
columns  to  sports  writing.  Read  and  tear  out  ads  of  interest.  Clip  and  try  recipes  for 
new  spice  in  your  life.  Attempt  a  crossword.  Examine  the  Classifieds.  Concentrate 
on  the  day's  business  events.  Make  a  judgment  about  new  Broadway  shows,  dance 
groups  and  city  happenings.  Top  the  whole  process  off  by  reading  the  comics. 


(Continued  from  pufie  13) 
had  been  the  original  starting  date.  She 
had  been  given  the  task  of  starting  You’s 
predecessor  Now  several  years  ago. 
“We're  zeroing  more  now  on  the  work¬ 
ing  woman  and  upwardly  mobile  women 
than  we  had  before,”  said  Kramer,  for¬ 
merly  with  the  Chicufto  Tribune  in 
Chicago  and  as  a  New  York  correspon¬ 
dent. 

Clara  Trampe,  senior  editor  at  King 
Features  and  previously  lifestyle  editor 
with  the  Chicago  Tribune,  has  been  hired 
to  edit  You.  The  topics  she’ll  be 
covering — fashion,  home  furnishings, 
beauty  and  pop  psychology — are  all  cov¬ 
ered  in  daily  stories  as  well,  “so  when 
they  appear  in  You,  there  has  to  be  a 
special  focus:  ‘How  do  these  subjects 
affect  you  in  your  daily  life?’ 

Trampe  gave  the  example  of  dress  de¬ 
signer  Diane  von  Furstenburg  this  sea¬ 
son  for  the  first  time  dropping  her  classic 
wrap  dress.  News  of  that  appeared  in  the 
daily  section,  but  You  will  cover  what 
the  striving  woman  will  wear  instead  of 
the  “wrap.”  Behavior  writer  Constance 
Rosenblum  answers  some  of  the  ques¬ 
tions.  Madeline  Rogers,  a  freelancer  and 
ghost-writer  for  a  decorator-columnist, 
was  hired  to  answer  others. 

According  to  Kramer,  You,  in  at  least 
32  pages,  is  really  a  weekly  women’s 
magazine  with  “more  articles  than  any 
women’s  magazine  offers  in  a  month — 
and  a  lot  cheaper” — despite  the  increase 
of  the  Sunday  Daily  News  from  35^  to  50 
cents. 

Kramer  says  You  has  another  advan- 
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tage  over  a  magazine.  “We  can  be  a  lot 
more  specific  and  tell  readers  where  to 
buy  products  locally.  Everything  we 
write  about  will  be  available.” 

You  also  has  an  emphasis  on  gourmet 
cooking  and  this  was  started  off  by  an 
eight-week  series  on  very  elegant  dinner 
parties  by  regular  News  freelance  con¬ 
tributor  Suzanne  Hamlin. 

The  daily  family  living  editor  Terry 
ZintI  is  the  editor  of  Good  Living  on 
Wednesdays,  which  caters  to  both 
gourmet  and  “down-home  cooking”  in 
24-48  pages  a  week.  Liz  Ritterspom,  the 
original  Good  Living  editor,  decided  she 
liked  writing  better  than  editing. 

Included  in  the  section  are  food  editor 
Ella  Elvin’s  “All  About  Food”  gossipy- 
type  column,  William  Massee’s  wine 
column,  beauty  editor  Ruth  Kling’s  ad¬ 
vice  on  fitness  and  exercise,  “The 
Butcher  Block”  column  from  the  San 
Francisco  Chronicle  syndicate  and  Dr. 
Jean  Mayer’s  nutrition  column. 

“We’re  also  doing  something  we 
haven’t  had  the  luxury  of  doing  before — 
long  think  pieces  on  food,”  says  ZintI. 
Suzanne  Hamlin  did  one  of  the  first  ones 
on  cranberries. 

Food  account 

Barrett — Yehle  Inc.  has  been  ap¬ 
pointed  to  handle  the  advertising  account 
of  Gooch  Foods,  Inc.,  Lincoln,  Ne¬ 
braska.  Gooch  Foods  manufactures  a  line 
of  food  products,  including  pasta,  flour, 
and  packaged  dinners,  which  are  distrib¬ 
uted  throughout  the  Midwest  under  the 
Martha  Gooch  and  Budget  Brands. 


Joseph  F.  Barletta  was  elected  execu¬ 
tive  vicepresident  of  the  New  York 
News,  Inc.,  effective  January  4.  The  an¬ 
nouncement  was  made  by  W.H.  James, 
president  and  publisher.  In  his  new  job 
Barletta  will  have  the  responsibility  for 
all  business  functions  in  addition  to  con¬ 
tinuing  as  general  manager.  Barletta 
was  labor  relations  manager  for  the 
Chicago  Tribune  before  joining  the 
News  in  1976. 

New  Jersey  edition 
streamlined  by  News 

The  New  York  News  streamlined  its 
New  Jersey  edition  January  12,  when  a 
40-person  editorial  staff  was  cut  down 
to  16. 

The  News  closed  its  5,000  sq.  ft  New 
Jersey  office  in  West  Orange,  New  Jer¬ 
sey. 

“We  are  cutting  back  on  our  New  Jer¬ 
sey  coverage,  but  are  not  walking  away 
from  New  Jersey,”  said  Jack  Smee, 
former  editor  of  the  New  Jersey  edition, 
who  was  recently  named  an  associate 
editor  of  the  News. 

The  News  will  retain  about  1 6  editorial 
people  for  its  New  Jersey  coverage,  in¬ 
cluding  reporters  in  the  major  cities. 

The  cutback  comes,  according  to  one 
News  official,  because  the  high  cost  of 
running  the  expanded  New  Jersey  opera¬ 
tion  was  not  covered  by  the  amount  of 
advertising  dollars  taken  in  from  New 
Jersey  merchants. 

The  News  began  its  New  Jersey  edi¬ 
tion  four  years  ago  and  at  its  peak,  the 
operation  included  40  editorial  people  in¬ 
cluding  reporters,  photographers,  copy 
desk  people  and  clerks. 

In  addition  to  the  13  editorial  people 
who  will  lose  their  jobs,  three  others 
have  the  right  to  bump  less  senior  report¬ 
ers  working  in  New  York  City. 

The  News  will  keep  its  ad  salesmen  for 
the  New  Jersey  edition  and  its  New  Jer¬ 
sey  circulation  personnel  will  be  merged 
with  the  News’  home  delivery  operation 
located  in  Bogota,  N.J. 

The  streamlined  edition  will  contain 
two  pages  of  New  Jersey  news  a  day. 
Eliminated  will  be  about  10  pages  of  ex¬ 
panded  coverage  of  New  Jersey  spoils, 
entertainment  news  and  features. 
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Vindicated 


VIA,  FBI  and  IRS  ganged  up  on  me 


(Continued  from  page  14) 


Another  •xclutiv*  China  raport  by  William  Worthy — Pag*  5 


by  U.S.  correspondents  in  China  would 
quickly  demolish  the  Dulles  myth  that 
the  Chiang  Kai-shek  rump  exile  gov¬ 
ernment  on  the  island  of  Taiwan  would 
recapture  the  mainland  with  the  help  of 
the  masses  supposedly  groaning  under 
Mao’s  ‘tyranny.’ 

“Hence  it  was  desperately  important 
to  threaten  reporters  and  media  man¬ 
agement  with  prosecution  under  the 
Trading  with  the  Enemy  Act  and  with 
other  reprisals  for  defying  the  ban.’’ 

Travel  control  is  “thought  control”, 
said  Worthy,  and  he  said  Dulles  was 
usurping  the  role  of  U.S.  assignment 
editor  for  his  own  policy  reasons. 

Worthy  wrote  that  in  any  number  of 
books  on  the  adversary  role  of  press  and 
government — including  the  just- 
published  Praeger  book  “Questioning 
Media  Ethics”  by  Boston  University 
faculty  members — the  Afro  stands  out 
for  its  important  historic  contribution  to 
freedom  of  the  press. 

“Had  Dulles  not  been  effectively  chal¬ 
lenged  on  his  travel  ban,  he  and  his  suc¬ 
cessors’  could  lock  us  all  up  in  this  coun¬ 
try,  could  deny  the  right  of  exit,’  that’s 
how  Edward  R.  Murrow  pointed  out  the 
importance  of  The  Afro  stance  in  a  June 
1959  CBS  broadcast  support  in  the  ensu¬ 
ing  passport  case  of  Worthy  vs.  Dulles. 

“The  irony  was  that  public  opinion 
was  ahead  of  the  politicians,  as  I  quickly 
discovered  on  lecture  platforms  all  across 
the  country. 

“After  reciting  the  facts  about  the  new 
China  and  the  permanence  of  the  Com¬ 
munist  government,  I  always  advocated 
prompt  diplomatic  recognition. 

“Of  course,  some  audiences,  such  as 
the  Women’s  Republican  Club  of  Wor¬ 
cester,  Mass,  were  unhappy  at  my  re¬ 
port. 

“But  for  the  most  part,  even  on  Mid¬ 
dle  America  college  campuses,  people 
seemed  willing  to  accept  the  necessity  of 
dealing  with  the  Communist  government 
in  China,  in  the  interest  of  avoiding 
further  war  and  improving  communica¬ 
tion  between  Washington  and  Peking. 

“So  now,  22  years  later.  The  Afro  as 
an  institution  and  I  as  an  individual  can 
openly  say: 

“It’s  always  nice  to  be  vindicated, 
even  if  it  takes  a  buffeted  bureaucracy 
two  painful  decades  to  confess  error  and 
to  reverse  an  untenable  policy  that  the  COrfCCtiOll 
whole  world  has  laughed  at  from  the  very 
beginning.”  The  report  in  the 

Afro  columnist  Samuel  F.  Yette,  who  for  January  6,  pa; 
visited  China  a  year  ago  on  a  fact-  typographical  erro 
finding  tour,  presented  a  special  report  in  meaning  of  the  sent 
the  paper’s  New  Year’s  edition  on  the  graph  should  read  a; 
United  States’  decision  to  establish  full  FYinting  Corporatioi 
relations  with  China  and  to  sever  ties  (Okla.)  Tribune  an^ 
with  Taiwan.  Wood  Industries  li 


nONAl  EOtT<CN 


Jonestown  created  dangerous 
notion  about  block  Americans 

Yette  ceiwme  —  Page  S 


lALIiMCItE 


Late  for  his  own  burial 

emale  marine  slain  HOQfSO 


Serious  illness'  hits 
Ala.  rights  heroine 


Son  of  Jonestown  victim: 

'My  father  was  murdered'  ^ 


Ala.  church  bombing  suspect 
says  FBI  promised  immunity 


rvr=-“«srr3  ‘trjrsuT 
'Hurricane'  Carter  lawyers  5?^ 

osk  probe  of  'tainted'  jury  «-• 


ATTENTION-GETTER — How  many  editors  would  run  with  this  story  as  their  page 
one  lead?  Ray  Boone,  editor,  Baltimore  (Md.)  Afro-American  did  and  with  good 
reason.  The  edition,  he  noted,  hit  the  newsstands  before  the  New  Year's  weekend 
began,  posing  a  challenge  to  come  up  with  a  "non-routine  story"  that  would  make 
readers  pause  and  buy  the  paper  which  featured  an  exclusive  China  report  by 
veteran  Afro-American  foreign  correspondent  William  Worthy. 


EDITOR  &  PUBLISHER  for  January  13,  1979 


23 


ROBERT  Y.  KURTZ  has  been  pro¬ 
moted  to  publisher  of  the  Poftstown 
(Pa.)  /Mercury.  An  employe  of  the  paper 
for  32  years,  he  began  in  the  mailroom 
and  advanced  to  the  posts  of  circulation 
manager,  business  manager  and  gen¬ 
eral  manager.  For  the  past  year  he  has 
been  serving  as  the  paper's  chief 
operating  officer  since  the  retirement  of 
publisher  Ellis  Rietzel. 


Donna  Furi.ong,  statT  writer  for  the 
Lynn  (Mass.)  Daily  Item — to  lifestyle 
editor. 


PRINCETON  UNIVERSITY 

Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1979-80 

Eight  fellowships  awarded 
annually  to  working  journ¬ 
alists  for  study  of  modern 
economic  analysis  and  its 
application  to  public  policy 
issues.  Full  tuition  and 
stipend  provided. 

For  further  information  and 
application  forms,  contact: 

Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  NJ.  08540 
Telephone:  609-452-4799 
Application  deadline: 

March  15,  1979 


The  San  Francisco  Newspaper 
Agency,  agent  for  the  San  Francisco 
Chronicle  and  the  Examiner  has  an¬ 
nounced  appointments: 

Robert  S.  Chuck,  private  consultant 
for  the  past  5  years — appointed  produc¬ 
tion  engineer. 

Paul  R.  Norman,  former  purchasing 
manager  of  the  San  Jose  (Calif.)  Mercury 
News — appointed  purchasing  manager. 

George  Friedrichs,  assistant  night  side 
foreman — appointed  pressroom  foreman. 

*  *  * 

Appointments  at  the  Waukegan  (III.) 
News-Sun  include: 

Dan  O’Shea,  systems  editor  and 
former  sports  editor — named  assistant 
managing  editor. 

Ralph  Zahorik,  copy  editor  and 
former  managing  editor  of  the  Liher- 
tyville,  (III.)  Independent- Register — 
named  city  editor. 

♦  *  ♦ 


Craig  Holamon  has  returned  to  the  po¬ 
sition  of  sports  editor  of  the  Weatherford 
(Tex.)  Democrat  to  succeed  Kenneth 
Galbreaith  who  has  been  promoted  to 
managing  editor. 

*  *  * 

Joan  Thomas,  previously  editor  of 
Kettering-Oakwood  and  Centerville- 
Bellhrook  (Ohio)  Times — joined  Dayton 
Daily  News  as  editor  of  lifestyle  section. 

Robert  Benson,  former  Associated 
Press  director  of  broadcasting — named 
vicepresident  of  ABC  news  and  radio,  to 
succeed  Thomas  A.  O’Brien,  who  was 
appointed  director  of  radio  news  opera¬ 
tions  for  ABC. 

♦  *  ♦ 

John  Jewell,  Broward  County  circula¬ 
tion  manager  for  the  Miami  (Fla.) 
Herald-News — named  circulation 
manager-distribution  of  the  Chicago 
Sun-Times. 

W.  Walton  Crouch,  former  publisher 
of  the  Aurora  (HI.)  Beacon  News — 
succeeds  Hubert  L.  Kai.tenback  as  pub¬ 
lisher  of  the  Torrance  (Calif.)  Daily 
Breeze  and  the  San  Pedro  (Calif.) 
New.s-Pilot.  Danny  Hough,  former  busi¬ 
ness  manager  of  the  Daily  Breeze  and 
News- Pi  lot — takes  over  Crouch’s  former 
position. 

*  ♦  ♦ 

Kathryn  Marie  Fleming  of  Live  Oak,  a 
June  1978  graduate  of  Florida  A«&M 
University — has  accepted  a  position 
with  the  Quincy  (Fla.)  Gadsden  County 
Times. 

*  *  * 

Bob  Me.ssenger,  outdoor  editor  and 
Sunday  features  writer  for  the  Jackson 
(Miss.)  Clarion-Ledger — named  to  con¬ 
sumer  affairs  writer. 


Newspeople 


Appointments  at  the  Tallahassee 
Democrat  include  Don  Pride,  former 
state  editor  of  the  St.  Petersburg  Times 
named  managing  editor  and  former 
Democrat  city  editor  Dan  Hillard  named 
assistant  managing  editor.  Pride  suc¬ 
ceeds  Walter  Lundy,  who  becomes 
executive  editor  replacing  Rich  Oppel, 
who  became  editor  of  the  Charlotte 
(N.C.)  Observer. 


William  Bourne — named  production 
superintendent  of  Wildwood  (N.J.) 
Gazette- Leader.  Mary  Rogers — ^to  com¬ 
posing  room  supervisor. 

^ 

Norm  Knighton,  formerly  co-op  ad 
manager  for  Orlando  Sentinel-Star — joined 
Newspaper  Advertising  Bureau  as  sales 
manager  of  the  co-op  ad  department  in 
Chicago. 

ifc  3k 

Charles  Morrow,  production  assis¬ 
tant,  reproduction — promoted  to  produc¬ 
tion  superintendent  of  Los  Angeles 
Times  with  responsibility  for  the  testing 
and  evaluation  of  new  technology  for  ret¬ 
rofitting  Times  presses  to  offset  quality 
reproduction. 

♦  ♦  >|c 

Brendt  C.  DeMetrotion,  formerly 
senior  vicepresident  with  Sawyer- 
Ferguson-Walker’s  Chicago  office — to 
the  Atlanta  office  of  Branham/ 
Newspaper  Sales  as  assistant  Southern 
Regional  Manager. 

♦  *  ♦ 

Dolores  Brown,  from  women’s  news 
staff  writer — promoted  to  women’s 
editor,  Longview  (Tex.)  News-Journal. 

9{c  3k  3|( 

Roberta.  Nigh,  former  sports  editor, 
Hereford  (Tex.)  Brand, — returned  to 
that  paper  as  advertising  manager  to  suc¬ 
ceed  Dan  Welty, — who  has  joined  the 
Amarillo  (I'ex.)  News  &  Globe  Times. 

3k  ♦  3k 

David  W.  Hoster,  previously  news 
editor,  Waco  (Tex.)  Trihune-Herald — 
named  editor-publisher,  Belton  (Tex.) 
Journal,  succeeding  Larry  Ingram,  who 
continues  as  president  of  the  Stillhouse 
Hollow  Publishers,  Inc.  Journal  owner. 
Robert  Ellis,  business  manager — to 
general  manager  of  both  newspapers. 

EDITOR  &  PUBLISHER  for  January  13,  1979 


24 


in  the  news 


HAMMING  IT  UP— Chief  editorial 
cartoonists  for  the  two  Little  Rock  dailies 
hawk  their  newly-published  books  in 
front  of  the  Arkansas  Capitol,  home  for 
most  of  their  favorite  subjects.  John 
Kennedy,  left,  Arkansas  Democrat,  enti¬ 
tled  his  first  book  "Look  Back  and 
Laugh",  38  years  of  Arkansas  political 
cartoons.  George  Fisher,  Arkansas 
Gazette,  compiled  300  local  and  na¬ 
tional  editorial  cartoons  published  since 
1973  in  this  his  fifth  volume. 

Cynthia  Jones  of  Chicago,  a  June  1978 
graduate  of  Florida  A&M  University — 
has  accepted  a  position  at  Capital  City 
Communications  Group  in  Tallahassee, 
Florida. 

^  Hft 

Nick  Nicks,  formerly  with  Dubuque 
(la.)  Telegraph  Herald  where  he  was  dis¬ 
trict  circulation  manager  since  1971 — 
joined  Streator  (111.)  Daily  Times- Press 
as  circulation  manager. 

*  >i<  * 

Don  Barnes,  general  manager  of  the 
Wewoka  (Okla.)  Daily  Times — named 
general  manager  of  a  related  Donrey 
Media  unit,  the  Henryetta  (Okla.)  Daily 
Free  Lance. 


Paul  D.  Gelinas — named  circulation 
director.  Fall  River  (Mass.)  Herald- 
News.  He  was  circulation  manager,  the 
Standard-Times,  New  Bedford,  Mass., 
for  15  years. 

♦  *  * 

Reggie  Pinto,  chief  photographer, 
Manchester  (Conn.)  Evening  Herald — 
cited  by  Bass  Masters  Club  of  Manches¬ 
ter  “for  his  many  contributions  promot¬ 
ing  the  sport  of  fishing.” 

*  ♦  * 

Ann  Moritz,  29 — appointed  Sunday 
editor,  Boston  Globe.  Prior  to  joining  the 
newspaper  in  1976,  she  was  assistant  city 
editor/features  editor,  Akron  Beacon 
Journal,  and,  earlier,  a  copy  editor,  De¬ 
troit  Free  Press. 

*  *  ♦ 

H.A.  Hollingsworth,  editor  of  the 
Dartmouth  (N.S.)  Free  Press — 
appointed  general  manager  of  Maritime 
Publishing,  publisher  of  the  Sussex 
(N.B.)  Kings  County  Record. 

9iC  *  He 

Appointments  at  the  Wilmington 
(Del.)  News-Journal  Company  include: 

Isabel  Spencer,  former  health,  educa¬ 
tion  and  welfare  reporter — to  editor, 
government  desk. 

Donaghey  Brown — named  chief 
photographer,  succeeding  John 
Flanagan — who  becomes  director,  pho¬ 
tography  and  graphics. 

*  *  ♦ 

Nelson  Lampe — named  city  editor 
Livermore  (Calif.)  Tri-Valley  Herald  and 
Dublin  (Calif.)  Tri-Valley  News.  Jayne 
Garrison — named  reporter  succeeding 
Judy  Sherrad,  who  resigned. 

*  *  * 

Stephen  Palmer — to  advertising  staff, 
the  Caledonian-Record,  St.  Johnsbury, 
Vt. 


JOHN  P.  GUIGGIO  has  been  named 
general  manager  of  Boston  Globe.  He 
will  continue  as  executive  vicepresi¬ 
dent,  treasurer  and  clerk  of  the  Globe 
and  vicepresident  and  treasurer  of  Af¬ 
filiated  Publications  Inc.,  the  parent 
company. 

Bill  Johnston — named  assistant  circu¬ 
lation  director,  Trenton  (N.J.)  Times.  He 
was  previously  country  circulation  man¬ 
ager  for  Chicago  Sun-Times. 

*  *  * 

David  Wierman,  former  assistant  mar¬ 
keting  director  for  Booth  Newspapers — 
appointed  director  of  marketing  for 
Grand  Rapids  (Mich.)f*re5j  and  manager 
of  marketing  services  for  Booth  News¬ 
papers.  He  will  head  an  expanded  mar¬ 
keting  department  at  the  Press  and 
coordinate  marketing,  research  and 
promotion  efforts  for  the  Muskegon 
(Mich.)  Chronicle  and  seven  other  Booth 
daily  and  Sunday  newspapers  in  Michigan. 


Introducing  a 
unique  new  training  approach 
for  newspapers . . .  from 


'0^7T^,CC/n^ 


management  consulting  •  EXECUTIVE  SEARCH 
TRAINING  &  ORGANIZATIONAL  DEVELOPMENT 


ONE  CROSSROADS  OF  COMMERCE-SUITE  520 
ROLLING  MEADOWS.  ILLINOIS  60008 


^  In-depth  assessment  of  training  needs. 

Customized  training  to  meet  the  needs  of  circulation,  production, 
advertising,  business,  news  and  editorial. 

A  few  examples  of  the  client-customized  programs  include  training  in: 

□  Management  skills  □  Planning  and  goal  setting 
□  Sales  training  □  Motivating  people 
□  Communication  skills  □  Selection  interviewing 

...and  more. 

For  information  on  Youngs,  Walker  &  Company  organizational 
assessment  and  training  services,  send  in  coupon  at  right,  or 

call:  John  Gorby  (312)  394-9330. 


0^?Tl^UZ/?7y^ 

ing  needs.  ■ 
roduction,  H 


I’m  interested  in  learning  more  about 
the  NEW  newspaper  needs  assessment 
and  training  approach. 
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OUTOF 
THE  DARK 


The  3M  “Pyrofax”  Imaging  System 
doesn’t  need  a  darkroom.  Or  plumbing, 
chemicals,  processors,  or  any  of  the  other 
materials  needed  to  run  one.  Thanks  to  a 
unique  technology,  die  Pyrofax  System 
produces  press -ready  offset  plates  without 
film  or  silven  And  it  does  it  all  in  just  over 
2V2  minutes. 

What’s  more,  the  Pyrofax  System  can 
produce  as  many  as  92  plates  an  hour  with 
clean,  sharp  halftones  up  to  85-Iines.  And 
it’s  compatible  with  nearly  all  plates  as 
small  as  10"  x  15"  or  as  large  as  40"  x  50". 

With  Pyrofax,  you  C£Ui  even  make  up  to 
four  plates  from  a  single  exposure.  So  if 
you  have  two  or  more  press  lines  or  need 
four  or  more  plates  or  proofs  per  page 


layout,  you’ll  save  even  more  time. 

Pyrofax  is  an  extremely  easy-to-operate 
system  that  can  be  located  in  your  press 
room,  composing  room,  or  virtually 
anywhere  in  your  plant. 

More  than  a  hundred  offset  and  direct 
litho  newspaper  and  commercial  printing 
plants  worldwide  have  brought  their 
platemaking  operations  out  of  the  dark  with 
the  3M  Pyrofax  System.  For  additional 
information,  write:  Pyrofax  Products,  3M 
Center;  Bldg,  223-3N,  St.  Paul,  MN  55101. 
Or  better  yfet,  why  not  Ccill  Leslie  G.  Curtis, 
P^yrofax  Marketing  Manager,  at  (612) 
733-8473.  He  can  tell  you  more  and 
arrange  for  you  to  see  die  Pyrofax  System 
in  operation  at  a  plant  like  yours. 


Equipment 


Quality  color  reproduction 
stressed  by  production  staff 


Materials  may  have  an  important  bear¬ 
ing  on  quality  in  newspaper  color  repro¬ 
duction,  but  to  Buffalo  Eveninfi  News 
production  manager,  Joseph  D.  Palmer, 
it  is  people  who  make  the  real  difference 
in  how  good  a  newspaper  looks  from  a 
graphics  standpoint. 

Dedicated  people  taking  an  interest  in 
the  product.  Palmer  believes,  are  the 
main  reasons  behind  the  News  being 
honored  recently  by  both  Eastman 
Kodak  Company  and  Editor  &  Pub¬ 
lisher  magazine  for  excellence  in  color 
reproduction  in  competition  with  hun¬ 
dreds  of  newspapers  from  coast  to  coast. 

The  award  from  Kodak  was  for  first 
place  in  its  annual  Newspaper  Color  Re¬ 
production  Contest,  stereotype  cate¬ 
gory,  and  was  based  on  a  full-color 
photograph  that  ran  ROP  last  Easter 
featuring  baby  chickens  and  colored 
eggs.  It  was  one  of  five  awards  for  excel¬ 
lence  in  various  categories  presented  at 
the  American  Newspaper  Publishers 
Association/Rl  convention  in  St.  Louis, 
Mo. 

E&P’s  best  reproduction  award  for 
newspapers  with  circulations  of  more 
than  250,000  was  for  a  spot-color 
Marlboro  cigarette  ad.  The  year  before, 
the  News  won  a  first-place  award  from 
E&P  for  a  full-color  reproduction. 

“What  it  comes  down  to  is  that  all  of 
us  around  here  care  about  our  roles,” 
says  Palmer.  “Some  600  of  the  total 
News  work  force  of  more  than  1,000 
people  are  involved  in  some  phase  of 
production  and  they  all  take  pride  in  their 
work.” 

Each  day  at  12:10  p.m..  Palmer  meets 
with  his  production  foremen  and  super¬ 
visors  to  critique  the  first  edition.  They 
review  every  inch  of  the  newspaper  and 
make  whatever  adjustments  or  correc¬ 
tions  are  necessary  for  the  four  editions 
to  follow  that  day.  Errors  are  often  spot¬ 
ted  by  press  operators,  and  corrections 
already  are  in  the  works  by  the  time  the 
group  gets  together. 

“Generally,  we  are  satisfied  with  our 
color  quality,  but  at  the  same  time  we’re 
continually  striving  to  make  it  better,” 
says  Palmer.  “It’s  all  part  of  the  com¬ 
mitment  to  quality  that  I’ve  tried  to  em¬ 
phasize  in  the  production  department 
since  Joining  the  News  in  1972.” 

The  News,  whose  1977  full  run  ROP 
color  advertising  lineage  was  nearly  2.5 
million  lines,  runs  spot  color  or  ROP 
color  in  909?  of  the  editions  published. 
Advertising  color  is  heaviest  during  the 
week.  Editorial  sections  of  the  News’ 
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weekend  editions,  launched  last  year, 
receive  the  color  attention  primarily  to 
build  Saturday  and  Sunday  circulation. 
The  afternoon  daily’s  weekday  circula¬ 
tion  is  approximately  270,000. 

“Unlike  some  newspapers,  where  the 
use  of  editorial  color  depends  on  what  is 
running  in  advertising,  when  editorial 
comes  up  with  something  special  we’ll 
run  it,  regardless,”  says  Palmer.  “On  the 
other  hand,  we  may  bump  editorial  proc¬ 
ess  color  to  run  an  ad  that’s  scheduled.” 

Palmer  stresses  that  product  quality 
over  the  20  years  that  the  News  has  been 
printing  color  and  the  recognition  re¬ 
ceived  lately  is  due  not  so  much  to  the 
presses  that  run  it  but  to  the  people  who 
put  the  color  together — the  printers,  en¬ 
gravers,  stereotypers,  press  operators 
and  paper  handlers. 

“When  we  want  to  make  sure  an  ad 
we’re  running  looks  good,  the  paper 
handlers  are  told  to  be  certain  the  paper 
stock  that  is  running  best  for  us  at  the 
time  is  used  on  that  unit,”  he  says.  “We 
don’t  want  paper  that  has  been  breaking 
because  when  that  happens,  it  throws  off 
the  register.”  The  News  has  contracts 
with  six  mills  for  newsprint. 

Conversion  to  cold  type  was  com¬ 
pleted  in  1977,  producing  a  significant 
change  in  production  for  Joe  Valentine, 
engraving  department  foreman.  He  sees 
an  even  greater  impact  on  operations 
coming  in  mid-1979  when  the  News  will 
convert  to  photopolymer  plates,  bypass¬ 
ing  the  stereotype  process  completely. 

“Plate  production  will  quadruple,” 
says  Valentine.  “Instead  of  100  to  150 
plates  a  day,  we’ll  be  handling  from  400 
to  600.”  Without  the  added  intermediate 
process,  the  NAPP  relief  plates  will  be 
mounted  directly  on  the  Wood  Met¬ 
ropolitan  presses.  The  News  has  five 
presses  in  all,  totaling  35  units.  Once  the 
conversion  is  complete,  the  newspaper 
believes  it  will  have  the  ultimate  quality 
in  letterpress. 

Working  primarily  with  135-size 
Kodak  Ektachrome  400  film  and  a  Merz 
processor,  the  photographic  department 
make  dupes  to  fit  the  layout  of  a  page, 
reproducing  it  as  a  unit.  Using  Kodak 
Ektachrome  duplicating  film  6121  (proc¬ 
ess  E-6),  color  technician  Dick  MueckI 
can  manipulate  colors  to  provide  engrav¬ 
ing  with  a  layout  of  transparencies  that 
have  similar  densities. 

“With  the  dupe  film  we’re  able  to  zero 
in  and  make  the  proper  color  corrections 
to  produce  matched  highlight  densities 
(Continued  on  pa^e  28) 


Conversion  system 
listed  at  1/5th 
of  new  offset  unit 

Smith  RPM  of  Overland  Park,  Kansas, 
has  announced  the  Smith  LOC  (Letter- 
press  to  Offset  Conversion)  system, 
under  test  at  the  Huntsville  (Ala.)  Times, 
will  cost  less  than  l/5th  the  price  of  a  new 
offset  unit. 

Cost  for  converting  a  standard  black 
unit  from  letterpress  to  offset  is  approx¬ 
imately  $80,000.  Conversion  time  is  es¬ 
timated  at  approximately  30-40  man 
hours  per  unit.  Final  conversion  is  de¬ 
pendent  upon  an  engineering  analysis  of 
individual  presses  and  customer’s  needs. 

The  total  conversion  of  a  standard 
black  unit  consists  of  the  following:  addi¬ 
tion  of  two  full  sized  impression  cylin¬ 
ders,  i.e.  gear  driven  with  eccentric  ad¬ 
justment  controls;  copperized  ink  drums; 
reversing  of  printing  units;  plumbing  and 
electrical  modifications  and  additions; 
installation  of  Smith  offset  spray  dam¬ 
pening  system;  and  automatic  water 
leveling  and  fountain  solution  mixing 
system. 

The  Huntsville  Times  is  scheduled  for 
total  conversion  to  the  LOC  system  in 
January  of  1979  with  5  other  papers 
planning  to  test  the  conversion  system  in 
the  near  future. 

Maurice  Elevens,  pressroom  superin¬ 
tendent  of  the  Huntsville  Times,  told  the 
attendees  at  the  recent  DiLitho  Users 
Group  meeting  in  New  Orleans,  one  test 
unit  was  converted  to  the  Smith  LOC 
system  in  August  and  compared  to  Di¬ 
Litho  quality  the  LOC  quality  was  very 
good.  The  Times  prints  with  a  Smith 
RPM  DiLitho  system  installed  in  1 977, 
Elevens  said. 

Elevens  went  on  to  say  the  LOC  sys¬ 
tem  had  a  third  test  in  September  when 
offset  blankets  were  installed  to  replace 
letterpress  blankets.  Pitch  between  plate 
and  blanket  cylinders  will  be  reached. 
Eleven  stated,  when  final  conversion  is 
made.  He  also  said  black  is  cleaning  up 
in  only  5  to  lO  papers  more  than  DiLitho 
and  color  took  up  to  50  papers  more  than 
DiLitho.  Elevens  said  he  feels  that  after 
total  conversion  there  can  be  a  reduction 
in  clean-up  papers. 

Ohio  weeklies  open 
new  facility 

Hub  Publishers  of  Stow,  Ohio,  opened 
December  1 8  a  new  7,000  square  foot 
production  and  management  facility  for 
its  6  weekly  newspapers  with  a  total  cir¬ 
culation  of  48,000.  A  new  6  unit  offset 
press  will  be  installed  shortly. 

Weekly  papers  are  Hudson  Huh,  Stow 
Citizen,  Cuyahoga  Falls  City  Press, 
Tallmadite  Express,  Wednesday  in  Kent 
and  the  Norton  Pride. 
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so  newspaper  production  will  be  on 
target,”  says  Barney  Kerr,  chief  photog¬ 
rapher. 

“This  can  be  done  routinely  as  long  as 
we  are  handling  our  own  transparencies 
but  it  can  be  a  problem  when  we  work 
with  contributed  materials  and  aren't 
sure  of  the  age  or  type  of  film  in  the 
mount,”  he  explains.  “In  such  cases,  we 
usually  make  a  proof  dupe  before  pro¬ 
ceeding.  With  our  own  slides,  we  are 
able  to  balance  color  and  density  the  first 
time.” 

The  News’  duping  process  came  into 
play  on  the  photo  that  won  the  Kodak 
award.  “The  transparency  was  a  little 
heavy  in  density,”  says  Kerr.  “We 
toned  down  the  highlights,  added  detail 
and  color  to  come  up  with  what  we  con¬ 
sidered  to  be  an  acceptable  product.” 

The  News  separates  color  by  direct 
screen,  by  enlarging  or  reducing  the 
image  to  size  with  a  Carlson  direct- 
screeen  enlarger. 

Color  values  are  read  with  a  Macbeth 
E.P.  1000  densitometer.  Kodak  pan 
masking  film  4570  is  used  for  color  masks 
and  Kodalith  MP  pan  film  2558  (Estar 
base)  for  the  separations.  Both  are  proc¬ 
essed  through  a  LogEflo  LD  24  A  proc¬ 
essor,  using  Kodalith  MP  developer  re- 


plenisher. 

Three-color  separations  are  made.  The 
News  does  not  run  a  black  printer  for 
process  color.  The  separations  than  are 
stripped  in  position  for  register  and  the 
page  negatives  exposed  to  the  plate. 

According  to  Valentine,  compensation 
for  predictable  color  shifts  in  the  Adpro 
process  inks  is  made  by  reducing  dot  size 
of  the  colors  to  be  controlled.  “Dot  etch¬ 
ing  is  one  method,  but  a  more  efficient 
means  is  photographic  masking,”  he 
says. 

An  unaltered  Color  Key  proof  is  pro¬ 
duced  after  the  separations  are  made, 
providing  a  color  check  of  the  separa¬ 
tions.  The  proof  also  serves  as  a  refer¬ 
ence  to  the  press  operators.  Should  color 
corrections  be  in  order,  the  separations 
are  redone  on  the  enlarger. 

Because  it  is  costly  and  inefficient  to 
try  to  correct  negatives  or  engravings, 
the  system  is  designed  to  ensure  reliable 
results  at  the  front  end,  the  photographic 
end. 

Kerr  points  out  that  an  underlying 
motivation  toward  the  transparency 
quality  that  the  photo  department  seeks 
is  to  give  the  News’  rotogravure  section 
well-balanced  material.  “It’s  a  chance 
for  very  good  reproduction,  and  that’s  a 
big  outlet  for  a  bit  of  extra  pride  in  our 
work,”  he  says.  “When  we  print  ROP, 
the  quality  may  suffer  because  we’re  re¬ 
producing  on  newsprint,  and  it’s  difficult 
to  predict  the  outcome.” 


oi 


memo: 

to  publishers  of 
SMALLER  DAILIES: 

Did  you  know  there  is  one 
front-end  system  for  your 
phototypesetters  that: 

•  Captures  wire  stories  from  up  to  5  high  and  low  speed  wire 
services,  and  .  .  . 

•  Handles  16,000  character  local  stories,  and  .  .  . 

•  Offers  split  screen  operation,  and  .  .  . 

•  Provides  sophisticated  editing  features  with  fewer  keystrokes,  and 

•  Eliminates  your  concerns  about  computer  problems  .  .  . 

FOR  AN  INVESTMENT  PER  EDITING  STATION 
WELL  BELOW  THE  INDUSTRY  AVERAGE? 

IT’S  N.E.W.S.  II*  FROM  NEWSPAPER 
ELECTRONICS  CORPORATION!!! 


Corporation 

3225  Roanoke  Rd 
Kansas  City,  Mo  64111  •  816  756-0052 


‘  Our  second  generation  of  the 
Newspaper  Editing  and  Wire  System. 


System  hyphenates 
foreign  language 
text  for  typesetter 

Microcomputer  Specialists,  Port  Jef¬ 
ferson  Station,  N.Y.,  has  announced  a 
computer  system  based  on  technological 
and  theoretical  applications  which  per¬ 
mits  hyphenation  of  foreign  language 
text  in  conjunction  with  conventional 
phototypesetting  equipment. 

The  Prollog  (an  acronym  for  PRO- 
grammable  Language  LOGic)  is  a  turn¬ 
key  hardware  and  software  package.  In 
the  Mark  I  configuration,  for  use  with  the 
Mergenthaler  V-I-P  phototypesetter, 
PROLLOG  accepts  6-level  TTS  paper 
tape  and  produces  a  new  tape  containing 
coding  to  cause  the  typesetting  unit  to 
hyphenate  correctly  the  foreign  language 
being  typeset. 

Among  the  unique  features  of  the  Prol¬ 
log  system  are  its  ability  to  accept  tape 
prepared  in  the  normal  manner  on  con¬ 
ventional  keyboards  or  editing  devices, 
functional  compatibility  with  all  standard 
fonts,  and  rapid  and  convenient 
changeover  from  one  language  to 
another. 

Output  tapes  generated  by  the  system 
are  input  to  the  phototypesetter  in  nor¬ 
mal  fashion,  with  no  modification  neces¬ 
sary  in  V-I-P  hardware  or  software,  nor 
any  requirement  for  an  “exception  dic¬ 
tionary.” 

The  Prollog  unit  consists  of  a  paper 
tape  reader,  high  speed  punch  and  32K 
microprocessor,  housed  in  a  Formica 
cabinet  with  storage  shelves  and  waste 
tape  collection  bin.  Master  software  is 
supplied  by  the  manufacturer.  Individual 
sub-programs  control  hyphenation  of 
specific  languages  and  are  supplied  sepa¬ 
rately  on  6-level  or  8-level  tape,  prepared 
for  particular  languages  and  individual 
customer  requirements. 

Although  the  Mark  I  is  configured  for 
use  with  V-I-P,  models  applying  the 
same  technology  will  be  offered  in  con¬ 
figurations  compatible  with  Compu- 
graphic,  A-M,  Dymo  and  other  photo¬ 
typesetters  or  free-standing  typesetting 
computers. 

Language  programs  are  presently 
available  for  French,  Spanish,  Danish, 
Finnish,  Italian  and  Portuguese. 
Software  for  an  additional  ten  to  twelve 
languages  is  expected  to  be  ready  within 
the  next  six  months. 


Group  buys  17  press 
units  for  2  papers 

Attaway  Investments,  Inc.,  of 
Shreveport,  La.,  has  purchased  a  1 0-unit 
Rockwell-Goss  Community  SSC  press 
for  the  Conroe  (Tex.)  Courier,  and  a 
7-unit  Rockwell-Goss  Urbanite  press  for 
the  Pasadena  (Tex.)  Citizen. 
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Recycling  waste  newsprint 
new  revenue  source 

Baleking  Systems  of  Portland,  Oregon  while  other  items  are  specially  en- 


has  developed  an  innovative  system  for 
recycling  waste  newsprint.  The  system 
separates  the  various  grades  of  waste 
paper,  principally  newsprint,  at  its 
source,  immediately  removes  it  from 
frequently  over-crowded  operating  areas 
around  presses  and  bales  the  waste  for 
shipment  and  sale  to  recyclers. 

W.  Dean  Park,  president  of  Baleking, 
says  revenues  are  immediately  increased 
in  several  ways.  Since  the  system  ena¬ 
bles  economical  separation  of  waste 


gineered  and  produced,  patented  equip)- 
ment.  The  total  system  by  way  of  a 
technique  that  immediately  sorts,  com¬ 
pacts  and  weighs  bales  of  waste,  has  the 
potential  for  rapid,  and  labor  saving  mov¬ 
ing  of  newsprint  waste. 

The  custom  engineered  system  is  de¬ 
signed  for  papers  having  a  monthly  waste 
volume  of  50  tons  or  more  and/or  a  daily 
circulation  of  100,000  or  more.  The  sys¬ 
tems,  which  are  designed  after  a  com¬ 


prehensive  survey  of  the  physical  plant 
and  a  study  of  operational  procedures, 
may  cost  anywhere  from  $30,000  to 
$200,000,  and  could  go  as  high  as 
$500,000  for  a  major  printing  plant.  Capi¬ 
tal  investment  can  be  expected  to  be  re¬ 
covered  within  3  years  or  less. 

Park  stated  that  for  all  facets  of  the 
system  to  work  as  projected,  not  only 
modular  machinery  such  as  balers,  paper 
shredders,  pneumatic  conveying  sys¬ 
tems,  and  newsprint  core  strippers  or 
slitters  was  necessary,  but  also  a  man¬ 
agement  commitment  to  implement  a  re¬ 
cycling  philosophy  based  on  stringent 
internal  accounting  controls  and  proce¬ 
dures. 


paper  by  grade  (with  classifications  es¬ 
tablished  in  “Paper  Stock  Standards  and 
Practices,”  Circular  PS- 77  of  the  Paper 
Stock  Institute  of  America)  printing 
plants  can  be  paid  more  because  sepa¬ 
rated  paper  in  baled  form  is  worth  more 
than  mixed  grades. 

Another  important  saving  effected  by 
the  system  is  a  near-foolproof  method  of 
auditing  revenues  obtained  from  sales  of 
various  grades  of  pre-sorted  and  baled 
waste  paper. 

Handling  and  disposal  of  various  types 
of  waste  paper  is  one  of  the  most  critical 
areas  of  plant  operation,  because  this  is 
where  lo^ams  are  created  and  vital  floor 
space  is  used  unnecessarily.  This  is  a 
problem.  Park  said,  too  frequently  given 
the  least  attention. 

The  Baleking  system  has  some  off- 
the-shelf  hardware  only  slightly  modified 

Shopper  buys  T-410 
system  and  32  VDTs 

Houston  (Tex.)  Greensheet,  the  free 
circulation  shopper’s  guide  which  claims 
the  largest  weekly  circulation  in  Texas, 
has  ordered  a  T-4I0  Publishing  System 
from  Tal-Star  Computer  Systems. 

The  T-410  will  have  a  64K  1 8/30  Gen¬ 
eral  Automation  computer  and  storage 
on  80  megabyte  disks.  There  will  be  32 
VDTs  for  classified  input  and  correc¬ 
tions.  A  production  back-up  computer 
will  be  used  for  classified  invoices  and 
account  posting.  The  classified  billing 
system  is  implemented  using  Tal-Star’s 
Time  Sharing  Operating  System  (TSO) 
and  a  sophisticated  data  base  manage¬ 
ment  system. 

A  special  software  package  has  been 
designed  to  meet  Greensheet  require¬ 
ments.  Six  zoned  editions  are  published 
each  week  for  distribution  in  Houston, 
Dallas  and  Austin.  Weekly  classified 
volume  is  about  10,000  ads  per  week. 
The  Greensheet  charges  20  cents  per 
word  for  personal  ads,  so  the  Tal-Star 
system  will  have  a  special  word-rating 
facility.  Display  ads  account  for  4,800 
column  inches  a  week.  Based  on  past 
performance,  the  firm  anticipates  ad  vol¬ 
ume  to  double  each  year. 


Here^s  a  neat  way  to 
offset  increased  mailing  rates. 

Now  in  less  time  with  Jilt 

less  labor  your  mailroom  M3  BhB 

can  produce  single-wraps 


Introducing  the  NEW 

Stepper  Wrapping/Labeling  System. 

The  Stepper  Wrapping/Labeling  System  can’t  lower  single-wrap  postage.  But  it  can 
prepare  up  to  1,500  single-wraps  in  just  20  minutes.  So  the  Wrapping/Labcling  System 
can  lower  the  cost  of  single-wrap  preparation. 

Newspapers  processed  by  the  Wrapping/Labeling  System  are  wrapped  in  the 
traditional  Stepper  methods  and  labeled  with  pressure  sensitive  address  labels.  The 
labels  are  applied  on  the  wrappers  which  surround  each  paper.  These  labels  are 
available  on  fan-folded,  data  processing  webs.  Labels  in  this  format  can  be  computer- 
printed. 

After  the  single-wraps  are  prepared,  they  flow  onto  a  moving  conveyor  belt.  Sorting  is 
accomplished  by  depositing  the  single- wraps  into  postal  bags  hung  around  the  conveyor 
belt.  Each  bag  would  contain  a  zone  of  single- wraps. 

The  Wrapping/Labeling  System’s  labeling  function  can  be  cancelled.  When  it’s 
cancelled,  newspapers  are  wrapped  but  not  labeled.  Automatic  wrapping  of 
newspapers  helps  T.M.C.  carriers,  motor-route  drivers,  and  little  merchants. 

Great  Lakes  Newspaper  Production  Conference — Booths  7,  8 
and  9,  Hyatt-Regency,  Chicago,  January  20-23. 


(913)  782-2580 

P.O.  Box  103  Olathe,  Ks.  66061 
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VDT  system  includes 
remote  capability 

Washinf>ton  (Pa.)  Observer-Reporter 
has  signed  a  contract  with  Dymo  Graphic 
Systems  for  a  CPS  7A20  copy  processing 
system  with  remote  bureau  capability. 
The  All-Day  paper  has  an  average  of  44 
pages  daily  with  36,000  circulation.  The 
paper  covers  Washington  and  Greene 
counties  in  Southwestern  Pa.,  and  pub¬ 
lishes  the  Waynesburg  Republican,  a 
1,500  circulation,  8  page  weekly  which 
serves  Greene  county. 

The  CPS  7A20  is  an  all  VDT  system 
for  editorial,  classified,  classified  billing 
and  display  operations.  The  system  will 
provide  reporters  and  editors  at  the 
bureau  in  Waynesburg  with  two-way 
VDT  communication  to  the  main  system 
data  base  in  Washington  about  30  miles 
away. 

Key  components  of  the  system,  which 
is  scheduled  for  installation  in  early 
March  1979,  will  be:  two  64K  CPUs,  two 
50MB  moving  head  discs  for  active  bulk 
data  storage;  a  separate  mag-tape  unit  for 
archiving  future  or  repetitive  stories; 
three,  two-way  communications  circuits 
for  the  remote  bureau  operation;  33 
Model  50  VDTs  to  be  used  for  reporter 
input,  editing,  classified  and  display  de¬ 
partment  operations;  a  Graphic  Display 
Terminal  for  display  advertising  and 


page  make-up;  two  180  CPS  line  printers 
for  producing  transient  classified  ad  bills, 
statistical  reports  and  proofing  news 
copy,  when  required;  and  two  high  speed 
wire  service  modules  for  handling  AP 
DataStream  wires. 

New  capabilities  will  be  incoiporated 
in  the  system  including  a  new  split  disc 
controller  which  will  provide  improved 
system  redundancy,  thoughput  speed, 
and  backup. 

Daytona  papers  buy 
7-unit  offset  press 

A  $6.5  million  expansion  program  was 
announced  December  17  by  ihs  Daytona 
(Fla.)  News-Joarnal.  Major  emphasis  of 
the  program  is  the  purchase  of  a  7-unit 
Rockwell-Goss  Metroliner  offset  press 
with  a  56cm  cutoff. 

Press  configuration  includes  4  color 
humps,  7  rheel  stands  designed  for  45" 
rheels  and  one  3:2  folder  and  two  2:1 
folders.  The  3:2  folder  will  be  in-line  with 
2  units  and  the  2:1  folders  will  be  at  the 
other  end  of  the  5  units.  A  quiet  room 
will  be  part  of  the  design. 

The  press  will  be  housed  in  a  new 
6,000  square  foot  building  adjacent  to  the 
present  offices.  Press  units  are  scheduled 
for  shipment  in  early  1980  and  the  paper 
plans  to  be  on-press  about  22  weeks 
later. 


® _ 

T  roll-handling 
equipment 


. .  .  tracks  and  trucks,  turn¬ 
tables  and  transfer  tables 
for  standard  newsprint 
rolls  . . .  also  custom-engi¬ 
neered  equipment  and  full 
service  on  replacement 
parts  for  any  rollhandling 
system.  Write  for  brochure 
on  newsprint  handling 
equipment. 


TRANSFER  TABLE 


Suppliers  to  major  press  manufacturers 

CAPITAL  ELEVATOR  SALES,  INC. 

424  W.  Town  St.,  Box  89,  Columbus,  Ohio  43216  •  614-228-6948 


ElectroFAX  unit 


Fax  receiver  design 

aids  direct 

copy  reproduction 

A  new  model  electrostatic  facsimile 
receiver  that  reproduces  photographic 
copy  suitable  for  direct  reproduction  in 
printing  and  publishing  applications  has 
been  announced  by  the  Data  Communi¬ 
cations  Division  of  Muirhead,  Inc. 

Model  M-136-K/5,  “ElectroFAX”, 
features  a  full  16-step  grey  scale,  scan¬ 
ning  speeds  of  60  and  120  scans  per  min¬ 
ute  and  density  of  128  lines  per  inch,  with 
a  picture  size  of  8%"  x  8%"  The  Unit’s 
350  ft.  roll  of  9"  wide  di-electric  paper 
supplied  by  the  manufacturer  makes 
possible  unattended  reception  of  hun¬ 
dreds  of  copies. 

Wok  works  wonders 
in  computer  room 

Seattle  (Wash.)  Times  suffered  severe 
computer  problems  during  a  recent  spate 
of  cold  weather.  The  lack  of  moisture  on 
cold,  dry  days  in  the  computer  room 
caused  the  million  dollar  system  to  per¬ 
form  spastic  routines. 

An  electric  wok  placed  on  the  compu¬ 
ter  room  floor  produced  bubbling  water 
and  the  resultant  moisture  kept  the  com¬ 
puter  happy.  For  the  non-gastronomists 
a  wok  is  a  metal  pan  with  a  rounded 
bottom  used  in  Oriental  cooking. 

Managing  editor  Mason  Sizemore 
said,  “the  cold  weather  creates  static 
electricity  and  that  drives  the  computer 
crazy.  It  begins  spitting  out  letters  with¬ 
out  instruction,  messing  up  entire 
stories.  It  takes  on  a  personality  all  its 
own.  It  does  things  without  being  told.” 
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Fax  units  help  sports  l 
staff  meet  deadlines  ^ 

s 

Covering  the  California  Angels’  night  fi 
games  once  was  a  problem  for  the  report-  si 
ers  from  the  Santa  Ana  (Calif.)  Register 
who  found  it  tough  to  make  the  newspa-  b 
per’s  deadline  for  the  early  editions.  e 

But  with  the  advent  of  the  introduction  tl 

of  Qwip  Systems  facsimile  machines  a  1 
few  years  ago,  the  problem  ended.  Now,  n 
Register  fans  can  be  pretty  sure  of  find-  h 
ing  full  coverage  of  the  game  the  night  v 
before  in  the  sports  section  of  the  follow¬ 
ing  day's  paper.  / 

Not  that  “fax”  is  new  to  the  news  u 
business.  Newspapers  were  among  the 
first  to  install  the  machines,  which  can  . 
send  or  receive  any  printed  matter  over  J 
regular  phone  lines  in  a  matter  of  min-  ■ 
utes.  The  first  use  of  facsimile  in  the  I 
news  business  came  in  the  I920's  for  I 
transmission  of  wirephotos.  1 

Now,  however,  the  units  are  portable  I 
so  reporters  can  carry  them  whenever  B 
they  travel.  It’s  always  with  Register  I 
baseball  writer  John  Stellman,  at  Angels’  ,■ 
night  games  at  home  or  when  he’s  on  the  ^ 
road  with  the  club. 

The  paper’s  deadline  for  its  early  edi-  ■ 
tion  is  10:30  p.m.  In  the  old  days,  a  re¬ 
porter  covering  the  home  games  had  \ 
quite  a  scramble  to  make  it  in  time.  He’d  3 
rush  his  copy  to  one  of  the  telex  } 
operators  in  the  ball  park  and  then  * 
transmit  it — retyping  the  text,  often  with  . 
mistakes — to  the  sports  desk. 

Now.  Stellman  writes  his  story  as  the 
game  progresses,  holding  his  lead  and  ;i 
possible  inserts,  until  the  last  out.  Then  i 
he  completes  the  article  and  inserts  it  > 
into  his  Qwip  Systems  facsimile  unit 
which  needs  only  a  telephone  and  an  ^ 

Pa.  paper  Installs  I 
new  offset  press  I 

Greenshurg  (Pa.)  Tribune-Review,  a  | 
40,()(M)  daily,  is  in  the  process  of  expand-  a 
ing  its  plant  to  accommodate  a  new  S 
Rockwell-Goss  Metro  press.  | 

The  multi-million  dollar  project  is  to  be  3 
completed  in  early  January  and  will  in-  | 
elude  increased  space  for  the  mailroom  | 
operation. 

The  paper  also  publishes  a  Sunday  edi¬ 
tion  with  a  circulation  of  57,000  and 
serves  Westmoreland  County  in  South¬ 
western  Pennsylvania. 

Direct  printing  units 
added  to  system 

Riverside  (Calif.)  Press  has  added  new 
NAPP  Satellite  and  News  Printer  II  plate 
processor  and  exposure  unit  to  existing 
NAPP  systems.  The  new  additions  will 
raise  the  paper’s  production  capability  to  ' 
120  plates  per  hour. 
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electrical  outlet  to  be  in  operating  condi¬ 
tion.  He  dials  the  sports  desk,  sends  his 
story,  and  at  the  other  end  a  mate  of  the 
sending  machine  reproduces  an  exact 
facsimile  of  the  copy  ruling  out  the  pos¬ 
sibility  of  error. 

If  the  desk  has  any  questions,  they  can 
be  relayed  to  him  while  both  he  and  the 
editor  on  the  other  end  of  the  line  review 
the  copy.  Usually,  he’s  able  to  make  the 
10:30  p.m.  deadline  with  more  than  a  few 
minutes  to  spare.  Then  he  heads  for  the 
locker  room  for  an  after-game  interview 
with  the  players,  for  use  in  later  editions. 

Facsimile  also  helps  in  coverage  of  the 
Angels  on  the  road.  Stellman  takes  the 
unit  with  him  to  his  hotel  room,  where 


he’s  able  to  write  in  a  quiet,  relaxed  at¬ 
mosphere.  When  he’s  completed  his 
story  he  transmits  it  from  the  hotel  room 
to  the  sports  desk. 

The  newspaper  also  uses  facsimile  for 
football,  golf  and  tennis  stories.  The  Reg¬ 
ister’s  reporter  also  has  units  for  report¬ 
ing  on  legislative  news  out  of  Sac¬ 
ramento,  coverage  by  its  news  bureau  of 
county  government  and  at  the  court¬ 
house. 

Old-timers  who  once  dictated  their 
stories  to  newspaper  desks  might  frown 
on  facsimile,  but  they  would  be  hard- 
pressed  to  fault  its  speed  and  accuracy. 
And  more  late-breaking  coverage  is  pos¬ 
sible  now  than  ever  before. 


WITH  THE 
MOST  ADVANCED 
STRAPPING 
MACHINE  .  .  . 


THE  JP  80  — The  world’s 
fastest  plastic  strapping 
machine  with  the  produc¬ 
tion  capability  of  60  news¬ 
paper  bundles  per  minute. 
It’s  twice  as  fast  as  any 
other  fully  automatic 
strapping  machine  on  the 
market  today. 


AND  MAILROOM 
EQUIPMENT  ^ 


rir^"“ 


Accumulating  conveyors, 
distribution  conveyors, 
mailing  tables,  tying 
machines . . . 


the  complete  system 
designed  to  increase 
the  speed  and  efficiency 
of  your  mailroom. 


GO  WITH  US  .  .  . 

OVRLSCRRPPinCs  inc. 

710-8th  STREET,  HOQUIAM,  WASHINGTON  98550 
PHONE:  (206)  532-9101  TELEX:  32-8862 

Write  for  literature  today! 
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ers  and  be  equipped  with  45"  rheel 
stands. 

All  Post  presses  (9  press  lines  of 
8  units  each  with  1 12  page  capacity  are 
from  Goss  but  only  2  presses  are  less 
than  18  years  old.  The  Post  is  about  to 
start  a  joint  evaluation  program  with  the 
Chicago  Sun-Times  of  the  new  Dahlgren 
conversion  system. 

Donald  Graham,  general  manager  of 
the  Post,  said  a  maximum  of  540,000 
newspapers  can  be  produced  between 
the  hours  of  12:30  a.m.  and  4:30  a.m., 
when  the  Post’s  late-news  edition  is  on 
the  presses.  He  also  said  new  printing 
capacity  is  necessary  to  print  more  pa¬ 
pers  with  later  news.  Daily  circulation  of 
from  Rockwell-Goss  and  the  third  from  tive  director  of  the  Fairfax  County  the  paper  in  the  six  months  ended  last 

the  Japanese  firm  Tokyo  Kikai  Economic  Development  Authority,  said  Sept.  30  averaged  559,000,  a  gain  of 

Seisakusho(TKS).  The  Goss  presses  will  he  knew  of  no  potential  roadblocks  that  18,000  over  the  previous  comparable 

be  Metros  while  the  TKS  press  will  be  would  prevent  construction  of  the  plant.  period 

similar  to  those  installed  in  Japan.  A  decision  has  not  been  made  on  the  Graham  indicated  papers  for  D.C.  and 

Estimated  cost  of  the  presses  is  $20  final  size  of  the  Fairfax  plant,  however,  it  the  Maryland  suburbs  would  continue  to 

million  including  related  equipment  and  will  include  mailroom  and  warehouse  hg  printed  in  the  downtown  facility  while 

installation.  Delivery  is  scheduled  for  space.  Business  and  editorial  offices  will  {he  Fairfax  satellite  plant  is  scheduled  to 

eariy  1980.  _  .  .  ,  remain  at  the  downtown  facility.  print  copies  for  northern  Virginia. 

To  provide  financing  for  the  satellite  The  Fairfax  site  will  have  truck  and  jhe  Post  also  owns  land  in  Montgom- 

plant  and  for  general  corporate  purposes,  rail  connections  for  delivery  of  news-  County  near  the  Beltway  which 

the  Washington  Post  Company  arranged  print.  Some  of  the  newsprint  for  the  plant  could  be  the  site  for  a  future  suburban 

with  5  banks  a  $50  million  line  of  credit.  will  come  in  future  years  from  a  Virginia  plant.  Graham  said  he  could  not  forecast 

Under  the  agreement,  also  signed  mill  in  which  the  Post  and  the  Wu//5//rc/  when  there  would  be  a  need  for  a  second 

January  5,  the  company  will  have  up  to  Journal  have  an  interest.  satellite  plant 

$50  million  of  revolving  credit  until  Several  techniques  for  transmitting  Charles  T.  Main  of  Boston,  Mass.,  is 

January  1,  1982,  when  it  will  either  have  copy  to  the  satellite  plant  are  under  working  on  a  preliminary  design  for  the 

to  repay  its  then  outstanding  borrowing,  evaluation.  Management  is  also  consid-  Fairfax  satellite  plant, 

or  replace  it  with  a  four  year  term  loan  ering  the  combining  of  the  two  8-unit 

not  to  exceed  $50  million.  Rockwell-Goss  presses  in  one  press  line,  Finnish  firm  studies 

In  the  fall  of  1980  the  Post  plans  to  as  well  as  the  construction  of  a  sound  t  i  *11 

print  up  to  200,000  late-edition  copies  for  room  in  the  press  area.  fedSiDility  Of  Uo  mill 

subscribers  in  northern  Virginia  at  the  The  offset  press  from  TKS  will  be  built  ,  r-o- 

Fairfax  plant.  Although  county  au-  in  Japan  and  undergo  test  runs  for  Post  Forest  Products,  U.S.  sub- 

thorities  have  not  approved  plans  for  the  executives  prior  to  shipment  to  the  Fair-  sidiary  of  the  Finnish  firm  Kymi  Kym- 
paper's  facility,  David  Edwards,  execu-  fax  plant.  All  presses  will  have  3:2  fold-  completed  press  run  tests  of 

newsprint  manufactured  from  softwood 
pulp  produced  in  New  Augusta,  Miss. 
The  tests  are  part  of  a  study  by  the  paper 
mill  on  the  feasibility  of  establishing  a 
newsprint  mill  in  Mississippi. 

The  experimental  newsprint  was  made 
in  Finland  from  logs  and  wood  chips 
shipped  from  a  sawmill  in  New  Augusta, 
Ga.,  owned  by  Leaf  River  Forest  Prod¬ 
ucts.  About  60  million  board  feet  of  di¬ 
mensional  lumber  is  produced  at  the 
plant. 

Test  runs  were  made  at  the  Baton 
Rouge  (La.)  State  Times  on  a  letterpress 
press  and  on  an  offset  press  at  the  Hat¬ 
tiesburg  (Miss.)  American.  The  newspa¬ 
pers  reported  excellent  results. 

Magnus  Wangel,  an  executive  of  the 
Finnish  firm,  said  the  project  was  still  in 
thfe  planning  stages  and  could  not  give 
any  information  on  possible  annual  pro¬ 
duction  capacity  of  the  proposed  news¬ 
print  mill  in  New  Augusta,  Miss. 

Wangel  said  the  new  mill  would,  if 
built,  use  thermomechanical  (non¬ 
chemical)  pulping.  This  process  uses 
only  the  outer  portion  of  pulpwood  logs 
including  sawdust,  bark  and  low  quality 
chips  produced  as  waste  in  the  manufac¬ 
ture  of  other  wood  products. 
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GARCO 

GRAPHIC  ARTS  RUBBER  CO.  ANNOUNCES  THE  FIRST 
MAJOR  BREAKTHROUGH  IN  NEWSPAPER  PRESS 
BLANKETS  FOR  DILITHO  AND  SHALLOW  PLASTIC  PLATES! 

•  New  Concept  in  Compressible  Blankets 

•  Press  Tested  for  T wo  Years 

•  Available  in  All  Gauges  From  .025 
Drawsheet  to  the  .093  Top  Blanket 

•  Last  Longer,  Run  Cleaner,  Priced  Lower 

•  Print  Better  in  Black  as  well  as 
True  Color  Reproduction 

GARCO 

109  WEST  21st  St. 

INDIANAPOLIS,  INDIANA,  46202  (317)  925-0465 


GARCO  also  supplies  Cutting  Rubbers: 

•  Black  all  natural  rubber  (hard  A  med.  hard)  eBlack  A  red  Urethane  (90 hard) 


Washington  Post 
to  build  plant 
in  Va.  suburbs 

The  Washington  Post  disclosed 
(January  5)  it  will  build  a  satellite  printing 
plant  on  Wimsatt  Road  in  southern  Fair¬ 
fax  County. 

At  the  same  time,  the  Post  said  3  offset 
presses  with  8  units  each  and  with  a 
128-page  capacity  per  press  would  be  in¬ 
stalled  at  the  Fairfax  plant  in  the  fall  of 
1980. 

Two  of  the  presses  have  been  ordered 
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Houston  Chronicle  reached  78 
goal  of  4  million  classifieds 


The  Houston  Chronicle  classified  de¬ 
partment  has  reached  its  goal  of  4  million 
classified  ads  for  1978.  The  4  millionth  ad 

Gannett  Foundation 
discloses  grants 

New  grants  totaling  $300,886  to  assist 
journalism  education  and  profes¬ 
sionalism  have  been  approved  by  the 
Frank  E.  Gannett  Newspaper  Founda¬ 
tion. 

The  grants,  announced  by  Foundation 
president  John  A.  Scott  and  director  of 
education  Gerald  M.  Sass,  include  four 
as  part  of  the  foundation’s  continuing 
program  of  advancing  minority  group 
opportunities  in  journalism: 


was  published  on  December  29,  1978. 

In  1977,  the  Chronicle  said  it  set  a  rec¬ 
ord  for  newspapers  throughout  the 
Southwest  by  publishing  3  million  clas¬ 
sified  ads  in  one  year.  The  Chronicle  ran 
2  million  classified  ads  for  14  consecutive 
years  prior  to  1977.  In  1977,  the  Chroni¬ 
cle  ran  3  million  ads — an  excess  of  48 
million  lines  of  advertising.  This  year’s 
ad  count  translates  into  62  million  lines 
of  classified  ads. 

According  to  Media  Records,  the 
Chronicle  is  the  national  leader  in  clas¬ 
sified  linage,  and  the  Chronicle  broke  its 
own  record  for  ad  count. 

Herb  Barger,  classified  advertising 
manager,  attributes  this  significant  ac¬ 
complishment  to  the  combined  efforts  of 
the  entire  classified  department. 


DENNIS  GUASTAFERRO  has  been 
promoted  to  classified  advertising  sales 
manager  of  the  Cincinnati  Enquirer.  His 
nine  years'  service  with  the  paper 
began  in  the  advertising  service  de¬ 
partment  and  his  last  position  was  on 
the  display  advertising  staff  where  he 
handled  national  advertising  accounts. 


— Summer  Program  for  Minority  Jour¬ 
nalists:  $50,(X)0  for  the  1979  minorities 
training/placement  program  at  the  Uni¬ 
versity  of  California  at  Berkeley. 

— Institute  for  Journalism  Education: 
$5().()()()  in  new  support  for  the  Institute, 
the  parent  organization  of  the  Summer 
Program.  The  grant  will  assist  an  Indus¬ 
try  Outreach  Program  through  which  In¬ 
stitute  leaders  and  other  black  and 
Chicano  professional  journalists  will 
conduct  workshops,  help  newspapers  on 
specific  minority  relations  problems  and 
work  with  state  press  associations. 

— Howard  University:  $58,886  for  the 
annual  Careers  Conference  conducted 
by  the  university’s  School  of  Communi¬ 
cations  to  assist  black  students  seeking 
news  media  jobs. 

— Chicano  Media  Workers  Associa¬ 
tion:  $I(),()(K)  to  provide  further  assist¬ 
ance  for  the  journalism  job  placement 
and  seminar  program  of  the  Los 
Angeles-based  organization,  initially 
funded  by  a  $25,(KK)  Gannett  Foundation 
grant  last  October. 

Other  new  grants  are: 

— University  of  Hawaii  Gannett  Asian 
Fellowship  Program:  $98,000  for  the  fifth 
year  of  the  mid-career  education  pro¬ 
gram,  established  and  funded  by  the 
Gannett  Foundation. 

— Reporters  Committee  for  Freedom 
of  the  Press:  $7,000,  supplementing  an 
earlier  $8,000  contribution,  to  pay  half 
the  year-end  deficit. 

— University  of  Oklahoma:  $25,000  to 
help  the  Herbert-Priestley  Resources 
Center  expand  its  journalism  reference 
materials. 

— International  Press  Institute:  $2,000 
annual  support. 

— Washington  and  Lee  University: 
$2,000  to  assist  a  special  class  conducted 
by  Clark  Mollenhoff,  former  national  in¬ 
vestigative  reporter  and  now  journalism 
professor  at  the  Virginia  institution. 
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COUNTER-STACKER: 


Dependable  -  YES 
Compensating  -  YES 
Portable  -  DEFINITELY 
Simple  -  OF  COURSE 
Low  Cost  - 


THAT’S  THE  IDEA! 


STREAM  CONVEYOR: 


HEAVY  DUTY  design, 
capable  of  standing  up 
to  the  most  severe 
production  demands. 


MAILROOM  SYSTEMS,  INC. 
complete  systems  capability 
from  press  to  truck. 


MAILROOM  SYSTEMS,  INC. 

P.  O.  Box  302,  Elm  Grove,  Wis.  53122 


“See  us  at  the  Great  Lakes  Production  Conference' 
_ Booth  C-1 _ 


Presley  photo  sparks 
press  freedom  case 


By  John  Consoli 


Another  complex  free  press  case  has 
been  brewing  in  the  courts  and  the  U.S. 
Supreme  Court  has  been  asked  to  review 
it. 

The  case  involves  a  Medina,  Ohio 
based  poster  printing  company — Pro 
Arts,  Inc. — and  Stop  and  Shop  Com¬ 
panies,  parent  of  Bradlees  retail  stores, 
which  claim  they  were  within  their  rights 
under  the  First  Amendment  when  they 
disseminated  a  poster  of  Elvis  Presley 
following  his  death. 

The  picture  used  by  Pro  Arts  was  a 
photograph  that  had  appeared  on  the 
front  page  of  the  Atlanta  Journal  after 
Presley’s  death.  The  photo  had  been 
taken  by  a  staff  photographer  of  the 
Journal  a  few  years  before  the  singer’s 
death  and  Pro  Arts  had  obtained  rights  to 
the  picture. 

The  license  to  produce  Presley  posters 
and  other  Presley  memorabilia,  how¬ 
ever,  was  granted  to  a  Pro  Arts 
competitor — Factors  Etc.,  Inc.  Pro  Arts 
has  contended  that  is  has  a  right  to  pro¬ 
duce  and  distribute  a  Presley  poster  be¬ 
cause  his  death  was  newsworthy  and  the 
poster  is  an  announcement  of  a  news¬ 
worthy  event. 

Thus  far  the  lower  courts  have  en¬ 
joined  dissemination  of  the  photograph. 

The  controversy  arose  shortly  after 
Presley  died  on  August  16,  1977.  The 
next  day,  an  enlarged  color  photograph 
of  Presley  appeared  on  the  front  page  of 
‘the  Atlanta  Journal  bearing  the  name 
“Elvis  Presley’’  and  the  legend  “1935- 
1977.’’ 

The  photograph  had  been  taken  sev¬ 
eral  years  earlier  by  a  staff  photographer 
for  the  Journal  at  one  of  Lesley’s  con¬ 
certs. 

Pro  Arts  purchased  all  rights  to  the 
photo  and  made  it  into  a  color  poster. 
The  words  “In  Memory’’  were  superim- 
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posed  in  bold  white  letters  in  the  upper 
portion  of  the  poster  and  the  years  of 
Presley’s  birth  and  death  (as  in  the 
newspaper  photograph)  appeared  in  the 
lower  portion  of  the  poster. 

Pro  Arts  also  filed  and  was  granted  a 
copyright  for  the  photograph  used  for  the 
poster. 

Three  days  after  Presley’s  death.  Pro 
Arts  began  to  market  the  poster. 

On  August  24,  1977,  Pro  Arts  notified 
Boxcar  Enterprises  that  it  was  offering 
“a  memorial  Elvis  poster  to  meet  the 
public  demand.”  Boxcar  Enterprises,  a 
Tennessee  corporation  controlled  by 
Presley  and  his  friend  and  manager  Col¬ 
onel  Tom  Parker,  was  the  vehicle 
through  which  the  commercial  Elvis  Pres¬ 
ley  rights  were  marketed.  Boxcar  sub¬ 
licensed  other  companies  to  do  the  actual 
manufacturing  and  distributing  of  each 
item,  receiving  royalties  from  the  sales. 

When  Boxcar  learned  Pro  Arts  was 
distributing  a  poster  of  Presley,  it 
notified  Factors  Etc.,  Inc.  On  August  18, 
1977,  two  days  after  Presley’s  death. 
Boxcar  had  granted  Factors  the  exclu¬ 
sive  license  to  exploit  commercially  the 
name  and  likeness  of  Elvis  Presley.  Fac¬ 
tors  had  paid  Boxcar  $l(X),(X)0  on  execu¬ 
tion  of  the  agreement  against  a  guarantee 
of  $150,000. 

Vernon  Presley,  as  executor  of  the  es¬ 
tate,  signed  the  agreement  licensing  Fac¬ 
tors,  at  the  same  time  warranting  that 
Boxcar  was  the  sole  and  exclusive  owner 
of  the  commercial  Elvis  Presley  rights. 
Parker  also  approved  the  agreement. 

Upon  learning  that  Pro  Arts  was  sell¬ 
ing  the  Presley  poster.  Factors  warned 
that  if  it  did  not  discontinue  the  sale  of 
the  poster,  it  would  be  subject  to  a  law¬ 
suit  for  injunctive  relief,  damages  and  an 
accounting. 

Pro  Arts  filed  suit  in  the  U.S.  District 
Court  for  the  Northern  District  of  Ohio 
seeking  a  declaratory  judgment  of  non¬ 
infringement  of  the  rights  claimed  by 
Factors. 

When  Factors  discovered  it  had  been 
sued  in  Ohio,  it  responded  by  instituting 
an  action  against  Pro  Arts  in  U.S.  Dis¬ 
trict  Court  for  the  Southern  District  of 
New  York. 

On  October  13,  1977,  the  New  York 
court  filed  an  order  of  preliminary  in¬ 
junction  against  Pro  Arts.  The  injunction 
restrained  Pro  Arts  during  the  pendancy 
of  the  action  from  manufacturing,  selling 
or  distributing  any  more  copies  of  the 
Presley  poster  and  from  utilizing  for 
commercial  profit  in  any  manner  or  form 
the  name  or  likeness  of  Elvis  Presley. 

The  court  ruled  that  Elvis  Presley 
exercised  his  “right  of  publicity”  during 
his  lifetime  by  giving  Colonel  Parker  the 


exclusive  authority  to  exploit  his  image 
through  Boxcar  Enterprises.  The  court 
further  ruled  that  this  exclusive  authority 
survived  Presley’s  death,  after  which  it 
was  validly  assigned  to  Factors. 

Pro  Arts  appealed  to  the  U.S.  Court  of 
Appeals,  Second  Circuit,  which  upheld 
the  lower  court  ruling.  It  ruled  that  Box¬ 
car’s  exclusive  right  to  exploit  the  Pres¬ 
ley  name  and  likeness,  because  exer¬ 
cised  during  Presley’s  life,  survived  his 
death  and  that  the  right  was  validly  trans¬ 
ferred  exclusively  to  Factors. 

Pro  Arts  then  argued  that  even  if  Fac¬ 
tors  possesses  the  exclusive  right  to  dis¬ 
tribute  Presley  memorabilia,  this  right 
does  not  prevent  Pro  Arts  from  publish¬ 
ing  what  it  terms  a  “memorial  poster” 
commemorating  a  newsworthy  event. 

The  Appeals  court  ruled  that  the 
poster  of  Lesley  was  not  privileged  as 
celebrating  a  newsworthy  event  and 
ruled  against  Pro  Arts.  Now  Pro  Arts  has 
taken  its  appeal  to  the  Supreme  Court. 

In  its  ruling  against  Pro  Arts,  the  lower 
court  cited  a  1977  U.S.  Supreme  Court 
decision — Zacchini  v.  Scripps  Howard 
Broadcasting  Co.  In  that  case,  a  local  tv 
station  videotaped  and  broadcast  the  en¬ 
tire  performance  of  Zacchini’s  “human 
cannonball”  act- at  a  local  country  fair. 

Zacchini  claimed  this  was  done  with¬ 
out  his  consent  and  wanted  compensa¬ 
tion  for  it. 

The  Supreme  Court  ruled  that  the  tv 
station  infringed  on  Zacchini’s  “right  to 
publicity”  by  broadcasting  his  entire  act 
without  his  consent. 

In  its  brief  to  the  Supreme  Court,  Pro 
Arts  argues  that  its  case  differs  from  that 
of  Zacchini.  First,  Pro  Arts  points  out 
that  the  Supreme  court  decision  in  the 
Zacchini  case  refers  to  the  filming  or 
broadcasting  of  an  entire  act,  not  of  one 
picture. 

Pro  Arts  also  states  that  in  the  Su¬ 
preme  Court  decision  on  Zacchini,  the 
broadcast  of  the  performance  is  likened 
to  an  unauthorized  reproduction  of  a 
copyrighted  dramatic  work,  where  in  the 
case  of  the  Presley  photo.  Pro  Arts  owns 
both  the  photo  and  the  copyright. 

Pro  Arts  further  states  that  Zacchini, 
unlike  Factors,  Inc.,  did  not  seek  to  en¬ 
join  the  broadcast  of  his  act,  but  sought 
compensation  for  its  airing. 

In  its  brief  to  the  Supreme  Court,  Pro 
Arts  argues  that  Factors  has  been  al¬ 
lowed  to  suppress  “any  and  all  pictures 
of  Presley,  whether  created  by  them  or 
by  others,  without  regard  to  ownership 
of  a  copyright  and  for  all  time.  Such 
boundless  monopoly  is  incompatible 
with  the  public  policy  enunciated  by  this 
Court  ...” 

Pro  Arts  also  argues  that  the  Appeals 
Court,  in  affirming  the  temporary  injunc¬ 
tion  issued  by  the  District  Court,  “over¬ 
looked  the  basic  constitutional  principle 
that  all  media  of  expression,  whether 
newspapers,  magazines,  broadcasts  or 
(Continued  on  page  35) 
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posters,  are  entitled  to  the  same  free¬ 
doms.” 

Pro  Arts  further  argues  that  “our  Con¬ 
stitution  does  not  permit  one  who  has 
lived  an  entire  life  in  the  limelight,  pro¬ 
jecting  his  image  into  every  home  and 
upon  every  consciousness  in  the  nation, 
to  one  day  withdraw  his  image  from  the 
artists  and  communicators — and  con¬ 
sequently  from  their  audiences — except 
upon  payment  of  a  tidy  ransom.” 

“The  same  as  any  other  form  of  the 
printed  media.  Pro  Arts  as  a  publisher, 
has  the  inalienable  right  to  free  speech 
and  a  free  press,”  the  poster  company 
argues.  “Whether  an  entertainment 
celebrity  or  not,  if  in  their  lifetime  a  per¬ 
son  rises  above  his  normal  activities  and 
becomes  the  subject  of  a  newsworthy 
event,  the  news  media,  the  free  press,  is 
allowed  to  report  about  that  person.” 

Pro  Arts  contends  that  through  its 
poster  it  reported  the  death  of  Elvis  Pres¬ 
ley  to  the  public  “the  same  as  any 
newspaper  reports  to  its  customers,  in 
the  form  of  a  picture.” 

Pro  Arts  poses  the  question  of  how  the 
same  photo  that  appeared  in  the  Atlanta 
Journal  the  day  after  Presley’s  death  can 
be  considered  newsworthy  and  eight 
days  later  (when  the  poster  was  mar¬ 
keted)  be  considered  not  newsworthy 
and  be  barred  from  dissemination. 

“When  a  celebrity  is  the  subject  of  a 
newsworthy  event,  then  the  press  or  the 
publisher,  has  the  right  to  print  photos 
and  stories  depicting  that  individual  and 
the  event  so  long  as  he  does  not  infringe 
on  existing  copyrights,”  Pro  Arts  con¬ 
tends. 

“If  Pro  Arts  does  not  stand  up  and 
press  for  its  rights  as  a  publisher  to  re¬ 
port  the  death  of  Elvis  Presley  to  its 
readers,  the  free  press  will  suffer  a  great 
set  back,”  the  poster  company  contends. 
“No  news  photographer  or  tv  camera¬ 
man  will  be  secure  in  publishing  a  photo¬ 
graph  of  a  celebrity  or  any  person  be¬ 
cause  it  may  later  be  determined  by  a 
court  to  be  a  commercial  exploitation  of 
that  person.  If  we  allow  commercial 
gains  and  profits  to  become  the  guideline 
to  determine  the  limits  of  our  right  to  free 
speech,  than  all  forms  of  the  news  media 
are  in  jeopardy.  What  form  of  the  news 
media  does  not  strive  for  commercial 
gain  by  exploiting  newsworthy  events 
and  people  in  order  to  gain  greater  read¬ 
ership  and  profit?” 

In  its  court  papers.  Pro  Arts  points  to  a 
rotogravure  color  magazine  section  on 
Elvis  Presley  of  which  over  6.5  million 
copies  had  been  circulated  by  newspa¬ 
pers  after  his  death. 

Pro  Arts  said  it  had  pledged  all  royal¬ 
ties  made  on  the  poster  to  the  American 
Heart  Association,  “yet  no  other  news¬ 
paper,  magazine  or  tv  company  did 
likewise  in  their  special  presentations  of 
Elvis  Presley’s  death.” 
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Pro  Arts  is  a  $7  million  operation 
which  employs  about  120  people.  The 
most  famous  poster  it  has  put  out  is  the 
one  of  Farrah  Fawcett  in  a  revealing  bath¬ 
ing  suit. 

Librarians  offer  $200 
for  Hawaii  meeting 

Newspaper  Division  of  Special  Li¬ 
braries  Association  is  inviting  applications 
from  persons  interested  in  a  career  in 
newspaper  librarianship.  Two  stipends 
of  $100  each  are  available  to  attend  the 
70th  annual  conference  of  Special  Li¬ 
braries  Association  at  the  Hilton 
Hawaiian  Village  &  Ilikai,  Honolulu, 
Hawaii,  June  9-14,  1979. 

The  stipends  are  administered  by  the 
Newspaper  Division  Committee  on  Pub¬ 
lic  Relations  and  Professional  Activities. 
Applications  will  be  accepted  from  indi¬ 
viduals  who  meet  the  following  qualifica¬ 
tions:  applicant  must  have  been  a 
member  of  SLA  for  one  school  year  prior 
to  the  conference,  and  be  attending  his/ 
her  first  national  conference  of  SLA;  ap¬ 
plicants  will  be  judged  by  the  Committee 
on  the  basis  of  an  essay  of  about  300 
words,  the  essay  should  outline  what  the 
applicant  expects  to  get  from  attending 
the  Newspaper  Division’s  program  at  the 
SLA  conference;  essay  should  be  typed 
and  sealed  in  a  blank  envelope  for  impar¬ 
tial  judging;  essay  should  be  accom¬ 
panied  by  a  reference  from  either  a 
newspaper  librarian,  or  a  news  editor,  or 
a  faculty  member,  assessing  the  candi¬ 
date’s  abilities. 

All  applications  should  be  submitted 
by  March  15,  1979  to  Mary  Kate  Akkola, 
Dallas  Times  Herald  Library,  1101 
Pacific  Ave.,  Dallas,  Texas  75202. 


LOUIS  A.  PAIGE  has  retired  after  56 
years  of  cartooning.  He  began  his 
career  with  the  Utica  (N.Y.)  Observer- 
Dispatch.  He  spent  22  years  with  the 
paper  before  becoming  editorial  car¬ 
toonist  for  the  Anderson  (S.C.)  Daily 
Mail  where  he  drew  more  than  10,000 
cartoons  over  a  34  year  period.  He  is  75 
years  old. 


JACK  GUNTER  has  been  named  chief 
photographer  of  the  Nashville  Banner. 
In  1973,  he  and  Banner  investigative 
reporter  Larry  Brinton,  discovered  evi¬ 
dence  that  led  to  conviction  of  the  mur¬ 
derers  of  Grand  Ole  Opry  star  David 
"Stringbean"  Akeman.  Gunter,  also  re¬ 
ceived  Picture  Story  of  the  Year  award 
from  the  Tennessee  Press  Association  in 
1975. 

5  Ottaway  execs 
are  promoted 

The  promotion  of  five  headquarters 
executives  to  broaden  and  realign  the 
management  of  Ottaway  Newspapers, 
Inc.,  has  been  announced  by  James  H. 
Ottaway,  Jr.,  president. 

Ottaway  said  recent  growth  of  the 
company,  a  subsidiary  of  Dow  Jones  & 
Co.,  required  the  delegation  of  additional 
responsibilities  and  authorities. 

Three  vicepresidents  were  promoted. 
They  are  F.  Philip  Blake,  John  S.  Good- 
reds  and  J.  Allan  Meath.  Blake  and 
Meath  become  senior  vicepresidents  for 
newspaper  operations’  and  Goodreds, 
senior  vicepresident  for  finance  and  de¬ 
velopment. 

Two  assistant  vicepresidents  were 
promoted.  They  are  Thomas  E.  Purcell, 
who  becomes  vicepresident  for  produc¬ 
tion,  and  Robert  S.  Van  Fleet,  promoted 
to  vicepresident  for  research  and  train¬ 
ing. 

Other  members  of  Ottaway’s  man¬ 
agement  team  include  Stephen  W.  Ryder 
of  Medford,  Ore.,  vicepresident  for 
newspaper  operations  and  development 
in  the  West;  and  Charles  A.  King,  vice- 
president  for  news  quality. 

The  company’s  executive  committee 
will  be  made  up  of  Ottaway,  the  three 
senior  vicepresidents  and  Ryder. 

A  10-member  management  committee 
will  include  the  executive  committee. 
King,  Purcell,  Van  Fleet  and  Roy  T. 
Meyer,  controller,  and  Peter  G.  Stone, 
assistant  secretary-treasurer. 
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New  Year  editorial,  op-ed  pages 
written  by  Boston  Globe  readers 


Reader  response  following  the  Boston 
Globe’s  invitation  to  write  guest  edito¬ 
rials  for  the  newspaper’s  New  Year’s 
Day  edition  far  surpassed  expectations. 
Consequently,  Editor  Thomas  Winship 
said  he  hopes  the  guest  editorials  page 
will  become  an  annual  event. 

The  invitation  was  extended  to  readers 
on  December  15,  with  a  deadline  of  De¬ 
cember  27.  The  Globe  received  a  total  of 
370  editorials  plus  four  cartoons,  and 
published  21  editorials,  one  poem,  and 
one  cartoon  over  two  pages  on  January 
I. 

Observed  Winship:  “It  was  one  of  our 
great  successes  of  the  year.  And  I  must 
say  the  volume,  literacy  and  range  of 
responses  surprised  us,  especially  since 
so  many  people  took  the  time  to  do  it  in 
the  middle  of  the  holiday  season  and  with 
little  notice." 

A  rough  box  score  showed  138  com¬ 
ments  on  so-called  “social  values’’;  58 
dealt  with  politics;  43  with  taxes  and  the 
economy;  23  with  energy;  16  with  crime; 
15  with  health  care;  1 1  on  environmental 
issues;  7  dealt  with  education;  7  came  in 
the  form  of  poems;  3 1  dealt  with  foreign 
affairs  and  arms  sales;  6  on  sports,  and 
15  on  the  media  itself. 

The  idea  for  the  readers’  page  came 
from  the  Globe’s  two-time  Pulitzer  Prize 
winning  editorial  cartoonist,  Paul  Szep. 
He  explained,  “We're  always  looking  for 
something  different,  and  1  think  the 
strength  of  the  page  is  in  the  interchange 
between  readers  and  the  Globe.  The 
more  forum  we  provide  them  the 
healthier  we  are." 

Anne  C.  Wyman,  the  editor  of  the 
editorial  page,  who  oversaw  the  opera¬ 
tion,  said,  “We  did  it  in  about  two  days 
of  real  crash  work.  It  required  genuine 
teamwork. 

“We  received  175  editorials  by  the 
Friday  before  deadline  and  the  rest  by 
the  Dec.  27  deadline.  We  even  had  40 
come  in  after  the  deadline." 

Wyman  and  Letters  Editor  David 
Mehegan  first  split  up  the  370  submis¬ 
sions  and  made  rough  cuts,  culling  out 
those  with  the  best  possibilities. 

They  then  broke  these  into  piles  of  15 
subjects  and  further  cut  them  down  with 
the  assistance  of  Editorial  Writer  Kirk 
Sharfenberg.  Fifty  semi-finalists  were 
selected.  These  editorials  were  dupli¬ 
cated  and  distributed  to  Wyman,  Mehe¬ 
gan  and  Executive  Editor  Robert  L. 
Healy,  each  of  whom  picked  their  top  20. 
The  three  then  got  together  and  picked 
20  editorials  for  the  page. 

It  was  then  decided  to  go  up  another 
page  and  10  more  of  the  remaining  30 
were  selected  and  sent  down  by  8  p.m. 
on  December  27  to  be  set  and  made  up. 
Twenty-one  editorials,  a  poem  and  a  car¬ 
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toon  were  published  along  with  a  box 
that  identified  the  writer,  his  community 
and  occupation. 

“We  may  have  missed  some  good 
ones,"  Wyman  said.  “The  quality  was 
so  astoundingly  high  we  couldn’t  believe 
it  at  first.  It  made  the  final  ones  so  hard 
to  pick.  We  threw  out  anybody  with  a 
clear  special  interest  or  was  terribly 
long-winded,  some  of  which  might  make 
good  Op  Ed  pieces.  In  fact,  we  ended  up 
with  16  possible  Op  Ed  pieces. 

“When  it  came  to  making  the  final 
selections  we  weighted  them  in  terms  of 
making  an  editorial  point,  a  positive 
suggestion.  We  looked  for  a  variety  of 


occupations  and  we  looked  for  a  variety 
of  length,  approach  and  style.  And  we 
looked  for  ones  that  took  a  different 
point  of  view  from  the  Globe’s.” 

About  150  submissions  were  read 
twice  and  50  of  them  read  at  least  three 
times. 

As  the  Globe  said  on  January  1:  “The 
experiment  worked  and,  in  the  process, 
proved  that  literacy,  intelligence  and  in¬ 
formed  concern  are  very  much  alive  in 
the  Bay  State.” 

Mott  Foundation 
distributes  section 

An  effort  to  stimulate  community  im¬ 
provement  in  Flint,  Mich.,  the  largest 
center  for  General  Motors  operations  in 
the  world,  has  begun  with  the  release  of 
an  unusual  survey  commissioned  by  the 
Mott  Foundation. 

Called  The  Flint  Process:  A  Look  at 
Our  Community,  the  survey  dissects  the 
Flint  area,  neighborhood  by  neighbor¬ 
hood,  exploring  people’s  attitudes  and 
behaviors.  It  is  an  extension  of  a  nation¬ 
wide  Gallup  Poll  on  urban  attitudes  taken 
early  in  1978. 

The  Gallup  Poll,  which  was  co¬ 
sponsored  by  the  Mott  and  Charles  F. 
Kettering  Foundations,  grabbed  the  na¬ 
tional  spotlight  with  its  finding  that  one- 
third  of  America’s  city  dwellers  would 
move  to  a  small  town  or  to  the  country  if 
they  could. 

Within  a  few  days  of  the  release  on  the 
survey,  the  Foundation  published  its 
second  “Report  to  the  People”,  a  28- 
page  tabloid  based  on  the  survey  results. 
The  tabloid  had  a  distribution  of  approx¬ 
imately  130,000  copies,  appearing  in 
Flint  Journal  and  Flint  Spokesman,  a 
weekly  that  serves  Flint’s  black  com¬ 
munity. 

Mountain  Bell  sees 
more  79  ad  linage 

Mountain  Bell  Telephone  Co.  in  Den¬ 
ver  held  a  meeting  with  six  press  as¬ 
sociation  managers  on  December  1  to 
discuss  the  company’s  regional  advertis¬ 
ing  program. 

Jerry  Arka,  ad  manager  and  George 
Fowler,  assistant  in  charge  of  advertis¬ 
ing,  told  the  managers  that  more  adver¬ 
tising  dollars  will  be  budgeted  for  the 
print  media  in  1979. 

Arka  said  that  of  the  company’s 
$3,000,000  1978  ad  budget,  $950,000  was 
invested  in  the  print  media.  Fowler  said 
newspapers  play  a  vital  part  of  a  com¬ 
munity  and  said  “for  detailed  messages, 
the  print  media  is  the  only  way  to  go.” 

The  admen  urged  all  state  managers  to 
provide  research  on  their  states  as  an  aid 
to  the  company’s  ad  agency,  Tracey 
Locke,  to  “back  up  what  you  tell  us.’’ 
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Syndicates 


By  Lenora  Williamson 


The  Seeing  Eye  gives  series  to  newspapers 

Celebrating  its  golden  anniversary 
year  in  1979,  The  Seeing  Eye — ^that  un¬ 
usual  humanitarian  organization  provid¬ 
ing  dog  guides  for  the  blind — has  com¬ 
missioned  a  six-part  series  specifically 
for  newspapers. 

John  Haney,  an  editor  with  the  New 
York  Times  News  Service  in  New  York 
City,  is  author  of  the  series  set  for  re¬ 
lease  Sunday,  January  28,  or  thereafter. 

The  Seeing  Eye  executives,  noting 
that  the  press  has  been  instrumental  in 
keeping  the  public  informed  about  the 
work  of  the  organization,  stresses  the 
special  series  is  not  a  fund-raising  effort 
but  is  a  significant,  well-written  story  of 
general  interest.  The  Haney  story  may 
be  run  as  a  series  but  is  also  structured 
for  use  as  a  single,  in-depth  article  for 
Sunday  magazines  or  feature  sections. 

“The  Seeing  Eye”  is  available  to 
newspapers  upon  request  and  without 
cost  by  contacting  The  Seeing  Eye,  Inc., 

Office  of  Public  Information,  One  Roc¬ 
kefeller  Plaza,  New  York,  N.Y.  10020. 

Each  part  of  the  series  runs  1,000  to 
1,200  words  and  includes  2  photographs. 

The  copy  and  photographs  are  available 
by  mail  only  and  in  typed  manuscript. 

Interestingly  enough,  it  was  through 


Excerpts  from  the  photo  package  being 
,  supplied  with  "The  Seeing  Eye"  anniver- 

.  sary  series:  Above,  the  dog  is  being 

•  trained  not  to  pass  under  obstacles  such 

.  as  this  barrier.  At  left,  the  dogs  are  learn- 

— jng  to  stop  at  all  curbs  SO  their  masters  can 
— V  .  i  orient  themselves. 

story,  the  organization  was  graduat- 
Nashville.  The  school 
^1.  ‘ 7i  later  moved  to  Morristown,  New  Jersey, 

the  suggestion  of  a  newsstand  operator  where  it  has  since  provided  more  than 
that  a  series  of  events  began  leading  to  7,400  dogs  for  blind  persons  and  in  all 
establishment  of  The  Seeing  Eye  in  the  those  years  never  received  government 
United  States.  Less  than  2  years  follow-  aid  but  putting  dependence  strictly  on 
ing  the  incident  related  in  the  anniver-  donations. 


KippiNG). 
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First  publication  in  the  United  States  ^  Publish  several  on  book  publishing.  She  began  at  Bantam 

of  a  new  concept  in  presenting  medical  o”®  for  impact.  Books  as  a  research  assistant  in  1967  and 

information  to  newspapers  via  illustrated  *  ♦  ♦  then  held  senior  editorial  positions  at  A 

case  histories,  is  being  launched  January  George  C.  Wallace,  the  retired  long-  &  W  Publishers  and  with  Grosset  and 
15  with  “The  Family  Doctor”  by  Dr.  t™®  governor  of  Alabama,  becomes  a  Dunlap. 

I  of  Ponpnhatjpn  newspaper  columnist  January  29  when 

Los  Angeles  Times  Syndicate  is  dis-  Editor’s  Copy  Syndicate  of  Orangeburg,  *  *  * 

tributing  the  feature  which  is  already  es-  S.C.,  launches  his  new  weekly  column. 

tablished  in  Scandinavian  newspapers  Editor  s  Copy  Syndicate  has  another  Outside  the  United  States  and  Canada, 

and  in  Europe.  "®'^  columnist  this  month.  John  Hanly  the  New  York  Times  Special  Features 

Dr.  Hessel’s  illustrated  case  histories  Adams,  a  veteran  news  editor  in  Wash-  will  represent  feature  material  produced 

are  used  for  the  training  of  nurses  in  Fin-  ington,  has  been  appointed  Washington  by  members  and  guest  writers  of  Writers 

nish  schools.  Patients  are  shown  telling  bureau  chief  of  the  syndicate  and  also  Bloc. 

their  symptoms  to  doctors  who  make  write  a  weekly  column.  Writers  Bloc  is  a  collective  of  free- 

diagnoses  in  easy-to-understand  Ian-  Edward  H.  Sims,  publisher  of  the  syn-  lance  writers  in  the  United  States  formed 

guage  and  then  prescribe  treatment.  dicate,  will  add  a  black  columnist  to  his  2  years  ago  under  directorship  of 

The  feature  is  made  up  of  6  strips  each  weekly  schedule  in  February.  Stephen  E.  Rubin.  He  enlisted  a  number 

week — for  use  on  the  family  or  feature  *  +  *  of  U.S.  and  Canadian  newspapers  as 

pages,  not  for  the  comics  section,  says  J.  Arcadia  Features  of  Chicago  discon-  subscribers  to  the  service,  which  allows 

Willard  Colston,  syndicate  president.  tinued  its  features  at  the  end  of  1978,  newspaper  editors  to  directly  tap  writers 

Dr.  Hessel  is  in  fulltime  practice  of  including  its  6-a-week  The  Mixer.  previously  unavailable  to  them.  Sub¬ 
medicine  in  a  Copenhagen  suburb  and  Mrs.  Clarice  Anders,  managing  editor,  scribers  include  the  Chicaf’o  Tribune, 

draws  his  material  from  actual  experi-  says  that  the  syndicate  has  some  other  Los  Anffeles  Times,  Newsday,  Philadel- 

ence.  He  is  also  editor  in  chief  of  Lev  interests  at  present  and  may  re-instate  phiu  Inquirer,  Detroit  News,  Toronto 

Vel,  a  Danish  health  magazine.  ^^®  features  at  a  later  date.  Star  and  Miami  Herald. 

The  illustrated  family  doctor  created  Over  the  years,  she  adds,  we  have  Further  information  may  be  had  by 

by  Hessel  in  January  of  1977  became  an  found  E&P  has  always  been  a  great  help  contacting  Jesse  E.  Levine,  New  York 

immediate  success  in  a  dozen  Scandina-  small  syndicates  as  well  as  the  big  Times  Special  Features  in  New  York, 
vian  papers.  Hessel  had  begun  writing  ones. 

medical  articles  for  lay  readers  in  1973  *  *  *  ♦  *  + 

and  gained  a  large  newspaper  readership,  Jane  D.  Flatt  has  been  elected  a  vice 

but  he  felt  the  articles  weren’t  getting  president  of  Newspaper  Enterprise  As-  a  contract  battle  is  on-going  in  Michi- 

points  across  to  enough  people.  So  he  sociation.  Robert  Roy  Metz,  president  gan  over  Sunday  rights  to  United  Fea- 

took  the  illustrated  approach.  and  chief  executive  officer  of  NEA  and  tures’  “Marmaduke”  and  “Nancy.” 

Each  panel  in  the  Los  Angeles  Times  its  parent  company.  United  Media  En-  y  s.  District  Court  Judge  Charles  W. 

Syndicate  U.S.  version  is  translated  and  terprises,  in  making  the  announcement  Joiner  has  issued  a  preliminary  injunction 

edited  for  American  readers  by  Dr.  Fritz  said  that  Flatt  will  retain  her  present  ti-  requiring  United  Features  to  continue 

Fuchs,  professor  of  obstetrics  and  ties  of  director  of  publications  and  pub-  supplying  the  “Marmaduke”  panel  to  the 

gynecology  at  Cornell  Medical  School,  Usher  of  NEA’s  reference  work.  The  in  Pontiac.  But  he  did  not 

New  York  City.  World  Almanac .  issue  a  similar  order  for  “Nancy.” 

Some  case  histories  require  6  or  more  Flatt  joined  NEA  in  1977  and  earlier  The  Oakland  Press  launched  a  Sunday 
panels  and  other  series  may  tell  the  story  worked  with  trade  and  paperback  houses  edition  last  September  and  contracted 

with  fewer.  Editors  have  option  to  run  on  both  the  business  and  editorial  side  of  with  United  for  Sunday  publication  of  the 

both  features,  which  the  newspaper  has 
been  running  6  days  a  week.  The  Press 
publishes  its  Sunday  comics  in  comic 
book  format. 

Meantime,  the  Detroit  Free  Press, 
which  has  7-day-a-week  contracts  for  the 
two  features,  objected  and  United  had 
notified  the  Oakland  Press  that  it  would 
discontinue  supplying  the  Sunday  fea¬ 
tures  December  17. 

Bruce  McIntyre,  president  and  pub¬ 
lisher  of  the  Oakland  Press,  in  a  column 
for  readers  explained  that  while  the  Court 
enjoined  the  syndicate  from  stopping 
“Marmaduke”  the  injunction  did  not 
apply  to  “Nancy”  because  of  a  differ¬ 
ence  in  the  Free  Press  contract  language. 

Observing  that  the  judge  has  ordered 
the  Free  Press  be  brought  into  the  suit, 
McIntyre  said  he  had  no  idea  when  the 
case  would  come  to  trial. 

Asked  about  reader  reaction  to  the 
comic  book  format  used  by  the  Oakland 
Press  on  Sunday,  McIntyre  said  that  a 
recent  market  survey  indicated  that  half 
of  the  readers  favored  the  format,  about 
one-fourth  preferred  full  size  comics,  and 
the  other  fourth  didn’t  care  which  size 
was  used. 
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Ford  believes 
role  of  press 
misunderstood 

“Most  people  in  public  office  do  not 
understand  the  role  of  the  news  media,” 
former  President  Gerald  R.  Ford  told  an 
audience  of  journalists  in  Los  Angeles 
December  18. 

But  at  the  same  time.  Ford  continued, 
“A  great  number  of  news  media  people 
do  not  understand  the  role  of  those  in 
public  office.” 

Ford  was  the  main  speaker  at  the  third 
annual  Professional  Journalists  Awards 
banquet  of  the  Los  Angeles  Chapter  of 
the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi. 

“It  is  vitally  important  that  people  in 
public  office  understand  the  news  func¬ 
tion,”  Ford  said.  “Differences  between 
the  press  and  public  officials  should  be 
resolved.” 

Ford  contended  that  his  administration 
“tried  to  overcome  years  of  bitterness 
and  rancor  between  the  press  and  the 
White  House. 

“I  think  we  developed  trust  and  a  good 
relationship  in  getting  the  news  out,  al¬ 
though  I  didn't  like  every  story  or  head¬ 
line,”  he  recalled. 

The  ex-president  referred  specifically 
to  a  New  York  Daily  News  headline  dur¬ 
ing  New  York’s  financial  crisis.  The 
head  said,  “Ford  to  city:  Drop  dead.” 

“That  was  lousy  journalism  and 
undercut  the  credibility  of  the  press. 
Ford  asserted.  "I  had  never  said  or  im¬ 
plied  anything  like  that.” 

In  another  instance.  Ford  said,  a, 
broadcast  network  devoted  30  minutes  of 
air  time  over  several  days  to  a  story  of 
alleged  irregularities  in  campaign  con¬ 
tributions  during  one  of  his  congressional 
races. 

“When  a  special  prosecutor  cleared 
me  of  all  charges,  that  same  network 
gave  the  story  33  seconds,”  Ford 
charged. 

“Everyone  makes  mistakes — 
including  the  news  media.  We  in  public 
life  must  make  an  effort  to  upgrade  our 
performance  and  you  should  do  the 
same.” 

Turning  to  other  media  problems. 
Ford  said  there  is  an  apparent  conflict 
between  the  Freedom  of  Information  Act 
and  the  more  recent  Privacy  Act. 

He  noted  that  both  were  “well- 
intentioned  pieces  of  legislation”  but 
urged  that  the  conflict  be  “reconciled  or 
eliminated.” 

In  a  question  and  answer  session.  Ford 
indicated  he  would  sign  a  “responsible” 
Federal  Shield  Law  bill  if  he  should  re¬ 
turn  to  the  presidency. 

“1  feel  the  confidentiality  of  the  news 
media  should  be  protected  but  I  would 
want  to  read  the  fine  print  on  the  bill,” 
Ford  stated. 
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He  said  he  has  supported  state  shield 
laws  and  generally  favors  federal  legisla¬ 
tion  in  this  area.  His  final  decision,  how¬ 
ever,  would  depend  on  the  language  of 
the  bill,  he  added. 

Asked  if  he  planned  to  again  seek  the 
presidency.  Ford  replied  that  he  will  take 
time  in  the  next  year  “to  see  what  role  1 
can  play.” 

“I  won't  sit  in  a  smoke-filled  room  and 
scheme  and  connive  to  return  to  the 
White  House,  but  if  circumstances 
should  develop  that  show  I  could  be  con¬ 
structive,  I  won't  duck  the  issue,”  he 
said. 

The  SPJ  chapter  awards  for  high  pro¬ 
fessional  quality  over  several  years  went 
to  Charles  Hillinger,  Los  Angeles  Times 

AP  to  transmit 
exclusive  service 

The  Associated  Press  and  Media  Gen¬ 
eral  Financial  Services,  Inc.,  have  begun 
a  new  financial  service  information  for 
daily  newspapers. 

The  financial  service,  available  only  to 
AP  members,  began  transmitting  to 
newspapers  over  the  two  different  AP 
circuits — the  1200  word-per-minute 
DataFeature  and  the  9600  word-per- 
minute  DigitalStocks  circuits — January 
1 .  The  information  is  compiled  by  Media 
General  and  transmitted  from  its  com¬ 
puters  in  Richmond  to  AP  computers  in 
New  York.  From  there  is  is  transmitted 
directly  to  the  newspapers'  computers, 
computers. 

The  service  includes  a  weekly  analysis 
of  stocks  on  the  New  York  and  Ameri¬ 
can  exchanges  and  more  than  800  over- 
the-counter  issues.  Papers  can  publish 
the  statistical  information  in  their 
weekend  or  Monday  editions  providing 
readers  with  perspective  on  the  previous 
week’s  stock  market  activity.  Four 
graphs  illustrating  action  in  stocks,  the 
value  of  gold  and  the  U.S.  dollar,  interest 
rates  and  yield  and  relationship  of  stock 
prices  to  corporate  earnings  are  also 
available.  The  graphs  will  be  transmitted 
on  the  AP  Laserphoto  network. 

The  Ft.  Worth  Star-Telegram  was  the 
first  paper  to  use  the  new  service,  receiv¬ 
ing  copy  by  air  from  Richmond. 

The  table  of  major  interest  in  the  new 
service  contains  a  list  of  100  stocks  cho¬ 
sen  by  the  local  newspaper  from  the 
three  major  exchanges.  The  list 
contains — in  addition  to  the  regular  in¬ 
formation  found  in  a  stock  market 
table — such  information  as  the  5-year 
high  and  low  price  for  each  stock,  the 
5-year  annual  growth  rate  and  the  5-year 
average  for  the  price/eamings  ratio.  The 
same  information  is  also  available  for  all 
the  companies  that  comprise  176  differ¬ 
ent  industrial  ,^roups.  As  an  example,  the 
stock  market  information  could  be  pro¬ 
vided  for  all  the  companies  that  comprise 
the  soft-drink  industry  or  insurance  or  oil 
exploration  industries. 


feature  writer,  and  Saul  H.  Halpert, 
KNBC-tv  news  reporter. 

William  O.  Douglas,  retired  associate 
justice  of  the  U.S.  Supreme  Court,  was 
given  the  chapter’s  1978  Freedom  of 
Information  Award  “for  his  many  years 
of  devotion  to  the  principles  of  the  First 
Amendment.” 

Accepting  for  Douglas  was  U.S. 
Senator  Alan  Cranston,  a  former  news¬ 
man.  Cranston  used  the  occasion  to  de¬ 
nounce  surprise  police  searches  of  news 
media  premises  and  to  commend  Presi¬ 
dent  Carter  for  prohibiting  such  searches 
by  Federal  law  enforcement  agencies. 

Cranston  also  praised  SPJ  for  its 
“long-time  defense  of  the  First  Amend¬ 
ment.” 

Tables  with  the  most  active  stocks  for 
the  past  week  on  the  three  major  ex¬ 
changes,  or  tables  showing  how  the  Dow 
Jones  industries,  utilities  or  transporta¬ 
tion  stocks  have  performed  in  the  past 
week  will  also  be  provided. 

Media  General  Financial  Services, 
Inc.,  a  wholly-owned  subsidiary  of 
Media  General,  Inc.,  Richmond,  Va., 
publishes  The  Financial  Weekly,  a  news¬ 
paper  which  statistically  analyzes  activ¬ 
ity  on  the  major  markets. 

Appointments  made 
to  WJC  board 

Richard  M.  Schmidt,  Jr.,  general 
counsel  to  the  American  Society  of 
Newspaper  Editors,  has  been  named 
chairman  of  the  Board  of  Trustees  of  the 
Washington  Journalism  Center. 

Also  named  to  the  board  were  John  J. 
Curley,  general  manager  of  the  Gannett 
News  Service;  John  Ely  Pflieger,  direc¬ 
tor  of  government  affairs  for  Time,  Inc. 
and  William  J.  Small,  vice  president  of 
CBS,  Inc. 

Schmidt,  a  partner  in  the  Washington 
law  firm  of  Cohn  and  Marks,  has  been  a 
lecturer  on  communications  law  at 
Catholic  University  and  the  University 
of  Denver.  He  was  general  counsel  and 
Congressional  liaison  for  the  United 
States  Information  Agency,  now  the  In¬ 
ternational  Communications  Agency, 
from  1965  to  1%8.  Before  coming  to 
Washington  in  1%5,  Schmidt  had  prac¬ 
ticed  law  in  Denver  for  15  years. 

As  chairman  of  the  Washington  Jour¬ 
nalism  Center,  he  succeeds  Theodore  F. 
Coop,  a  retired  CBS  vice  president,  who 
headed  the  Center’s  board  for  five  years. 

Serving  on  the  board  are  25  journalists 
and  others  concerned  with  journalistic 
issues. 

Its  annual  series  of  Conferences  for 
Journalists  focuses  on  major  issues  in  the 
news  and  draws  reporters,  editors  and 
editorial  writers  from  throughout  the 
United  States.  They  are  addressed  by 
leading  Government  officials  and  other 
Washington  newsmakers. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 


_ CARTOONS _ 

EDITORIAL  CARTOONS  by  widely  pub¬ 
lished  freelance  at  very  modest  rates. 
For  free  samples  contact  Box  25782, 
Editor  &  Publisher. 


•  ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


"HORIZONS”  a  unique  weekly  feature 
with  proven  reader  appeal.  Free  samples 
and  low  rates.  Available  exclusively  from 
Sojourn  News  Syndicate,  4612  Kling 
Dr.,  Alexandria,  VA  22312. 


THE  BANANA  BOAT:  Humorous-satire 
profile-biographies  of  famous  people— 
250-300  words  weekly.  Peter  Menkin, 
1563  Lincoln  Ave.,  San  Rafael,  CA 
94901. 


LIFESTYLES 


FOR  THE  DIVORCED:  weekly,  gutsy, 
column.  National  expert.  FREE  camera 
ready  samples.  Listening  Inc.  8716  Pine, 
Gary,  IN  46403. 

MEDICAL _ 


ASPIRING  ADVICE  COLUMNIST. 
Up-to-date  M.D.  with  B.A.  in  English 
wishes  to  answer  your  readers  medical 
questions  in  concise  but  simple  replies. 
Resume  to  all  inquiries.  Box  25570, 
Editor  &  Publisher. 


“MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  b.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940, 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED  1  week— $2.05  per  line 

(Payment  must  accompany  ad)  2  weeks— $1 .90  per  line,  per  issue 

Add  $1.75  for  box  service  and  count  3  vveeks-$1.75  per  line,  per  issue 
as  an  additional  line  in  copy.  4  weeks — $1.55  per  line,  per  issue 


OTHER  CLASSIFICATIONS 


1  week — $2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 


Add  $3.00  per  insertion  for  box  service  „  . 

and  count  as  an  additional  line  in  ^  weeks-$2.45  per  line,  per  issue 
copy  4  weeks— $2.25  per  line,  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available.  News¬ 
papers  for  Sale.  Positions  Wanted. 


DISPLAY  CLASSIFIED.  The  use  of  borders,  boldface  type,  cuts  or  other 
decorations,  changes  your  classified  ad  to  display.  The  rate  for  display-classified 
is  $68  per  column  inch  minimum  space. 

Count  approximately  39  characters  andlor  spaces  per  line 

3  lines  minimum  (no  abbreviations) 

WEEKLY  CLASSIFIED  DEADLINE 
Tuesday,  4  pm,  New  York  Time 
Editor  &  Pubiisher 
575  Lexington  Ave. 

NY,  NY  10022  (212)  752-7050 


ANNOUNCEMENTS 


BOOKSIPUBUCA  TIONS 


SPECIAL  EDITION  THE  MASTHEAD  An¬ 
thology  issue  1967-77.  Over  40  articles  on 
the  role  of  editorial  pages  and  producing 
an  editorial  page.  Excellent  text  for  jour¬ 
nalism  students  and  teachers.  $5  per  copy 
includes  postage.  Make  check  payable  to 
national  (inference  of  Editorial  Writers, 
Box  34928,  Washington,  DC  20034. 

BUSINESS  OPPORTUNITIES 

"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


COMPETE  WITH  RADIO  to  reach  the  under 
30  market.  Good  Times  offers  inexpensive 
camera-ready  tabloid  pages  of  record  and 
film  reviews,  music  and  film  personality 
interviews.  For  free  samples  write  Good 
Times,  1619  East  Sunrise  Blvd,  Ft. 
Lauderdale,  FL  33304. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton.  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66^7. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364  Clearwater  Beach,  Fla.  33515. 
No  obligations ,  of  course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


W.  SID  SMITH,  Media  Broker 
Box  189,  li/lount  Pleasant  Ml  48858 
(517)  772-3261 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407. 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207.  Office  (913)  381-8280. 

PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co.,  Inc.,  P.O.  Dr.  12428. 
Panama  City,  Fla.  32401. 

ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


MONEY  WHERE 
THE  MARKET  IS! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment_-but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  page  42! 
Space  is  money „  hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  I  ittle  as.  $2.25 
a  line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's 
plant-_and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752-7053  I 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


IF  YOU’RE  READY  TO  SELL  your  midwest 
dally  or  weekly  newspaper,  we’ll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile— and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates.  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA— weekly  paper  in  fastest 

trowing  area  of  California,  only  3  years  old. 

300,000  plus  gross.  Management  prob¬ 
lems.  Will  sacrifice  at  less  than  gross.  Box 
25678,  Editor  &  Publisher. 


WANT  TO  OWN  New  England  weekly? 
Owner  looking  to  retire  seeks  person  will¬ 
ing  to  learn  alTfacetsof  business.  Ad  sales, 
layout,  experience  valuable  plus.  Chance 
acquire  eventual  ownership  without  major 
investment.  Tell  why  you  want  to  own  your 
own  paper,  what  publisher’s  major  respon¬ 
sibility  is.  Resume  of  education,  experi¬ 
ence.  Write  Box  191,  Winchendon,  MA 
01475. 


LOCAL  EMPHASIS  weekly  in  high  growth 
area  of  Alaska,  photo  offset,  plant,  reliable 
staff.  $200,000  gross.  Box  25813,  Editor 
&  Publisher, 


ZONE  9  coastal  area.  Will  sell  at  gross. 
$120,000,  terms.  Publisher  has  other 
interests.  Box  327,  Aptos,  Calif.  95(X)3. 


TWO  SEPARATE  California  offset  weekly 
groups.  Highest  per  capita  areas  at  ocean. 
Price  $1.2  and  $2.6  million.  THIRD 
GROUP  at  $1.6  million.  Mel  Hodell, 
Broker.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


EAST  TEXAS  WEEKLY  in  growing  area. 
$24,000  gross  range.  Priced  low  by  absen¬ 
tee  owner  anxious  to  sell.  Garrison  News, 
Box  278.  Garrison,  Texas  75946. 


RAPIDLY  GROWING  6-day  daily.  Zone  2. 
Circulation  13,500.  John  Hempstead, 
Hempstead  &  Co.,  47  Edgewood  Dr., 
Cherry  Hill,  N.J.  08003.  (609)  795-6026. 


PAID  WEEKLY.  Prime  New  Jersey  location. 
Grossing  $2(X),000».  John  Hempstead. 
Hempstead  &  Co..  47  Edgewood  Dr., 
Cherry  Hill,  N.J.  08003.  (609)  795-6026. 


PUBLISHER  injured  in  auto  accident,  con¬ 
templating  sale  of  100  year  old.  4000  cir¬ 
culation  twin  weeklies.  Money  maker  and 
prime  candidate  for  daily.  Box  25959. 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  welcome 
being  considered  to  purchase  your  non- 
daily  newspaper.  Each  paper  operated  as  a 
quality  hometown  newspaper.  Primarily, 
we  are  seeking  exclusive  profitable  news¬ 
papers  with  4(j(X)  or  more  paid  circulation. 
Prefer  no  central  printing  plants.  We  will 
respond  to  all  letters  that  meet  these  qual¬ 
ifications.  Confidentiality  assured.  Box 
6310,  Editor  &  Publisher. 

PRINTING  PLANTS  FOR  SALE 

METRO  NYC  AREA,  8  units  Harris  V-15A 
with  2  folders,  complete  camera  and  press 
facilities,  $500,000  t  gross  sales,  assum¬ 
able  lease,  $225,000.  Write  Box  25573, 
Editor  &  Publisher. _ 

PRINTING  PLANT,  Zone  2  metro  area;  with 
or  without  2  owned-weeklies;  3  unit  Com¬ 
munity;  NuArc,  etc;  phototypesetting.  Box 


PUBLICATIONS  FOR  SALE 


MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold—published  from  anywhere,  $30,000. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
90072. 

NEWSPAPER,  trade  offset  tab,  bi-weekly. 
Locate  anywhere  in  California.  $200,0()0 
gross,  Mel  Hodell,  Broker,  Box  2277, 
Montclair,  Calif.  91763.  (714)  626-6440. 

CENTRAL  FLORIDA  WEEKLY  TV 
magazine.  Family  operation,  gross  near 
$100,000,  with  little  effort.  Write  Terry 
Publishing.  PO  Box  772,  Lady  Lake,  FL 
32659. 


ANNOUNCEMENTS 


PUBLICATIONS  WANTED 


ROUTLEDGE  PUBLICATIONS  will  seri¬ 
ously  consider  the  acquisition  of  any  spe¬ 
cial  interest,  non-regional  publication  no 
matter  how  small.  No  calls.  PO  Box  115, 
Montpelier,  IN  47359, 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


FRANMARK  DEVELOPMENT  CO.  can  help 
you  attain  your  circulation  goals  for  1979. 
We  are  specialists  in  telephone  sales.  If 
you  feel  that  3(X)-600  new  home  delivery 
customers  per  week  would  help  you  reach 
your  circulation  goals,  call  Franmark  De¬ 
velopment  Co.,  Mark  F.  Hanssel,  (716) 
631-8540.  All  Zones.  References  upon  re¬ 
quest. 


COMPUTER  SOnWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  bil  ling  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent.  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285.  McAllen,  Texas  78501. 
(512)  682-7011. 


FACSIMILE  TRANSMISSIONS 


FACSIMILE  TRANSMISSION  FOR  SYNDI¬ 
CATIONS  Currently  serving  major  syndi¬ 
cates.  SYNDIFAX  electronically  transmits  7 
days  a  week  exact  copies  of  your  graphic 
and  print  copy  to  your  domestic  and  inter¬ 
national  newspapers  or  to  our  affiliates 
worldwide.  Also  an  ideal  backup  service. 
Custom  prices  available.  GET  THE  FAX! 
CALL  SYNDIFAX!  (212)  986-6663.  200  E 
42  St.,  NYC  10017 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally.  2(X)  +  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd.,  Forest  Hills,  NY  11375. 


INCOME  TAX  SPECIALIST 

to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 

PAUL  MILLER 

26  Court  St..  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-0447 
(800)  327-0173  ext  2255 


WEB  OFFSET  CONSULTANT 


WEB  OFFSET  CONSULTANT  available. 
Specializing  in  training  programs  for  press¬ 
room  personnel  and  assessing  reproduc¬ 
tion  quality.  Phone  (613)  821-1778. 


WEEKLY  NEWSPAPER  SERVICES 


NEW!  WEEKLIES’  IDEA  SERVICE  .  .  . 
especially  designed  for  community, 
suburban  and  weekly  newspapers!  Ways 
to  increase  revenue,  boost  circulation, 
promote  ad  space  .  .  .  plus  leg^L  up¬ 
date  .  .  .  plus  a  special  section  of  original, 
ready-to-use  art  for  your  ads  and  promo¬ 
tions.  Call  or  write  for  details  including 
our  Double  Guarantee  of  satisfaction. 
WEEKLIES’  IDEA  SERVICE,  P.O.  Box 
6526.  Mpbile,  Alabama  36606,  (205)  476- 
6600. 


CLASSIFIED  ADVERTISING 
Order  Blank 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:. 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  I  PUBLISHER  •  STS  Lexington  Ave  •  New  Vorh.  N  Y  10022 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAk  (213)  A37-2779 

Box  2798  Long  Beach,  Calif.  90801. 


TWO  CHEMCO  MARATHON  cameras.  24- 
Inch  capacity  with  contact  screen 
mechanism  and  pulsed  xenon  lights.  19- 
inch  Goertz  Artar  lens.  $5,000  each.  Con¬ 
tact  Dennis  Washburn,  The  Courier- 
Journal  &  Louisville  Times,  (502)  582- 
4568. 


DARKROOM 


CLOSE  OUT  on  Ilford  glossy  projection  pa¬ 
pers,  all  sizes  and  contrasts.  Up  to  40% 
discount.  Can  be  processed  tray  or  2  bath 
stabilization.  Recognition  Systems,  25  Wil- 
lowdale  Ave.,  Port  Washin^on,  NY.  (516) 
944-9800. 


HOT  TYPE 


FOR  SALE— Linotype,  Elrod,  Ludlow,  Rou¬ 
ter,  Flat  Shaver,  Sta-Hi  Mat  Formers,  Mat 
Roller,  Remelt  furnace.  Shell  Caster,  Proof 
Press,  etc.  Make  offer  for  all  or  will  sell 
individually.  Contact  Phil  Schoenwether 


MAILROOM 


ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a 
Model  526  Cheshire  Labd  Head  and  Con¬ 
veyor.  ALSO  one  model  1530  Magnacraft 
with  multiwide  Label  Head  and  Conveyor  3 
to  4  years  old  in  like-new  condition.  Ed 
Heisley,  P.O.  Box  222083,  Dallas,  Texas 
75222.  (214)  357-0196. 


MAGNACRAFTS 

(1)  650.  with  zip  coder; 

(2)  651 's  zip  coders,  conveyors,  diverters. 
A.S.  Curtis,  816  National  Press  Bldg., 
Washington,  DC  20045.  (202)  628-5696. 


3  MULLER  stuffing  machines,  model  227, 
new  1975,  available  30  days.  J.S.  Graphic 
Equipment  Company,  4737  Mill  Run  Rd., 
Dallas,  TX  75234.  (214)  387-3128. 


SHERIDAN  48-P  Inserter 
Sheridan  24-P  Inserter  with  conveyor  and 
hand  fly  table. 

Folded  Edge  First  Delivery  Conveyor  for 
Sheridan  Inserter 
Kansa  320  Inserter  with  3  stations 
Sta-Hi  257  Counter  Stacker 
Cutler  Hammer  Mark  III  Counter  Stacker 
Spare  Parts  tor  Sta-Hi  and  Cutler  Hammer 
stackers. 

I  DAB  Counter  Stacker 
Nolan  Jampol  Programmable  bundle  trans¬ 
fer  table 
Sta-Hi  Pacer 

Roller  Top  and  Belt  Conveyors— various 
lengths 

Flomaster  curve  sections. 

Cutler  Hammer  Corner  Boxes  Handfly  ta¬ 
bles,  Diverting  Switches  and  Press 
Connectors. 

Cutler  Handler  Heavy  Duty  Conveyor. 
Graphic  Management  Associates  will  also: 
Directly  purchase  individual  mailroom 
equipment  or  complete  mailroom  sys¬ 
tems. 

Provide  Mailroom  Systems  design  and  lay¬ 
out. 

Provide  Mailroom  Systems  Installations. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
Circulation  and  Mailroom  Systems  Division 
11  Main  Street 
Southboro.  MA  01772 
Phone:  (617)  481-8562 

WE  MOVE  MACHINERY! 

MOVE  YOUR  USED 
EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 


MISCELLANEOUS 


COMPUGRAPHIC  typesetters  in  operable 
condition,  one  2961  HS,  three  4961  TL's 
some  spare  parts  available.  Also  for  sal^ 
one  CompuScan  Alpha  OCR  with  BRPE 
tape  punch.  All  priced  individually  or  as 
package.  Contact  Jess  Hillman, 
Commercial-Dispatch,  (601)  328-2424. 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


FOR  SALE— Ludlow,  electric  pot;  2  Model 
8  Linotypes.  TTS  keyboards,  electric  pots; 
Morrison  Slug  Stripper;  Rosback  Little 
Giant  manual  punch;  Rocia  foot-operated 
perforator;  4  cartons  %  perforator  tape; 
other  printing  equipment,  antique  and 
functional.  Wanted— electric  repro 

Bress — will  buy  or  trade.  The  Gazette- 
emocrat,  112  Lafayette.  Anna,  1L 
62906.  (618)  833-2158. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen.  MD  21001.  Call  (301). 
575-6500. 


NEWSPRINT 


NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


PASTEUP  SUPPLIES 


McGANN  &  MARSH.  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200—52800.  Compuwriters— $4000. 
2961-52300  Keyboards-$1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel.  N.J.  (609)  235-7614. 


FOR  SALE.  CompuWriter  I— $2900,  Com- 
puWriter  11-54900,  both  in  excellent  con¬ 
dition.  Call  Mark  at  Good  Times  Graphics, 
(516)  484-4477,  on  Long  Island. 


MERGENTHALER  VIP  single  drum,  serial 
#S152.  available  immediately.  $16,000. 
Contact  Al  Holtzinger  or  Harry  Fouse,  Al¬ 
toona  MIRROR.  PO  Box  2008  Altoona,  PA 
16603.  (814)  944-7171. 


COMPUGRAPHIC  (2)  2414  Videosetter  2V2 
years  old,  complete,  $20,000  each.  Also 
Unified  Composer  with  on-line  interface. 
$13,000  each.  Box  25598,  Editor  & 
Publisher. 


4961  TL  COMPUGRAPHIC  with  6  type 
strips,  nice.  Also,  3  Star  Auto-perfs  with 
spares.  Call  419  562-2328.  Telegraph- 
Forum.  Bucyrus,  Ohio  44820. 


COMPUGRAPHIC  COMPUWRITER  I  with 
spare  parts  kit  and  Compukwik  processor. 
Also  Compugraphic  7200  High  Range  with 
spare  parts  kit  and  fonts  for  both 
machines.  (212)  760-9500. 


TWO  (3CR-1  SCANNERS,  one  almost  new. 
Both  operating  today.  Priced  for  quick 
sale.  Box  25836,  Editor  &  Publisher. 


FOR  SALE— Oxnpugraphic  Compuwriter  II 
with  14  fonts.  Call  Mike  Harman  at  (212) 
760-9500. 


1  ACM  9001,  fonts  and  spare  parts. 

3  2971s  spare  parts,  readers,  fonts  and 
width  plugs. 

2  Friden  keyboards  set  up  for  2971s. 

1  30"  X  40"  NuArc  carbonarc  platemaker. 
Miscellaneous  other  typesetting  equip¬ 
ment.  No  reasonable  offer  refused.  Call 
Bill  Miller,  (201)  654-6443. 


COMPSET  3500,  1  year  old.  excellent  con¬ 
dition.  hardly  used,  take  over  lease,  with  8 
fonts.  Contact  Malaika  or  Maxine  (212) 
691-4222. 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPECi,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612  (312)  738-1200.  Telex 
25-4388. 

GOSS  COMMUNITY,  2  units  and  folder 
(Grease).  Excellent  condition,  available 
immediately,  $42,500.  (415)  495-6010. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  folders 
Goss  SU  folder 

Goss  Suburban  press  units,  folders. 
Gregg  flying  imprinter  22%" 

Urbanite  '/«  folder 
Color  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  ^612 
Ph:  (312)  738-1200  Telex  25^388 


COLOR  KING  WEB;  KJ8  folder,  30  horse 
power  drive.  2  units,  accumeter,  Count- 
O-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


12  WOOD  Auto  Pasters 
10  Goss  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21 ‘/j  cutoff 
4  UNIT  Goss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9/16 
2  Angle  Bar  nests 

2  New  Goss  Web  with  Width  Cutdowi 
Kits. 

Bramble  Professional  Press.  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


INLAND  OF  KANSAS  CITY 
Marketplace  for  Metropolitan  Presses 
7-Unit  Hoe  Color  Convertible  press  with 
2:1  H.D.  folder  with  double  upper  formers. 
2  color  humps,  90  stagger,  23  9/16" 
cutoff,  compression  lockup.  Hoe  R.T.P. 
Group  drive.  SN  3173.  Mfg.  1950's. 

7-unit  Hoe  Color  Convertible  press  with 
Goss  3:2  Imperial  Single  Folder  (mfg. 
1974)  with  double  upper  formers  and  skip 
slitters.  2  color  humps.  90°  stagger,  23 
9/16"  cutoff,  compression  lockup.  Hoe 
R.T.P.  Group  drive.  SN  3080.  Mfg.  ISSO’s. 
9-unit  Hoe  Color  Convertible  press  with 
Goss  3:2  Imperial  single  folder  with  double 
upper  formers,  skip  slitters,  4  color 
humps,  90  stagger,  23  9/16"  cutoff,  com¬ 
pression  lockup.  Hoe  R.T.P.  SN  3105. 
One  11 -unit  Goss  Mark  I  Headliner  press 
with  two  double  2:1  folders,  double  upper 
formers,  A-80,  22%"  cutoff,  Mfg.  early 
1950's.  Goss  reels,  tensions  and  pasters. 
90°  stagger,  tension  lockup,  4  color 
humps.  1  color  half  deck. 

5-unit  Hoe  Colormatic  press,  SN  3300, 
mfg.  in  1964.  2:1  double  folder  with  dou¬ 
ble  upper  formers.  One  color  hump  and 
one  color  half  deck.  Hoe  reels,  tensions 
and  pasters.  Tension  plate  lockup.  90° 
stagger.  22%"  cutoff.  Can  be  offered  with 
Napp  equipment. 

Call.  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  COR¬ 
PORATION 

105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


SADDLES 

Used  on  Hoe  Colormatic,  59  inch,  22% 
inch  cutoff,  which  used  .004  plates,  sam¬ 
ples  available.  A.S.  Curtis,  816  National 
Press  Bldg.,  Washington,  DC  20045.  (202) 
628-5696. 


MARKETPLACE  FOR 
SELECT,  PRE-OWNED 
WEB  OFFSET  PRESSES 
4-unit  Fairchild  News  King  web  offset 
press  with  Color  King  Vi  and  Vt  page  fol¬ 
der.  30  h.p.  G.E.  press  drive.  SN  N208. 
mfg  in  1966. 

4-unit  Fairchild  Color  King  web  offset 
press  with  Vz  and  V4  page  jaw  folder.  40 
h.p.  press  drive.  Mfg  in  1962-63. 

6-unit  Wood  double  width  web  offset 
press.  Wood  double  2:1  folder  with  double 
upper  formers.  3  black  and  white  units,  2 
tri  color  units,  one  Cottrell  1650  unit. 
Seven  55  h.p.  motors.  Reels,  tensions  and 
pasters.  Often  single  pass  driers  with  chill 
rolls.  22%"  cutoff.  Mfg.  in  1967. 

9-unit  V-25  web  offset  press,  2  folders. 
Call,  Write  or  Wire: 

Inland  Newspaper  Machinery  Corporation 
105th  &  Santa  Fe  Dr.,  Box  5^7 
Lenexa.  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


EQUIPMENT  &  SUPPLIES 


PRESSES 


RECONDITIONED  1-6  unit  Daily  King  with 
C.K.  folder 

1  Community  unit  add  on,  oil  bath. 

2  Community  units  add  on,  grease. 

1  balloon  former. 

1  Color  King  folder  with  40  hsp  G.E.  drive 
Continental  Printing  Machinery 
7432  Hadley 
Overland  Pk,  KS  66204 
(913)  432-8276 


HARRIS  JF7  folder  with  y4  fold  and  Vz  fold. 
Excellent  condition,  available  im¬ 
mediately.  Contact  L.  Griffin  (214)  233- 
8404. 


1(X)  HP  Fincor  press  drive  with  console 
Custom-bilt  3  knife  trimmer  for  web  press 
Color  King  7  unit  web  press/folder 
Color  King  4  unit  web  press/folder 
Color  King  press  units 
Cottrell  V-15A  press  unit 

Graphic  Equipment  Sales,  Inc. 

1836  Wotxfward  St. 

Orlando,  FL  32803 
(305)  8%-4330 


All  22%"  X  36"  Equipment 
Goss  Suburban  Signature  press,  4  units  (2 
stacked),  Goss  Suburban  Combination 
folder.  4  position  roll  stand  and  50 
H.P.  drive. 

Goss  Suburban  Combination  Folder,  V4,  Vz. 
double  parallel,  cross  perforator  and 
air  former. 

Goss  Suburban  Signature  Units 
Goss  Suburban/Urbanite  4  position  roll 
stand 

ATF  Commercial  quality  press,  5  units,  2 
flying  pasters,  ovens,  chill  rolls,  con¬ 
sole,  etc.,  25,000  per  hour. 

ATF  Hi-Speed  Imprinter 
ATF  2  Web  Sheeter 
Color  King,  4  units 

Cutler-Hammer  Mark  II  Counter  Stacker 
Single  width  press  roll  stands  (4  positions). 
4  unit  Goss  Universal 
6  unit  Goss  Universal  with  1  color  deck 
800  series  Goss  Unitube,  2  color  decks,  7 
units 

KEMP  15  ton  electric  pot 
Sta-Hi  Mount-A-Plate 
Sta-Hi  Form-A-Plate 
Diacro  Plate  Bender 
Universal  Printing  Equipment  Co.,  Inc. 

P.O.  Box  455 

Lyndhurst,  New  Jersey  07071 
(201)  438-3744 


WANTED  TO  BUY 


NOLAN  REMELTING  furnace  and  au¬ 
tomold.  oil  or  gas  fired,  large  capacity.  Box 
6290,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburgany  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER, 


URBANITE  PRESS  WANTED 
Contact  Jack  Cohen 
(516)  487-7720 


SHERIDAN  48Por  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


USED  URBANITE  UNITS 
as  is,  where  is  condition. 
Hal  Paradis.  (209)  826-3831. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


WANTED:  Photo-lathe  still  in  good  condi¬ 
tion.  Contact  Jim  Muscia  at  (305)  747- 
5454. 


MAILROOM  EQUIPMENT 
Sta-Hi  257  (hunter  Stacker. 
Box  25955,  Editor  &  Publisher. 


WANTED  TO  BUY  by  printing  company; 
Cheshire  labelling  machine  525  base  739 
,s,  2  folders.  head.  Call  collect  (206)  682-2494,  ext.  52. 

rTcorporation  BEST  $$$  FOR  YOUR  METAL  TYPE 
Box  5^7  Lead  Department  Commercial  Metals  Co. 

I  66215  Box  1046  Dallas,  Texas  75221 

1  42362  (214)  631-4120  Ext.  215 

EDITOR  &  PUBLISHER  for  January  13,  1979 


Help 

Wanted . . . 


HELP  WANTED 


ADVERTISING 


ACADEMIC 


THE  UNIVERSITY  OF  MAINE  at  Orono  De¬ 
partment  of  Journalism  and  Broadcasting 
seeks  an  assistant  professor  for  its  broad¬ 
casting  sequences  beginning  September 
1979,  A  master’s  degree,  significant  pro¬ 
fessional  media  experience  and  some 
teaching  background  are  required.  The  in¬ 
dividual  will  teach  undergraduate  produc¬ 
tion,  programming  and  writing  courses  and 
should  have  some  ability  in  related 
broadcast-oriented  courses.  r.Jvising  the 
student  radio  station  may  be  part  of  the 
teaching  load.  Salary  range  $14,500  to 
$16,000.  Send  letter  of  application  and 
resume  by  February  15.  1979  to  Arthur 
Guesman,  Department  of  Journalism,  101 
Lord  Hall,  Univ.  of  Maine,  Orono  ME 
04469.  An  Equal  Opportunity/Affinnative 
Action  Employer. 


UNIVERSITY  OF  MIAMI  seeks  Professor  of 
Print  Journalism  to  coordinate  and  develop 
rapidly  expanding  program  in  Journalism, 
Photo  Communication,  and  Public  Rela¬ 
tions.  Wide  professional  experience  essen¬ 
tial,  PhD  preferred.  Salary  negotiable,  9  or 
11  month  appointment.  Application  dead¬ 
line:  January  15.  1979.  Send  resume  to: 
Chairman,  Department  of  Communica¬ 
tions,  P.O.  Box  248127,  Coral  Gables,  FLA 
T.3124. 


UNIVERSITY  OF  MIAMI  seeks  Assistant 
Professor  of  Print  Journalism.  Teaching 
responsibilities,  12  hours  per  semester. 
PhD,  professional  experience,  scholarly 
publications  required.  Salary  negotiable, 
9-month  appointment.  Send  resume  to 
Chairman,  Department  of  Communica¬ 
tions.  P.O.  Box  248127,  Coral  Gables, 
Florida  33124. 


TWO  TENURE  TRACK  POSITIONS:  Assis¬ 
tant  professorships  in  the  print  journalism 
program  of  the  School  of  Communication, 
The  American  University  in  Washington, 
D.C.  beginning  September  1979.  Position 
1:  Teach  reporting  and  editing,  and  man¬ 
age  and  edit  a  laboratory-produced  com¬ 
munity  newspaper  published  once  a 
semester.  Position  2:  Teach  advanced  re¬ 
porting  and  editing,  and  direct  a  news  ser¬ 
vice  that  places  student  copy  in  14  client 
newspapers.  For  both  positions:  Masters 
degree  and  teaching  experience  preferred; 
five  years  professional  experience  in  print 
journalism  required.  Send  letter  of  appli¬ 
cation  specifying  position  sought  to  Print 
Search  Committee,  School  of  Communica¬ 
tion.  The  American  University,  Washing¬ 
ton,  D.C.  20016.  An  affirmative  action, 
equal  opportunity  employer. 


JOURNALISM  DEPARTMENT  HEAD. 
Accredited  program.  Salary:  $30s.  Dead¬ 
line:  February  12.  Information:  Journalism 
Head  Search  Committee,  Box  160,  College 
of  Arts  &  Sciences,  Eisenhower  Hall,  Kan¬ 
sas  State  University,  Manhattan,  Kans. 
66506.  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 


GRADUATE  ASSISTANTSHIPS  for  1979- 
80.  Masters  program  in  Mass  Communica¬ 
tions  with  major  in  Journalism.  $2925 
stipend  for  9  months.  Write:  Joel  Gambill, 
Department  of  Journalism  and  Printing, 
Arkansas  State  University,  State  Univer¬ 
sity,  Ark.  72467. 


MASS  COMMUNICATIONS  DEPARTMENT— 
Possible  opening  for  assistant  professor 
for  teaching  advanced  newswriting  and 
public  affairs  reporting.  Qualified  also  for 
Mass  Communication  and  Society  and 
research  methodology.  PhD;  appropriate 
university  teaching  and  professional 
experience.  Salaiy,  $14,000  and  up,  rela¬ 
tive  to  qualifications.  Apply  with  resume 
by  February  15,  1979,  to:  Chairman,  De¬ 
partment  of  Mass  Communications,  LET 
468,  University  of  South  Florida,  Tampa, 
FI.  33620.  The  University  of  South  Florida 
is  an  affirmative  action  equal  opportunity 
institution. 


ACADEMIC 


NEW  MEXICO  STATE  UNIVERSITY  seeks 
PhD  to  teach  undergraduate  courses  in 
Print  Journalism  s^uence.  Must  present 
extensive  professional  experience  and 
superior  teaching  ability.  Resume  before 
February  1,  1979  to  Frank  F.  Hash,  Jour¬ 
nalism  and  Mass  Communications,  fox  3J, 
New  Mexico  State  University,  Las  Cruces. 
NM  88003.  Equal  Opportunity/Affirmative 
Action  Employer. 


MISSOURI  seeks  sports  editor  to  teach  re¬ 
porting  and  editing  courses  and  direct 
student  coverage  of  sports  for  daily  news¬ 
paper.  Media  experience  required.  Oppor¬ 
tunity  to  pursue  graduate  degree.  March  1 
application  deadline.  Send  resume  to 
Keith  P.  Sanders,  School  of  Journalism, 
University  of  Missouri,  Columbia,  MO 
65201.  Equal  Opportunity  Employer. 


UNIVERSITY  RADIO  teaching  and  produc¬ 
tion  tenure  track  position  now  available. 
Produce  family  living  consumer  programs, 
train  staff,  conduct  research.  Masters  de¬ 
gree  in  home  economics,  journalism  or 
communications  required,  doctorate  pre¬ 
ferred.  Need  experience  in  radio  and/or 
television  broadcasting.  Apply  to  N. 
McCannon,  440  Henry  Mall,  Madison.  Wl 
53706.  Equal  Opportunity  Employer. 


SEARCH  EXTENDED.  Instructor  or  assis¬ 
tant  professor  in  Journalism  beginning  15 
August  1979;  PhD  preferred,  ASD  accept¬ 
able;  5  years  experience  in  journalistic 
work;  12  hour  teaching  load  with  some 
Public  Information  responsibilities.  Tenure 
track  position.  Mail  letter  of  applicaiton, 
resume,  graduate  transcripts  and  three 
letters  of  recommendation  to:  Dr.  Mary 
Henze,  Acting  Chairman,  Department  of 
English  and  Journalism,  University  of  Cen¬ 
tral  Arkansas,  Conway.  Ariz.  72032,  by  20 
February  1979.  Affirmative  Action/Equal 
Opportunity  Employer. 


OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  is  accepting  applications  for 
the  position  of  Kiplinger  Professor  of  Pub¬ 
lic  Affairs  Reporting.  Applicants  must  have 
at  least  ten  years  experience  in  public  af¬ 
fairs  reporting,  preferably  including  ex¬ 
perience  in  Washington.  The  Kiplinger  Pro¬ 
fessor  teaches  advanced  investigative  and 
interpretive  reporting  techniques  related 
to  coverage  of  federal,  state  and  local  gov¬ 
ernments;  directs  students  in  Kiplinger 
graduate  program  in  public  affairs  report¬ 
ing.  Starts  September  1,  1979.  Salary  up 
to  $38,500  for  11  months.  Applications 
must  be  received  by  February  15,  1979. 
Send  resume  and  references  to:  Chair, 
Kiplinger  Search  Committee,  School  of 
Journalism,  Ohio  State  University,  Colum¬ 
bus,  Ohio  43210. 


ADMINISTRATIVE 


GENERAL  MANAGER  for  independent 
five-day  daily  in  exclusive  California  mar¬ 
ket.  Growth  demands  able,  vigorous  lead¬ 
ership,  with  heavy  emphasis  on  local  ad¬ 
vertising  department  direction.  Box 
25800,  Editor  &  Publisher. 


BUSINESS  MANAGER-CONTROLLER 
Weekly  Jewish  newspaper  seeking  busi¬ 
ness  manager-controller.  Duties  to  include 
responsibility  for  production,  accounting, 
office  management  and  financial  plan¬ 
ning.  Prior  newspaper  experience  pre¬ 
ferred.  Large  Midwest  City.  Respond  in 
confidence  with  full  resume  to  Box  25912, 
Editor  &  Publisher. 

_ ADVERTISING 

PROGRESSIVE  community  newspaper 
seeks  personable,  goal-oriented  ad  man¬ 
ager.  Competitive  salary  with  growing 
weekly.  Write:  The  Bulletin,  10601 -J  Tier- 
rasanta  Blvd.,  San  Diego.  CA  92124. 


ADVERTISING  DISPLAY  SALES 
Major  Michigan  Newspaper  chain  is  seek¬ 
ing  aggressive  salesperson  to  groom  for 
management  in  Southeastern  Michigan 
Property.  Must  be  ambitious,  motivated 
and  have  desire  to  get  ahead.  Must  have 
some  experience  with  good  track  record. 
Send  resume  to  Box  25795,  Editor  & 
Publisher.  All  replies  held  in  strict 
confidence. 


AGGRESSIVE,  PROMOTION-MINDED  ad¬ 
vertising  manager  wanted.  Small  town  of¬ 
fers  quality-of-life,  small  daily  newspaper 
offers  opportunity  to  grow.  Central  Illinois. 
Box  25776,  Editor  &  Publisher. 


CAN  YOU  LEAD  7  display  and  classified 
salespeople  to  double  million  gross  for 
24,000  circulation  weekly  group  in  com¬ 
petitive  Northeast  market?  Will  you  for 
$25,000?  Tell  me.  Sell  me.  Box  25683, 
Editor  &  Publisher. 


IF  YOU  HAVE  a  strong  background  in  ad¬ 
vertising  sales,  consider  this  fast  growing 
and  progressive  morning  daily.  Write  cover 
letter  selling  yourself  and  enclose  full  re¬ 
sume  to:  Gary  B  Kenyon,  Display  Ad  Man¬ 
ager,  Colorado  Springs  Sun,  PO  Box  130, 
Colorado  Springs,  CO  80901. 


RETAIL  ADVERTISING  MANAGER 
This  is  one  of  America’s  fastest  growing 
markets,  one  of  excitement  and  immense 
rewards,  both  creatively  and  in  growth  po¬ 
tential.  We  are  now  interviewing  for  a  divi¬ 
sional  sales  manager  who  is  on  the  way  up. 
The  ideal  candidate  would  have  a  college 
degree,  5-8  years  retail  advertising  experi¬ 
ence,  mature  in  outlook,  and  respected  for 
his  personal  habits  and  achievements.  You 
would  be  joining  a  newspaper  in  The  De¬ 
troit  News  group.  Send  your  resume,  in 
strict  confidence,  to  Edward  L.  Davis,  The 
Desert  Sun,  61 1  S.  Palm  Canyon  Dr.,  Palm 
Springs,  CA.  92262.  Please  include  com¬ 
plete  data,  including  references  and  salary 
history. 


AD  MANAGER  needed  immediately  by 
Western  Pennsylvania  award-winning 
6-day  paper  with  shopper  in  competitive 
market.  Good  opportunity  for  aggressive 
person.  Job  could  lead  to  General  Man¬ 
ager.  Send  resume,  salary  requirements  to 
H.W.  Grimes,  Publisher,  News-Citizen,  Box 
90,  Vandergrift,  PA  15690. 


IMMEDIATE  OPENING  for  display  advertis¬ 
ing  salesperson,  could  work  into  advertis¬ 
ing  manager  position.  Located  in  moun¬ 
tains.  Call  Bill  Sniffin,  Wyoming  State 
Journal,  Lander  WY.  (307)  332-2323. 


ADVERTISING  SALES  MANAGER 
for  Cincinnati  music  and  entertainment 
magazine.  Heavy  street  contact,  hire  sales 
staff,  hard  work,  $250  per  week  vs  20;; 
commission.  Resume  and  strong  letter  to 
Good  Times  Focus  Magazine.  301  E 
Livingston,  Columbus  OH  43215. 


EXCLUSIVE  SUBURBAN  newspaper  group 
in  Zone  5  is  seeking  an  experienced  and 
aggressive  individual  to  assume  advertis¬ 
ing  manager’s  position.  At  least  3  years 
experience  as  retail  manager  required  with 
some  classified  experience  preferred  but 
not  necessary.  Excellent  opportunity  for 
the  right  manager,  good  salary,  excellent 
fringe  benefits  and  bonus  plan.  Contact 
George  Hagan,  Observer  and  Eccentric 
Newspapers,  36251  Schoolcraft,  Livonia, 
Ml  48150.  (313)591-2300. 


ACCOUNT  EXECUTIVE 

New  position  opening  January  1  for  an  ag¬ 
gressive  salesperson  who  can  make  cold 
calls  and  has  experience  selling  against 
competition.  Salary,  commission,  car  ex¬ 
penses,  excellent  fringe  benefits  and  ad¬ 
vancement  opportunities.  Call  or  send  re¬ 
sume  to  Steve  Weinshenker,  Ad  Director, 
Times-News,  PO  fox  490,  Hendersonville 
NC  28739.  (704)  692-0505.  A  New  York 
Times  Newspaper. 

WE  NEED  A  PROVEN  self  starter  for  an 
exciting  and  challenging  job  in  our  retail 
advertising  department.  A  heck  of  an  op¬ 
portunity  awaits  the  right  individual.  In¬ 
terested  parties  should  send  complete  re¬ 
sume  and  financial  history  to  the  Pub¬ 
lisher,  Fresno  Guide,  1963  H  St.,  Fresno, 
CA  93775. 

AGGRESSIVE  PUBLISHER  needs  a  sales 
and  man^ement  pro  to  double  gross  of 
four  New  England  weeklies.  High  twenties. 
Box  25571,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  for  a  6-day 
Western  Pennsylvania  newspaper.  We  are 
looking  for  a  i^rson  who  will  guide  and 
motivate  a  young  advertising  staff.  Ad¬ 
vancement  oppoilunitites  with  us  are  ex¬ 
cellent  for  person  who  plans  and  executes 
good  newspaper  promotions.  Send  your 
resume  to  Marvin  J.  Roberts.  Publisher, 
Leader-Times,  115  N.  Grant  St..  Kittan¬ 
ning,  PA  16201. 


SALES — 15,000  Upstate  New  York  daily 
has  opening  for  aggressive  retail  represen¬ 
tative.  Join  experienced  staff  selling  daily 
and  TMC  weekly  in  competitive  climate. 
Leisure  activities  abound  nearby.  Resume 
and  earnings  history  tO:  L.V.  Hadley,  The 
Leader-Herald,  8-10  E.  Fulton  St., 
Gloversville,  N.Y.  12078. 


NATIONAL  ADVERTISING  MANAGER 
The  Los  Angeles  Herald  Examiner  needs 
an  experienced,  aggressive  leader  and 
trainer  who  can  write  sales  presentations, 
make  personal  sales  calls,  and  is  not  afraid 
of  hard  work  and  long  hours.  This  is  a 
tough  job,  in  a  very  tough  market,  against 
very  tough  competitors  and  needs  a  tough 
ad  executive  who  can  sell  and  lead.  We 
don’t  believe  in  hand  holding  our  mana¬ 
gers.  This  is  a  run  your  own  show  proposi¬ 
tion. 

Contact  Harry  Blatt,  Ad  Manager,  (213) 
748-1212,  Ext  531. 


AD  MANAGER  for  Zone  2  weekly  group. 
Excellent  growth  potential  for  right  person. 
Management  experience  at  weekly  in  com¬ 
petitive  market  a  must.  If  you  can  sell  and 
teach  and  motivate  others  to  do  the  same, 
send  resume  and  salary  requirements.  Ex¬ 
cellent  compensation  and  benefit  pack¬ 
age.  Box  25918,  Editor  &  Publisher. 


AD  SALESPERSON 

Sales  experience  essential.  Salary  plus 
commission.  Aggressive  new  weekly  in  At¬ 
lantic  City  area.  46,000  circulation,  2  posi¬ 
tions  available  $12,000  and  up.  Phone 
Teddie  O’Keefe.  The  Sun.  Pleasantville, 
NJ,  (609)  646-6633. 


AD  DIRECTOR:  We  publish  the  best  weekly 
newspapers  in  the  United  States  and  have 
the  plaques  to  prove  it.  After  nine  years  of 
helping  us  grow  from  one  32-page  t,000- 
paid  weekly  to  four  52-page  broadsheets 
pushing  18,(XX)  with  dominance  of  a  select 
Chicago  area  market,  our  ad  director  has 
decided  to  get  on  his  motorcycle  and  do 
his  other  thing.  We  need  an  aggressive, 
enthusiastic,  community-oriented  leader 
for  a  staff  of  12  with  credentials  in  produc¬ 
tion,  layout,  promotion  development  and 
civic  participation.  We’re  small  enough  to 
give  a  self-starter  the  opportunity  to  pro¬ 
duce  autonomously  and  big  enough  to 
compensate  for  success.  Call  Steve  An¬ 
derson,  Chronicle  Newspapers,  St. 
Charles,  III.  (312)  584-3873,  But  never  on 
Tuesday. 


TRAVEL  &  RESORT  SUPERVISOR 
We  are  seeking  a  mature  individual  to 
travel  the  Southeast  about  25%  of  the 
working  year  calling  on  advertising  %en- 
cies,  motels,  hotels.  Chambers  of  (Com¬ 
merce,  tourist  bureaus,  amusement  areas 
and  transportation  accounts.  Newspaper 
experience  in  this  classification  is  pre¬ 
ferred  but  we  will  consider  experience  in 
other  classification  or  related  industries. 
Live  in  the  most  desirable  and  fastest 
growing  city  in  the  mid-South  while  work¬ 
ing  for  the  largest  morning,  evening  and 
Sunday  newspapers  in  the  Carolines.  We 
offer  salary  and  bonus  commensurate  with 
experience  and  ability. 

Call  or  send  resume  to  Gene  Williams,  Vice 
President  and  Advertising  Director,  The 
Knight  Publishing  Company,  600  S.  Tryon 
St..  Charlotte,  North  Carolina  28210. 
(704-374-7087)  An  Equal  Opportunity 
Employer. 


AD  SALESMAN 

We  have  an  opening  for  an  experi¬ 
enced  display  advertising  salesman. 
We  want  an  aggressive,  idea  person 
with  solid  sales  ability.  Good  future 
with  management  development  pos¬ 
sibilities.  We  offer  base  pay.  car  allow¬ 
ance  and  life,  medical  and  retirement 
benefits.  Write  in  detail  and  submit 
layouts  and  references  to  Todd  Crit¬ 
tenden.  Advertising  Manager  The 
Grand  tstand  Daily  Independent  Box 
1208,  Grand  Island,  Nebraska. 
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DISPLAY 

ADVERTISING 

DIRECTOR 

We  re  a  major,  big-league,  Zone  5  market 
and  we’re  looking  for  a  creative  sales- 
minded  person  to  lead  our  display  ad  sales 
teams.  You  should  have  solid  retail  man¬ 
agement  experience  and  have  a  record  of 
accomplishment  in  developing  new  rev¬ 
enue  producing  ideas,  in  motivating 
people,  and  have  a  good  feel  for  selling 
with  contemporary  newspaper  research. 
Ideal  candidate  would  be  an  ad  director  now 
on  a  small  daily  or  a  retail  manager  on  a 
major  market  daily.  Competitive  market 
experience  preferred  but  not  necessary. 
Great  opportunity  to  join  a  group  that's  on 
the  move.  Salary  open.  Excellent  living 
conditions.  Forward-thinking  manage¬ 
ment.  This  could  very  well  be  one  of  the 
best  newspaper  management  oppor¬ 
tunities  available  anywhere.  Write  briefly 
in  strict  confidence  to  Box  25966,  Editor  & 
Publisher. 


AN  AGGRESSIVE,  EXPERIENCED  display 
advertising  sales  representative  is  needed 
for  Nevada's  largest  newspaper.  This  is  an 
excellent  opportunity  to  live  in  America's 
most  exciting  city  and  join  one  of  the  na¬ 
tion's  leading  newspaper  groups.  If  you  are 
personable,  have  newspaper  background 
in  Display  Sales,  have  good  transportation 
and  are  interested  in  a  career,  write  Adver¬ 
tising  Director,  Las  Vegas  Review-Journal, 
P.O.  Box  70,  Las  Vegas,  Nev.  89101, 


CIRCULATION 


CIRCJLATION  MANAGER 
The  News  Company  (23,000  circulation)  in 
New  Castle  PA  is  looking  for  an  experi¬ 
enced  circu'ator  to  manage  its  circulation 
and  distribution  operations.  The  success¬ 
ful  candidate  will  be  a  leader  well  versed  in 
the  Little  Merchant  operation,  capable  of 
applying  EDP  to  circulation  problems,  in¬ 
terested  in  building  new  circulation  and 
willing  to  spend  the  time  to  develop  his/her 
own  program.  Compensation  will  be  com¬ 
petitive  and  based  on  skills  and  experi¬ 
ence.  Good  benefit  package.  A  good  op¬ 
portunity  for  a  circulator  on  a  smaller 
paper  or  a  No.  2  person  who  is  ready  for 
own  show.  Contact  Richard  Rentz,  Jr.,  c/o 
New  Castle  News,  New  Castle,  PA  16103 
or  call  (412)  654-6651. 


CIRCULATION  DIRECTOR 
Aggressive  experienced  pro,  sought  for 
weTl  financed  start-up  daily  newspaper  in 
Zone  1.  Must  have  minimum  5  years  ex¬ 
perience  in  daily  operation.  Salary  open. 
Send  resume  and  salary  requirements  to 
Box  25864. 


EXPERIENCED  CIRCULATOR  needed  for 
daily  with  shopper  in  Colorado.  Applicants 
must  have  proven  record  in  competitive 
market.  Good  fringe  benefits.  Salary 
negotiable.  Bonus  plan.  Write  in  confi¬ 
dence.  Box  25788,  Editor  &  Publisher. 


MANAGEMENT  OPPORTUNITY 
Progressive  company  with  morning- 
evening- Sunday  combination  in  Southeast 
seeking  person  with  growth  potential  for 
assistant  circulation  director.  Candidates 
should  have  a  proven  record  of  results  in 
handling  people  and  successful  circulation 
promotion.  Experience  in  budget  prepara¬ 
tion  desirable.  Business  degree  a  plus. 
This  is  a  new  position  with  an  excellent 
opportunity  for  the  right  individual.  Out¬ 
standing  community,  salary  and  benefits. 
Write  Box  25965,  Editor  &  Publisher. 

60,000  6-DAY  PM  Zone  2  newspaper  in 
highly  competitive  market  has  opening  at 
middle  management  level.  Report  to  circu¬ 
lation  director.  Candidate  should  be  in¬ 
novative  and  have  a  proven  record  of 
strong  sales  and  mangement  skills.  Good 
starting  salary  and  benefit  package.  Send 
resume  and  salary  history  to  Box  25978, 
Editor  &  Publisher. 


ZONE  SUPERVISOR 

Over  300, (X)0  AM  paper  seeks  person  ca¬ 
pable  of  supervising  3  to  5  district  mana¬ 
gers.  Great  advancement  possibilities. 
Zone  2.  Resume  to  Box  25951,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR  for  small  after¬ 
noon  daily  in  Zone  7.  Newspaper  has  good 
growth  record,  bright  future.  We  offer  a 
good  salary,  attractive  benefits,  a  great 
place  to  live  and  work.  Box  25899,  Editor  & 
Publisher. 


DISTRICT  MANAGERS 

Seattle’s  largest  daily  newspaper  seeking 
experienced  district  managers.  Prefer  3  to  5 
years  circulation  background  with  educa¬ 
tion  in  business  administration.  Excellent 
salary  and  fringe  benefits.  Call  or  write 
Tom  Bryan,  Personnel  Manager,  The  Seat¬ 
tle  Times,  PO  Box  70,  Seattle,  WA  98111. 
(206)  464-2392.  Equal  Opportunity 
Employer  M/F/H. 


CIRCULATION  SALES  MANAGEMENT 
We  are  a  progressive  metro  daily  and 
Sunday  (Zone  5)  seeking  a  dynamic  indi¬ 
vidual  to  assume  an  important  supervisory 
position  in  our  circulation  department. 
This  individual  must  have  ability  to  moti¬ 
vate  district  personnel  to  achieve  goals  in 
a  unionized  environment.  Fine  commu¬ 
nity,  good  salary  and  fringes  with  excellent 
opportunity  for  growth.  Tf  you  have  these 
qualifications,  we  would  like  to  hear  from 
you.  Box  255%,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  50,0(X)  circula¬ 
tion  Zone  5  weekly  group.  Growth  market, 
quality  news  product.  Excellent  opportun¬ 
ity  for  a  promotion  and  community-minded 
pro  with  credentials  on  paid,  voluntary  and 
free.  Send  resume  to  Box  25827,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 

The  Morning  Courier,  a  21,000  AM  daily 
located  in  Champaign-Urbana,  III.,  has  an 
immediate  opening  for  a  circulation  man¬ 
ager.  Located  in  a  university  community 
with  a  competing  PM  daily,  this  job  is  a  real 
challenge  for  the  right  person. 

Those  who  apply  should  have  background 
in  dealer  and  district  manager  systems 
plus  be  strong  in  sales  promotion.  We  are 
looking  for  a  demonstrated  ability  in  circu¬ 
lation  management,  supervision  and  ad¬ 
ministration  of  a  circulation  department 
and  a  desire  to  grow  professionally. 

In  return  we  offer  a  liberal  salary  commen¬ 
surate  with  experience  and  an  excellent 
fringe  benefit  package.  Send  complete  re¬ 
sume  with  salary  history  and  requirements 
to  Keith  L.  Stewart,  Lindsay-Schaub 
Newspapers,  P.O.  Box  789,  Decatur,  III. 
62525. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING 
SALES 

South  Florida’s  fastest  growing  daily 
newspaper,  circulation  over  150,000  is 
seeking  several  energetic  and  aggressive 
individuals  to  join  our  classified  sales  rep¬ 
resentative  team.  Challenging  opportunity 
in  the  Sun  Belt's  most  exciting  market  for 
an  individual  possessing  a  minimum  of  6 
years  newspaper  advertising  sales  experi¬ 
ence.  If  you  have  the  background,  skills 
and  knowledge,  here's  your  chance  to  use 
them  and  be  rewarded  and  recognized  ac¬ 
cordingly.  Starting  salary  commensurate 
with  experience.  Excellent  commission 
and  benefit  plan.  Send  complete  resume 
to  Box  25590,  Editor  &  Publisher, 

CLASSIFIED  ADVERTISING  MANAGER 
For  50,(X)0  daily  in  central  New  Jersey. 
Experienced  professional  to  motivate  and 
coordinate  sales  in  phone  room  and  with 
outside  display  staff.  Highly  competitive 
market  requires  individual  with  proven 
ability  to  innovate  and  build  solid  linage 
gains.  Challenging  position  with  growth  po¬ 
tential.  Send  resume  with  salary  history  to 
Box  25929,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


TOP  COMPUTER  TECHNICIANS 
Electronics  technicians  to  maintain  a  large 
DYMOcomputer/VDT  operation  in  a  Florida 
daily.  Send  complete  resume  and  ex¬ 
pected  salary  to  Employment  Manager,  Ft. 
Lauderdale  News,  PO  Box  14430,  Ft. 
Lauderdale,  FL  33302,  or  call  (305)  761- 
4520  and  ask  for  John  Durso. 


EDITORIAL 


CITY  EDITOR  for  25,000  AM  daily  and 
Sunday  emphasizing  community  news. 
Supervise  assignments  and  handle  page 
one  layout.  Require  several  years  experi¬ 
ence  on  smaller  or  similar  size  daily,  ^nd 
letter,  resume  and  several  examples  of 
layout  to:  R  J  Ritchie,  Editor,  Yimes- 
Observer,  CN  2449,  Toms  River  NJ  08753. 


ASSISTANT  NEWS  EDITOR 

Major  metro  seeks  #2  person  for  large 
news  desk  operation.  Ideal  candidate  has 
some  reporting,  plus  desk-supervisory  ex¬ 
perience  on  smaller  paper  and  is  now  un¬ 
derstudying  on  large  paper  where  ad¬ 
vancement  IS  blocked.  This  job  entails 
news  selection  and  page  layout  and  offers 
excellent  advancement  possibilities.  It  is  a 
top  newsroom  position  and  demands  man¬ 
agement  skills  as  well  as  sharp  news  judg¬ 
ment.  an  understanding  of  good  headline 
writing  and  the  ability  to  edit  tightly.  We 
will  ask  you  to  come,  at  our  expense,  for  a 
2-day  try  out.  Send  letter,  resume  with 
three  professional  references  and  current 
salary,  plus  three  Page  1  tearsheets  to  Box 
6070,  Editors  Publisher. 


EDITOR 

Experienced  editorial  writer  ready  to  as¬ 
sume  responsibility  for  one  of  the  East's 
most  influential  editorial  pages.  Send  re¬ 
sume  and  samples  to  Box  25617,  Editor  & 
Publisher. 


MANAGING  EDITOR 

A  weekly  newspaper  group  in  north  central 
New  Jersey  wants  an  individual  capable  of 
good  management,  planning  and  person¬ 
nel  skills  to  direct  a  staff  of  15  news¬ 
people.  Looking  for  a  person  with  good 
news  background  along  with  an  "eye”  for 
good  newspaper  layout.  Must  be  familiar 
with  electronic  newsroom.  Send  details  of 
your  experience,  qualifications  and  refer¬ 
ences  and  salary  requirements  to  Box 
25790,  Editor  &  Publisher. 


DAILY — 5  days  per  week,  in  Zone  6,  needs 
managing  editor.  Good  leader,  strong  on 
local  news.  Call  Ed  Huber,  Morning  Sun, 
(504)  345-6673. 


METRO  EDITOR 

In  each  career,  one  opportunity  comes 
that  stands  above  all  others.  This  is  the 
one  for  an  aggressive  editor  who’s  skills 
have  been  proven,  who  can  motivate 
others  and  who  thrives  on  excellence.  Tal¬ 
ented  newsroom  of  40  •  needs  leadership 
covering  one  of  South’s  fastest  growing  re¬ 
gions.  Looking  for  skilled  wordsman  who 
can  spot  trends,  enjoys  the  challenge  of 
investigative  reporting  and  appreciates 
good  pictures.  We  are  a  medium-size 
newspaper  with  the  highest  standards, 
new  plant,  automated  newsroom  and  hun¬ 
gry  staff.  Tell  us  why  you’re  the  competi¬ 
tive  editor  we're  looking  for.  Box  25692, 
Editor  &  Publisher. 

EXECUTIVE  EDITOR 
WEST  COAST 

Established  publisher  urgently  seeks  crea¬ 
tive,  management-oriented  editor  with 
daily  news  and  bureau  experience  to  head 
outdoor  publication  based  in  Zone  9.  Heal¬ 
thy  interest  in  fishing,  boating,  hunting, 
definite  asset.  Ten  years  or  more  experi¬ 
ence.  Salary  and  benefits  in  line  with  lead¬ 
ing  daily  and  national  publications.  Box 
25702,  Editor  &  Publisher, 


SOUTHERN  MINNESOTA  DAILY  seeks 
news  editor  who  wants  career  in  commun¬ 
ity  journalism.  Will  work  slot  and  supervise 
daily  operation  of  newsroom.  3  to  5  years 
experience  required.  Salary  in  high  teens. 
Write  to  Steve  Russell.  Sentinel,  Box  681, 
Fairmont,  MN  56031. 


JACK  ANDERSON  INTERNSHIP 
A  three  month  program  in  Washington. 
1401  16  St  NW,  Wash.  DC  20036 
(202)  483-1442 


CAROLINA  DAILY  is  looking  for  hustling 
reporter  to  work  general  assignments.  We 
may  include  courts  and  city.  Will  consider 
a  recent  grad  who  has  demonstrated  inter¬ 
est  in  journalism  career.  Send  clips  and 
resume  immediately  to  Paul  O'Connor,  Box 
1100,  Lumberton,  N.C.  28358  or  call  PM 
(919)  739-4322. 


SMALL  CITY  5-daily  has  opening  now.  Wire 
desk,  some  general  assignments.  Start 
$175.  Resume  to  Garner  Allen,  The  Daily 
Leader,  P.O.  Box  531,  Stuttgart,  Ark. 
72160. 


FAR  EAST  BUREAU  of  large  international 
news  organization  has  opening  for  experi¬ 
enced  reporter.  Superior  ability  to  handle 
spot  news,  in-depth  coverage  of  business/ 
economics  and  fluency  in  Japanese  are  re¬ 
quired.  Ability  to  supervise  other  reporters 
also  necessary.  Send  resume,  clips  to  Box 
25703,  Editor  &  Publisher. 


MANAGING  EDITOR 

Growing  regional  magazine  seeks  editor 
with  writing,  editing  and  managerial  skills 
and  experience.  Managerial  skills  impor¬ 
tant.  Creative  thinking  and  the  ability  to 
find,  develop  and  deal  with  writers  also 
important.  We  would  be  particularly  in¬ 
terested  in  someone  with  a  bias  toward 
human  interest  and  consumer-service  fea¬ 
tures.  Send  resume,  salary  goals,  tear- 
sheets  and  a  letter  describing  your  edito¬ 
rial  interests  and  geographical  preferences 
to  Box  25775,  Editor  &  Publisher. 


REPORTER  NEEDED  for  growing  weekly. 
Practical  experience  required  but  new 
graduate  OK.  Send  resume,  clips  of  fea¬ 
ture  and  in-depth  news  stories  to  Gallup 
Progress,  Box  2409,  Gallup,  N.M.  87301. 

EDITOR 

Virginia  PM  daily  seeks  editor  with  reperto- 
rial  experience  on  dailies  to  assist  in  han¬ 
dling  wire  and  local  copy.  Excellent  working 
conditions  with  fringe  benefits.  Send  re¬ 
sume  and  salary  requirements  to  Box 
25820,  Editor  &  Publisher. 


EXPERIENCED  EDITOR/WRITER-Re- 
sponsible  for  a  variety  of  publications  for 
diverse  audiences.  Creativity  essential, 
with  demonstrated  writing  ability  to  handle 
range  of  material— legal  to  technical.  Mas¬ 
ters  in  Journalism.  Send  resume,  examples 
of  writings  and  three  references  regarding 
editorship  and  writing  skills.  Salary  com¬ 
mensurate  with  established  capabilities. 
Water  Research  Center,  VPI&SU, 
Blacksburg,  Va.  24061. 


SOUTHWEST  OPPORTUNITY.  Managing 
Editor  11,000  plus  circulation  daily.  Must 
be  able  to  teach  and  demand  writing  qual¬ 
ity.  12-person  staff.  Small  daily  back¬ 
ground  essential.  Excellent  salary  and 
benefit  package.  All  replies  strictly  confi¬ 
dential.  Send  resume  and  salary  history: 

The  Gallup  Independent 
PO  Box  1210 
Gallup,  NM  87301 


AMBITIOUS  NEWS  EDITOR 
Take  charge  manager  motivated  to  run 
busy  news  department  of  200,000  twice- 
weekly  zoned  newspaper.  Must  be 
dynamic  in  developing  news,  training 
bright,  top  J-grads,  working  on  a  tight 
budget  with  tough  deadlines.  Guidance 
but  limited  interference  from  publisher. 
Send  resume  including  references  and 
cover  letter.  David  J.  Willmott,  Suffolk  Life 
Newspapers,  P.O.  Box  262,  Westhampton 
NY  11977. 


TRADE  MAGAZINE  with  international  cir¬ 
culation  seeking  editor  with  desire  to  learn 
advertising,  become  general  manager. 
Later  you  can  grow  in  specialty  publishing 
or  earn  promotion  in  quality-oriented 
newspaper  group.  Occasional  travel,  excel¬ 
lent  benefits.  Ideal  Zone  9  community. 
Send  resume,  current  salary  to  Box  25735, 
.Editor  &  Publisher.  Equal  Opportunity 
Employer,  M/F. 


COPY  EDITOR 

Copy  editor  for  metropolitan  AM  daily  on 
mid-Atlantic  coast.  We’re  looking  for 
someone  with  leadership  potential  who  has 
solid  skills  in  editing,  headlining  and  lay¬ 
out.  Excellent  pay  and  benefits.  Box 
25734,  Editor  &  Publisher. 


NEWS  EDITOR  WANTED  for  small  daily  in 
western  Massachusetts.  Tight  copy  edit¬ 
ing,  bright  headline  writing,  makeup  skills 
essential.  Contact  Michael  Conery, 
Westfield  Evening  News,  62  School  St., 
Westfield.  Mass.  01085. 


COPY  EDITOR 

One  of  northern  Illinois'  most  aggressive 
afternoon  dailies  has  an  opening  for  an 
experienced  copy  editor  who  can  write 
bright  heads,  layout  sparkling  pages  and 
edit  copy.  Background  in  VDT  editing  and 
news  reporting  preferred.  Great  opportun¬ 
ity  for  the  right  person.  Excellent  pay  and 
fringes.  Send  resume,  editing  and  writing 
samples  to  Box  25780,  Editor  &  Publisher. 


EDITOR 

Aggressive  50,000  daily  in  Zone  6  seeks 
editor  to  direct  entire  editorial  operation. 
We  need  a  good  manager  who  can  write 
editorials  and  a  personal  column  and  pro¬ 
vide  the  imagination  needed  to  lead  a 
rapidly  developing  news  team.  Please  send 
resume,  samples  of  writing  and  salary  re- 
quirements  to  Box  25769,  Editor  & 
Publisher. 
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REPORTER-COPY  EDITOR  with  at  least 
1-2  years  daily  newspaper  experience 
needed  by  Central  Plains  state  daily  about 
February  1.  17,000  circulation  paper  is 
frequent  award  winner  in  news,  photo  and 
design.  News  staff  of  13.  Fully  electronic 
newsroom.  Located  in  growing  city  of 
23,000.  Box  25746,  Editor  &  Publisher. 

REPORTER 

Leading  business  publication 
wants  an  awressive,  sharp  repor¬ 
ter  for  its  New  York  Office.  You 
must  have  at  least  3  years  news¬ 
paper  reporting  experience  and 
the  ability  to  handle  a  daily  beat. 

Send  resume  and  salary  require¬ 
ments  in  confidence  to  Box 
25964,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 

REPORTER 

for  aggressive  medium-sized  paper  in  Zone 
2.  Two  years  professional  experience  man¬ 
datory.  ^nd  3  clips,  current  salary  and 
references  to  Box  25974,  Editor  & 
Publisher. 

AVIATION  ENTHUSIASTS:  We  need  an  ex¬ 
perienced  newsperson  with  capability  to 
move  into  editorship  of  weekly  aviation 
newspaper.  Private  license  or  better  re¬ 
quired.  Must  be  self-starter  with  good 
news  sense  and  abili^  to  generate  leads. 
Immediate  opening.  Background  and  sal¬ 
ary  req^uirements  to  Robert  Dorr,  Pub¬ 
lisher,  Flight  Line  Times,  Box  3,  Brookfield 
CT  06804. 

SPORTS  WRITER— general  assignment 
reporter  for  growing  eastern  Ohio  weekly. 
Dedicated,  hard  working  individual 
needed.  Photography  skills  necessary. 
Good  benefits.  You'll  work  with  a  young 
editor  and  congenial  staff.  Send  clips  and 
resume  to  Box  25961,  Editor  &  Publisher. 

ASSISTANT 
MANAGING  EDITOR 

The  Pulitzer  Prize  winning  Sun  Newspa¬ 
pers  of  Omaha,  a  40,000  paid  circulation 
weekly  group,  seeks  a  news  pro  who  un¬ 
derstands  investigative  reporting,  hard 
news  coverage  and  managing  reporters. 
We  seek  an  individual  with  some  desk  or 
management  experience  as  well  as  experi¬ 
ence  as  a  reporter.  You  will  be  responsible 
for  directing  our  4-member  metro  news 
staff,  including  generating  of  story  ideas, 
maintaining  deadlines  and  editing  for  ac¬ 
curacy  and  balance.  Other  duties  include 
planning  and  execution  of  special  sections 
and  aiding  the  managing  editor  in  overall 
newsroom  management.  Please  write  or 
call  collect:  David  Hosokawa,  Assistant 
Publisher  and  Editor,  Sun  Newspapers, 
4875  F  St.,  Omaha,  Neb.  68117.  (402) 
733-7300. 

EXPERIENCED  EDITOR  needed  for  na¬ 
tional  weekly  business  publication  cover¬ 
ing  the  motion  picture  industry.  Must  have 
proven  skills  in  the  area  of  reporting,  news 
and  feature  development  and  staff  man¬ 
agement.  No.  1  editorial  position.  New 
ownership  dedicated  to  improving  editorial 
product.  Salary  commensurate  with  ex¬ 
perience.  Zone  5  location.  Tell  all  first  let¬ 
ter,  including  references  and  salary  re¬ 
quirements.  Box  25969,  Editor  & 
Publisher.  _ 


IMMEDIATE  OPENING  for  hard  working  all 
purpose  reporter  on  7500  circulation 
northern  Virginia  daily.  Must  be  willing  to 
work  long  hours  and  be  dependable.  Great 
opportunity  to  learn  all  facets  of  daily 
newspaper  reporting.  Send  resume  and 
clips  to  Box  25962,  Editor  &  Publisher. 

REPORTER-EDITOR 

Person  with  at  least  1  to  2  years  experi¬ 
ence  who  wants  to  assume  responsibility 
on  a  small  daily  newspaper  in  Chicago. 
Frank  Murphy,  editor  (312)  644-7800. 

SOUTHWEST 

DYNAMIC,  take-charge  individual  needed 
for  metropolitan  weekly  in  the  Southwest. 
Must  have  excellent  track  record  and  want 
challenge,  not  a  slow-down.  Salarv  com¬ 
mensurate  with  local  scales  and  appli¬ 
cant's  experience.  Full  details  of  employ¬ 
ment,  iticluding  earnings  in  first  letter, 
please.  Box  25885,  Editor  &  Publisher. 

NEWS  EDITOR,  18,000  Daily/Sunday  in 
Zone  3.  Emphasis  on  organization,  im¬ 
aginative  news  coverage,  accuracy,  bal¬ 
ance  and  strong  editing.  Five  years  experi¬ 
ence  in  writing,  managing  and  editing.  De¬ 
gree.  Clips,  salary  requirements,  resume, 
photograph,  please.  F^nsion  plan.  Health 
Insurance,  2  weeks  paid  vacation,  univer¬ 
sity  town.  Box  2588(j,  Editor  &  Publisher. 

EDITOR 

We  seek  an  editor  with  a  record  of  ac¬ 
complishment  as  an  administrator,  super¬ 
visor  and  newsperson  to  direct  the  edito¬ 
rial  staff  of  the  Southern  Illinoisan,  a 
33,000  PM  daily  in  Carbondale,  IL.  Ability 
to  develop  local  news  coverage  and  write 
editorials  is  essential.  Send  complete  re¬ 
sume  to  K.L.  Stewart,  Lindsay- Schaub 
Newspapers,  PO  Box  789,  Decatur  IL 
62525. 

REPORTER  for  small,  southwest  Florida 
daily.  Seek  aggressive,  talented  self¬ 
starter.  Preferable  located  in  Southeast¬ 
ern  US.  Camera  experience  preferred.  Box 
25877,  Editor  &  Publisher. 

REPORTERS 

Large  Zone  3  metro  has  openings  for  ex¬ 
perienced  reporters.  We're  looking  for 
self-starters  who  can  get  to  the  people  and 
the  facts  behind  the  story  and  who  can 
write  the  story  in  a  readable  column,  lively 
fashion.  Send  a  resume  and  3  or  4  of  your 
best  clips  to  Box  25878.  Editor  & 
Publisher. 

WIRE  SERVICE  EDITOR 
Previous  wire  experience  necessary. 
Supervise  small  staff.  General  rewrite  and 
some  feature  writing.  Should  have  some 
financial  background.  $25K 

CORWEN/MARCHANT  (agency) 

527  Madison  Av 
New' York  City  (212)  753-0157 

NEWS  EDITOR 

We  are  looking  for  a  qualified  individual  to 
run  the  entire  news  gathering  organization 
for  a  well  financed  start-up  daily  newspa¬ 
per  in  Zone  1.  Minimum  qualifications— 7 
years  experience  with  a  daily,  3  years  in 
editorial  management.  Salary  open.  Please 
send  qualifications,  clips  and  salary  re¬ 
quirements  to  Box  25862,  Editor  & 
Publisher. 


City  Editor 

The  Albuquerque  Journal,  New  Mexico's  largest 
daily,  has  a  career  opportunity  for  an 
experienced  city  editor  The  pierson  we  select 
will  supervise  two  assistants  and  twenty 
reporters  and  work  with  our  photo-art  staff 

The  |0b  IS  challenging  The  salary  is  open. 

Applicants  should  send  a  complete  work  history, 
references  and  salary  requirements  to: 

Frankie  McCarty,  Managing  Editor 
Albuquerque  Journal 
P.O.  Drawer  J 
Albuquerque,  N.M.  87103 


THE  ANDERSON  INDEPENDENT,  a 
44,000  AM  in  Anderson,  SC,  has  openings 
for:  1  reporter  for  northeast  Georgia 
bureau,  as  part  of  a  3  member  editorial 
staff  (2  news,  1  sports)  operating  out  of  a 
full  time  office  in  Lavonia  Ga;  1  reporter  to 
staff  bureau  in  Greenwood  SC,  a  city  of 
20,000  in  our  circulation  area.  Degree, 
some  experience,  strong  professional  at¬ 
titude  required.  Write  or  call  collect  to  City 
Editor  Randy  Smith  or  State  Editor  Randy 
Loftis,  Anderson  Independent,  1000  Wil- 
liamston  Rd,  Anderson,  SC  29623,  (803) 
224-4321. _ 

FIRST  RATE  Washington  Stringer.  Must 
live  in  D.C.  Investigative  work  for  Texas 
Farm  &  Ranch  Journal.  200  E  Main,  Round 
Rock  TX  78664.  Please  send  resume. 

LIMA  NEWS.  Northwest  Ohio  daily  invites 
applications  from  newsroom  personnel. 
Please  do  not  phone.  Send  resume  to 
Editor  Thomas  Mullen,  The  Lima  News, 
121  E  High  St,  Lima,  Ohio  45802. 


SOUTHERN  DAILY  seeks  applicants  for 
newsroom  positions.  Only  talented,  hard 
workers  need  apply.  Box  25948,  Editor  & 
Publisher. 

REPORTER-EDITOR  needed  immediately 
for  small  daily  in  great  outdoor  recreation 
area.  Send  resume  and  several  clips  to: 
The  Kingman  Daily  Miner,  c/o  Managing 
Editor,  P.O.  Box  3909,  Kingman,  Ariz. 
86401. 

COPY  EDITOR— Area  5  suburban  paper 
covering  more  than  200  communities  has 
copy  desk  opening.  Proven  editing  skills, 
plus  ability  to  write  sharp  headlines  and 
captions,  and  check  picture  sizing  re¬ 
quired.  Additional  responsibilities  include 
overseeing  composition  work  in  plant  and 
handling  rewrite.  Excellent  starting  salary 
and  top  benefits  will  be  offered  to  a  qual¬ 
ified  person  possessing  the  ability  to  work 
with  deadline  pressure.  Box  25933,  Editor 
&  Publisher. 


THE  STRAITS  TIMES, 
SINGAPORE, 

Is  Seeking  Two 
Associate  City  Editors 

The  Straits  Times  is  Singapore's  leading  English- 
language  newspaper  with  a  daily  circulation  of 
about  190,000  serving  a  population  of  2.3  million. 
Besides  being  one  of  the  largest  English-language 
dailies  in  Asia,  it  is  also  one  of  the  most  respected. 

We  need  two  experienced  Associate  City  Editors  to 
take  charge  of  routine  operations  of  the  city  desk, 
each  heading  either  the  day  or  night  shift,  with  a  few 
hours  overlap  in  the  afternoon.  Specific  duties  are  to 
help  assign,  brief  and  debrief  reporters,  process  or 
supervise  the  processing  of  copy,  co-ordinate  photo 
coverage,  and  also  help  in  the  planning  and  process¬ 
ing  of  news  features.  The  city  desk  has  a  staff  of  40 
reporters. 

We  would  like  the  Associate  City  Editors  to  work  with 
us  for  3  years.  During  that  period,  we  will  identify 
reporters  with  the  potential  for  City  Desk  work  and 
assign  such  reporters  to  work  with  and  learn  from  the 
Associate  City  Editors. 

The  Associate  City  Editors  will  be  senior  editorial 
executives  and  will  work  with  the  editorial  team  of 
the  Straits  Times  Group  of  Newspaper  Companies, 
which  publishes  three  other  newspapers.  We  offer 
attractive  remuneration  for  the  right  person  with  sub¬ 
stantial  fringe  benefits,  including  subsidized  housing 
and  passage  paid  for  annual  home  leave. 

Applicants  must  have  extensive  City  Desk  experience 
and  the  personal  qualities  necessary  to  supervise, 
guide  and  motivate  a  large  team  of  reporters. 

Applications  stating  full  details  of  educational  back¬ 
ground,  work  experience,  current  salary  level  and 
why  you  feel  you  qualify  for  consideration  should  be 
sent  to  Box  25921,  Editor  &  Publisher. 
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R  J  Reyrxjkls  InOi  jstries.  Iiv 


PUBLIC 

RELATIONS 

Looking  for  challenge  and  growth?  You’ll 
find  both  with  diversified  R.J.  Reynolds 
industries,  Inc. 

Two  or  more  years  experience  with  a 
newspaper  or  wire  service  and  equivalent 
writing  experience  with  a  corporate  PR 
department  may  qualify  you  for  this  growth- 
oriented  position. 

Your  duties  will  be  diverse.  You'll  have  to  be 
flexible  enough  to  write  for  any  of  our 
operating  companies  -  tobacco,  shipping, 
energy,  packaging  ot  food  -  and  be  able  to 
grasp  business  oriented  problems  quickly. 
You'll  be  working  in  a  variety  of  areas:  media 
contracts,  reporting,  editing,  layouts,  A/V 
work,  and  following  up  production  and 
distribution. 

Please  send  resume  and  brief  letter  outlining 
qualifications,  career  objectives  and 
earnings  record  to:  Mr.  Michael  M.  Friend, 
Corporate  Employment  Coordinator,  R.J. 
Reynolds  Industries,  Inc.,  401  N  Main  Street, 
Winston-Salem,  N.C.  27102. 

Tobacco  Products 
Foods  &  Beverages 
Oil  &  Gas 
Packaging 
Transportation 
Aluminum 
An  Equal  Opportunity  Employer  M/F 


PRODUCTION 


PRODUCTION 


HELP  WANTED 


EDITORIAL 


GENERAL  ASSIGNMENT 

The  Decatur  (lilinois)  Herald,  a  38,000  AM 
daily  has  an  immediate  opening  for  a  gen¬ 
eral  assignment  reporter.  The  best  candi¬ 
dates  will  have  a  degree  and  2  to  3  years  of 
quality  experience  on  a  daily.  In  return  we 
offer  a  salary  commensurate  with  experi¬ 
ence,  liberal  fringe  benefits  and  the  oppor¬ 
tunity  for  advancement.  Send  resume  with 
writing  samples  to  Keith  L.  Stewart,  Per¬ 
sonnel  Manager,  Lindsay-Schaub  News¬ 
papers,  PO  Box  789,  Decatur  IL  62525. 


WASHINGTON 

Reporter  with  3  to  5  years  experience,  in¬ 
cluding  some  legislative  coverage  for 
Washington  bureau  of  substantial  news¬ 
paper  group.  Box  25916,  Editor  & 
Publisher. 


WESTERN  NORTH  DAKOTA  8000  daily, 
has  openings  for  managing  editor  and 
sports  editor.  Send  resume  and  salary  re¬ 
quirements  to  James  Holman,  General 
Manager,  Box  1447,  Williston  ND  58801. 


WIRE  EDITOR 

Innovative  Pacific  Northwest  daily  seeks 
wire  editor  to  round-out  aggressive,  tal¬ 
ented  staff.  Position  will  r^uire  daily  edit¬ 
ing  of  wire  copy,  producing  eye-catching 
layouts,  contributing  ideas.  Must  be 
energetic,  quick  to  learn,  able  to  work  with 
others  and  have  desk  experience.  Equal 
opportunity  employer  offering  excellent 
pay  and  benefits,  exciting  place  to  work 
and  delightful  place  to  live.  Send  resume 
and  references  to  Personnel  Manager, 
Walla  Walla  Union-Bulletin,  PO  Box  1358, 
Walla  Walla  WA  99362. 


REPORTER— General  assignment,  police, 
courts.  The  Minot  Daily  News,  32,000  cir¬ 
culation.  Send  resume,  samples  to  Lynda 
Laux-Bachand,  Box  1150,  Minot  ND 
58701. 


DARKROOM  TECHNICIAN  REPORTER, 
and  an  additional  reporter.  26,000  circula¬ 
tion  daily  in  southeast  Michigan  is  looking 
for  combination  photographer-reporter, 
able  to  handle  darkroom  and  write  stories. 
Experienced  reporter  also  needed.  Send 
samples,  resume  to  Roy  Hamlin,  Managing 
Editor,  Monroe  Evening  News,  Monroe  Ml 
48161. 


SPORTS  EDITOR — Top  notch  small  daily 
has  immediate  opening  for  sharp,  ambi¬ 
tious  journalist  with  some  experience. 
Good  salary,  fringes,  excellent  advance¬ 
ment  opportunities.  Send  resume,  refer¬ 
ences  to  D.  Schmidt,  The  News-Record, 
Box  3006,  Gillette  WY  82716. 


NEWS  EDITOR  for  Washington  State  coast 
weekly.  Must  be  experienced  in  all  phases 
of  weekly  newspaper  production,  editing, 
photography,  layout  and  more.  Challeng¬ 
ing  position  for  right  person.  We  need  a 
newsperson  who  can  help  us  overcome 
strong  competition.  Salary  depending  on 
experience.  Send  resume,  clips  and  refer¬ 
ences  to  Box  25900,  Editor  &  Publisher. 


Executive  Editor 
Suburban 
Philadelphia  Daily 

45,000  Circulation 

Outstanding  opportunity  for 
editor,  preferably  with  previous 
Metro  Market  experience,  who 
possesses  the  ambition,  the 
ideas  and  knowledge  that  will 
lead  a  good  daily  to  the  top  in 
its  market. 

If  you  are  a  leader  and  want  a 
challenge  with  all  the  resulting 
benefits,  respond  in  writing 
only,  including  resume  to 

Rufus  Walker 
DELAWARE  COUNTY 

DAILY  TIMES 

500  Mildred  Ave. 

Primes,  Pa.  19018 


HELP  WANTED 


EDITORIAL 


THE  STATES  NEWS  SERVICE  is  looking 
for  reporters.  The  work  is  still  hard  and  the 
pay  is  still  low.  316  Pennsylvania  Ave.  S.E., 
Washington,  D.C.  20003.  (202)  546-7500. 


WIRE  EDITOR 

Southern  New  York  State  70,000  daily  and 
Sunday  seeks  wire  editor  with  minimum  2 
years  experience,  strong  in  VDT  and  lay¬ 
out,  with  working  knowledge  of  New  York 
metropolitan  region.  Also  looking  for  copy 
editors  similarly  qualified.  Box  25936, 
Editor  &  Publisher. 


COPY  EDITOR  needed  for  33,000  morning 
paper  in  Zone  3.  Must  know  the  language, 
be  fast  with  headlines,  and  imaginative 
with  layout.  Should  be  inquisitive  and  un¬ 
afraid  of  questioning  stories.  Reply  to  Box 
25946,  Editor  &  Publisher. 


GRAPHICS 


GRAPHICS  PRODIGY 
The  Charlotte  Observer’s  Carolina  living 
section  wants  the  industry's  best  layout 
editor— a  creative,  experienced  person 
who  builds  excellent  feature  pages,  knows 
graphics,  meshes  well  with  reporters  and 
photographers,  works  rapidly  and  meets  all 
deadlines.  You’ll  also  have  to  meet  our 
tough  standards  for  copy  editing  and  head¬ 
line  writing.  If  you  want  to  be  considered 
tor  a  job  that  can  showcase  your  talents, 
write  us  right  away  about  your  layout  ideas, 
your  professional  strengths,  weaknesses 
and  experience.  Send  along  a  small  selec¬ 
tion  of  your  work  and  the  names  and  tele¬ 
phone  numbers  of  three  professional  ref¬ 
erences  we  can  call  immediately. 

Write  to  Beth  Resler,  Carolina  living  editor. 
The  Charlotte  Observer,  Box  32188,  Char¬ 
lotte,  N.C.,  28232,  (704-374-7495),  An 
Equal  Opportunity  Employer. 


MARKETING  RESEARCH 


MARKETING  RESEARCH  DIRECTOR  is 
being  sought  by  our  growing  daily  in  beau¬ 
tiful  Western  Montana.  This  person  will  be 
responsible  for  the  development  and 
evaluation  of  research  programs  ranging 
from  readership  surveys  to  circulation  and 
advertising  sales,  to  new  product  analysis. 
Writing  ability  plus  several  years  of  experi¬ 
ence  in  sales  and  marketing  research  are 
needed  along  with  college  course  work  in 
the  latter.  Please  send  detailed  resume  to 
Rhonda  McErlane,  the  Missoulian,  500 
North  Higgins  Av,  Missoula  MT  59807.  An 
Equal  Opportunity  Employer,  M/F. 


PHOTOJOURNALISM 


PHOTOGRAPHER  WANTED  immediately 
for  small  daily  in  western  Massachusetts. 
Responsibilities  would  include  coordinat¬ 
ing  part-time  photostaff,  processing  film 
and  screen  prints.  Heavy  emphasis  on  fea¬ 
ture  art.  Contact  Michael  Conery, 
Westfield  Evening  News.  62  School  St., 
Westfield,  Mass.  01085. 


PHOTOGRAPHER— U.S.  Forces  newspa¬ 
per,  Stars  &  Stripes.  100,000  circulation 
daily,  has  an  opening  in  western  Germany 
for  experienced  newspaper  photographer. 
Candidates  must  have  5  years  general  ex¬ 
perience  and  at  least  2  years  of  certified 
daily  newspaper  news  photographv  experi¬ 
ence.  Applicants  without  the  required 
daily  newspaper  experience  will  not  be 
considered.  Portfolio  required  with  original 
application  and  will  be  returned  when 
selection  process  is  completed.  Salary  in¬ 
hire  $15,920  per  annum  plus  living  quar¬ 
ters  allowance,  overseas  transportation 
and  group  insurance.  Only  applications 
postmarked  on  or  before  22  January  will  be 
considered.  Apply  Civilian  Personnel  Of¬ 
ficer,  European  Stars  &  Stripes,  APO  New 
York  09175. 


THE  ARIZONA  DAILY  STAR,  an  offset  AM 
in  Tucson,  is  seeking  an  assistant  photo 
editor-photographer  to  join  a  young 
graphic-conscious  staff.  Applicants  should 
have  experience  managing  photographers 
and  a  strong  background  in  photojour¬ 
nalism,  fashion  photography  and  layout. 
Apply  to  Jack  Dykinga,  photo  editor,  PO 
Box  26807,  Tucson  AZ  85726. 


PRESSROOM 


PRESSMAN-CAMERAMAN  for  Goss  Com¬ 
munity;  experienced.  Write  to  S.S.C,  Box 
764,  &:henectady,  N.Y.  12305. 


PRODUCTION  MANAGER 
for  Florida  newspaper  with  the  latest  in 
modern  equipment,  offset  presses  and 
front-end  system.  Person  selected  must  be 
familiar  with  electronic  equipment,  offset 
printing  and  be  capable  of  handling  pro¬ 
duction  from  news  and  advertising  to  mail- 
room  docks.  Must  maintain  quality  pro¬ 
duction,  prepare  budget  and  manage  ef¬ 
fectively.  Send  complete  resume  to  Box 
25708,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Weekly  newspaper  group  in  Boston  area 
seeks  production  manager  with  3-5  years 
experience  to  oversee  all  phases  of 
typesetting,  pasteup  and  camera  depart¬ 
ments,  The  person  we  need  is  probably  an 
assistant  manager  now,  earning  about 
$12,500,  and  ready  to  move  up.  Degree 
preferred.  Send  resume  to  Box  25833, 
Editor  &  Publisher, 


PROMOTION 


PROMOTION 

MANAGER 

Exceptional  opportunity  for  a  bright,  highly 
creative  "hands-on"  newspaper  promotion 
manager  who  can  not  only  direct  the  crea¬ 
tive  efforts  of  others  but  who  will  handle 
some  top  level  assignments  directly.  We’re 
a  major  market  Zone  5  AM- PM  newspaper 
that’s  on  the  move.  The  right  candidate 
will  be  particularly  well  versed  in  handling 
and  directing  in-paper  promotion  for  both 
advertising  and  editorial  and  should  have 
solid  experience  in  doing  contemporary 
and  professional  looking  work.  Solid  new 
product  design  and  promotion  experience 
a  plus.  Ideal  candidate  might  be  a  No.  2 
person  on  a  major  daily  or  doing  it  all  on  a 
small  newspaper.  We  offer  good  opportun¬ 
ity  to  do  your  thing,  exceptional  living  con¬ 
ditions,  a  chance  to  grow,  show  your  tal¬ 
ents  and  contemporary  newspaper  man¬ 
agement  support.  All  samples  returned. 
Write  in  strict  confidence  to  Box  25967, 
Editor  &  Publisher. 


PLANT  MANAGER 

fora  large  commercial  printing  plant.  Must 
have  working  knowledge  of  typesetting, 
camera,  stripping  and  heavy  emphasis  on 
offset  pressroom  operation.  Union  shop. 
Almost  new  equipment.  $30-40,000  range. 
Call  Mr  Gaye  at  (201)  791-3000. 


PRODUCTION  CONSULTANT  needed  for 
medium  size  national  consumer  publica¬ 
tion.  Experience  should  include  imposi¬ 
tion,  trafficking,  quality  control,  cost  effi¬ 
ciency  through  printing  and  binding.  Send 
resume.  Firehouse  Magazine,  515  Madison 
Av,  New  York  NY  10022. _ 

Positions 
Wanted . . . 

ADMINISTRATIVE 


EDITOR/MANAGER  has  outgrown  oppor¬ 
tunities  in  current  locale  and  organization. 
I  won  national  editorial  writing  award, 
edited  a  Ballentine  book,  created  success¬ 
ful  local  magazine,  taught  university  jour¬ 
nalism  classes  and  served  as  president  of 
active  SPJ,  SDX  chapter  while  leading 
small  western  daily  from  doldrums  to 
statewide  news/editorial  prominence.  Fam¬ 
ily  man  and  solid  citizen,  but  with  liber¬ 
tarian  outlook  and  appetite  for  challenges.  I 
don’t  have  capital  but  want  to  invest  value 
accrued  as  innovative  journalist/manager 
in  publishing  enterprise  with  a  future.  Box 
25564,  Editor  &  Publisher. 


OPERATIONS  MANAGER— Experienced 
all  departments;  prime  strength  in  produc¬ 
tion  and  data  processing.  Seasoned  and 
stable.  Reply  in  confidence  to  Box  25848, 
Editor  &  Publisher. 


EXPERIENCED  BUSINESS  MANAGER  of 
weekly  group  during  $5CX},C)(X).  Business 
background  plus  advertising.  Would  like  to 
relocate  with  larger  group  in  Zone  5,  7,  or 
8,  Write  Box  25854,  Editor  &  Publisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Currently  employed  dally  and  Sunday 
newspaper  executive,  circulation  of 
100.000  plus,  desires  change  and  chal¬ 
lenge.  Offers  in  return  leadership  and  ex¬ 
perience  to  make  effective  business  deci¬ 
sions  through  skills  in  operations,  technol¬ 
ogy  changes,  marketing,  human  relations, 
labor  negotiations,  and  short  and  long 
range  planning.  All  replies  held  in  strict 
confidence.  Box  25897.  Editor  & 
Publisher. 


ARE  YOU  TIRED  OF  LOOKING? 

You  need  someone  who  can  "do  it  al  I,”  and 
are  willing  to  pay  that  person.  All  you  ask  is 
that  the  person  be  willing  to  work — maybe 
even  willing  to  go  that  extra  mile  for  you. 
Instead,  you  find  those  whom  you  inter¬ 
view  more  interested  in  fringe  benefits, 
time  off.  vacation  and  a  shorter  work  week. 
If  you  are  interested  in  someone  with  an 
inbred  work  ethic  and  have  an  opening  now 
or  will  have  an  opening  in  1979  as  pub¬ 
lisher.  general  manager,  executive  editor, 
managing  editor,  city  editor  or  a  general  ist. 
I  would  like  to  talk  with  you.  I  am  in¬ 
terested  in  a  position  where  there  is  lead¬ 
ership  at  the  top.  where  each  day  Is  a  chal¬ 
lenge.  and  where  each  day  I  grow  a  little  bit 
more  professionally.  Prefer  small  to 
medium  size  daily.  Will  not  work  for  some¬ 
one  with  a  drinking  problem.  Please  write 
for  a  full  resumeireferencesto;  Clarence  C. 
Anderson.  POBox  705.  Mexico.  NY  13114. 


ADVERTISING 


AD  MANAGER.  Degree.  Proven  producer, 
motivator.  National  ad  manager/classified 
manager/ad  director — medium  and  large 
weekly  group:  retail  manager/assistant  ad 
director — medium  daily.  Box  25750.  Editor 
&  Publisher. 


LOOKING  for  experienced  manager  and 
salesman?  I  have  solid  background  in 
newspaper  advertising  all  phases,  training 
top  sales.  Box  25925.  Editor  &  Publisher. 


ARTIGRAPHICS 


ILLUSTRATOR/GRAPHICS— Experienced 
26-year-old  married  man  seeks  career  with 
advancement.  Experience  with  Fluro 
Color,  maps  and  all  kinds  of  illustrations. 
Presently  illustrating  for  35.000  circula¬ 
tion  newspaper.  Started  and  set-up  com¬ 
plete  illustrating-map  department  in  2 
weeks.  Would  like  Atlanta  or  any  northern 
Area  4  location  or  good  offer  anywhere  in 
States.  Box  25751.  Editor  &  Publisher. 


CIRCULATION 


GROUP  CIRCULATION  EXECUTIVE,  age 
37.  with  15  years  experience  in  sales,  pro¬ 
duction.  labor  negotiations,  mailrooms. 
and  shoppers.  Experienced  in  5000- 
150.000  daily  circulation.  Hard  working, 
excellent  references.  Box  25535.  Editor  & 
Publisher. 


CIRCULATOR:  Hard  working,  strong  on 
carrier  organization,  promotion-minded. 
Desire  to  work  for  publisher  who  still  be¬ 
lieves  in  the  old  fashioned  values.  Box 
25791.  Editor  &  Publisher. 


START  THE  NEW  YEAR  RIGHT! 

If  you're  looking  for  an  under  40.  experi¬ 
enced.  aggressive  circulation  executive 
who  wants  to  advance  his  career  and  your 
newspaper,  write  giving  full  particulars  in¬ 
cluding  job  description  outline,  organiza¬ 
tional  chart  of  newspaper  management 
and  Circulation  Department,  current  ABC 
report,  salary  range  and  benefit  package. 
Also  send  marketing  folder. 

I  have  a  Management  and  Marketing  de¬ 
gree  and  will  consider  Circulation 
Management-Director  position  if  it  leads  to 
higher  management. 

Prefer  independent  newspaper  but  will 
consider  group  ownership.  Curiosity  seek¬ 
ers  please  ignore  this  ad.  Box  25674. 
Editor  &  Publisher. 


EDITORIAL 


AWARD-WINNING  Food  Editor.  10  years 
experience.  BS  journalism.  MS  nutrition 
and  consumer  education.  Write  Box 
25471.  Editor  &  Publisher. 


EDITORIAL 


I  FINANCIAL  EDITOR.  Former  executive 
,  editor  of  Northwest  daily;  educated  in 
.  economics,  law  and  business  administra- 
:  tion.  Skilled  manager.  Author  of  several 
I  books.  Former  editor  and  co-publisher  of 
I  investment  monthly.  Available  im- 
i  mediately.  Box  25595.  Editor  &  Publisher. 


FEMALE  SPORTSWRITER.  22.  recent 
I  Journalism  graduate  with  honors,  seeks 
I  writing  position  on  a  daily.  5  years  writing 
experience,  was  sports  editor  of  New  Eng- 
.  land's  largest  college  daily.  Served  as  a 
I  stringer  for  several  professional  papers. 

‘  Interned  in  the  sports  department  of  a 
;  major  metropolitan  paper  last  summer. 

I  Prefer  Zones  1.2.5.  Box  25748.  Editor  & 
Publisher. 


1  BLACK  NEWSMAN.  31.  wire  service. 
I  newspaper  background  seeks  interesting 
I  position  in  Chicago  area.  Box  25853. 
Editor  &  Publisher. 


CREATIVITY.  AGGRESSIVENESS.  PER¬ 
SISTENCE.  Necessary  qualities  for  repor¬ 
ters  on  your  daily?  Try  recent  M.A.  pub¬ 
lished  in  major  East  Coast  paper.  Wire  ser¬ 
vice.  investigative  experience.  Will  relo¬ 
cate.  Contact:  Elaine  Mandell.  760  Bronx 
River  Rd..  Bronxville.  NY  10708.  (914) 
237-3573  or  (914)  682-3448. 


GREAT  LAKES  SHIPPING  oriented  feature 
and  news  writer,  specializes  in  news  deal¬ 
ing  with  ships,  sailors,  business  and  trans¬ 
portation  on  our  Inland  Seas.  Seeks  to  ex¬ 
pand  already  busy  freelance  enterprise,  or 
will  consider  staff  position  on  Great  Lakes 
area  newspaper  with  an  eye  toward  regular 
Great  Lakes  column.  Work  already  being 
published  in  3  major  Michigan  papers. 
Photo-oriented.  4  year  J  grad.  Weekly  and 
daily  background,  with  strong  graphics  ex¬ 
perience.  Resume,  clips  on  request.  Call 
Roger  LeLievre.  (517)  773-3984.  or  (517) 
772-0834. 

SEMINAL  AND  conventional  journalist. 
Deskman  seeks  metro  in  Zones  1.  2.  5.  Box 
25817.  Editor  &  Publisher. 


NOTRE  DAME  GRAD  going  for  the  extra 
point.  Reporting,  magazine  writing.  Option 
plays  considered.  Yards  gained  at  metro 
daily,  trade  magazine.  In  mid  20s. 
$15,000.  "Clippings."  excellent  refer¬ 
ences.  No  sports  writing.  6285  Meldon  Dr. 
Mentor  OH  44060. 


S.O.S. — OVERSEAS  position  sought  by 
young  male  journalist.  English  speaking 
only.  Exoerience  on  maior  metro  daily, 
trade  journal.  References  excellent.  Box 
25815.  Editor  &  Publisher. 


DESK  PRO.  30.  seeks  challenge  as  news 
I  editor  or  equivalent  on  hard-news  daily 
I  where  quality  still  matters.  Six  years  in  slot 
:  on  two  55M  dailies.  Zones  5.  7,  8.  9.  Box 
I  25812.  Editor  &  Publisher. 


I  INCISIVE  MOVIE  CRITIC  seeks  similar  slot 
I  on  large  metro  daily.  Over  six  years  of  solid 
I  experience  in  daily  newspaper  editorial 
work.  Could  fill  in  on  entertainment/ 
feature  desk  for  page  layout  and  headline 
writing  duties.  1971  Northwestern  masters 
graduate  will  consider  all  locations.  Box 
25806.  Editor  &  Publisher. 


YOUNG  REPORTER  with  daily  and  weekly 
experience  seeks  challenging  spot  on  a 
daily.  Ready  to  relocate.  Box  25915.  Editor 
&  Publisher. 


EDITOR.  SUNDAY  ROTO.  400.000  plus 
circulation,  seeks  editorial  or  executive 
position  on  newspaper  or  magazine  or  in 
public  relations;  excellent  at  rewrite, 
heads,  graphics.  I^out;  13  years  experi¬ 
ence,  7  on  VDT;  BS.  MS  in  plant  and  soil 
science,  additional  graduate  work;  diverse 
occupational  background;  good  diplomat; 
available  June  1,  1979. 


PROVEN  SPORTS  WRITER,  over  5  years 
experience  major  daily  (circulation 
lOCl.OOO  - ).  Freelance  work  several  publica¬ 
tions.  Awards.  Served  on  basketball,  foot¬ 
ball  polls.  Strengths— basketball,  football, 
horse  racing,  baseball.  Columns,  features. 
Mid-20s,  college  grad  with  honors.  Looking 
for  solid  career  opportunity.  Box  25884, 
Editor  &  Publisher. 


MANAGING  EDITOR  medium  daily,  plus 
metro  maturity.  Common  sense,  creativity, 
leadership.  Jack  Pease,  RD  3.  Clifton  Park 
NY  12065,  or  (518)  371-8110. 
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EDITORIAL 


SPORTSWRITER — Can  do  it  all,  4V2  years 
experience,  2V2  metro  daily.  VDT  trained. 
Can  write  about  sports  without  cliches  or 
rhetoric.  Has  covered  all  major  sports  and 
most  of  the  minor.  Willing  to  relocate.  For 
clips,  references  and  resume:  Box  25805. 
Editor  &  Publisher. 


REPORTER,  40,  excellent  writer,  some 
editing  and  layout.  Can  handle  camera. 
Seeks  move  to  California,  Hawaii  or  South 
Pacific.  PR  or  magazine  OK.  Box  13512, 
Phoenix,  Ariz.  85Ci02. 


WRITER/EDITOR/PHOTOGRAPHER,  27, 
with  newspaper  and  magazine  back¬ 
ground:  seeks  reporting  or  editorial  posi¬ 
tion  in  California;  lively  features;  aggres¬ 
sive  and  hardworking.  Box  25767,  Editor  & 

Publisher. _ 

VICTIM  OF  TYPECASTING— Feature  writ¬ 
er,  who  happens  to  be  working  in  sports 
department  of  metro  giant,  will  go  any¬ 
where  to  break  into  features/eptertain- 
ment/lifestyles.  Take  my  clips — please. 
Box  25749,  Editor  &  Publisher. 


PROVEN  SPORTS  EDITOR,  columnist,  14 
years  experience,  seeks  position  on  mid¬ 
sized  daily.  Bright  columnist,  strong  or¬ 
ganizer  of  staff.  Write  Box  231,  Onalaska. 
Wl  54650. 


FRESH  ARIZONA  STATE  journalism 
graduate  24.  seeks  first  oosition  any  zone. 
Chris  Callahan,  2331  W  Avalon,  Phoenix 
AZ  85015. 


PULITZER  PRIZE  nominee,  9  years  experi¬ 
ence,  major  international  fellowship  win¬ 
ner.  Two  other  awards.  Now  available  be¬ 
cause  paper  folded.  Prefer  reporting  posi¬ 
tion  in  Zone  2,  will  consider  all.  Box  25871, 
Editor  &  Publisher. 


TIRE,  AUTOMOTIVE  magazine  editor 
seeks  news,  PR  or  agency  position.  4  years 
experience  including  newspaper.  Will  relo¬ 
cate.  Box  25872,  Editor  &  Publisher. 


AMBITIOUS  REPORTER  with  experience 
on  dailies  and  J-school  degree  seeks  more 
rewarding  position  with  daily  in  Zones  1  or 
2.  Box  25866,  Editor  &  Publisher. 


BACK  IN  USA — Published  freelance  col¬ 
lege  graduate  with  French  press  agency 
experience  available  immediately.  Seek 
entry-level  position  as  reporter,  rewriter  or 
layout  assignment.  Single,  willing  to  relo¬ 
cate  and/or  travel,  here  or  abroad.  Box 
25743,  Editor  &  Publisher. 

EXPERIENCED,  Black  female  wishes  to 
get  back  into  newspaper  reporting.  Also 
intensely  interested  in  magazine  writing 
and  reporting.  Box  259/9,  Editor  & 
Publisher. 


I'M  READY  to  work  if  you  have  an  opening 
for  experienced  reporter  who  does  news, 
features,  columns,  photos  and  editing. 
Three  years  experience  on  small  dailies. 
Prefer  Zones  3,  4,  6,  8  or  southern  9.  Mari¬ 
lyn  Richardson.  600  S  9th,  Laramie  WY 
fe070.  (307)  766-3122. 


PHOTOJOURNAUSM 


AMBITIOUS,  award-winning  1976  BSJ 
graduate  with  eye  for  news,  and  photo¬ 
graphic  background  to  translate  news  to 
pictures'.  Seeks  photojournalist  position  in 
New  England  area;  Northwestern 
University-Medill  and  RIT  formal  training. 
Will  consider  any  stimulating  offers.  Box 
25911.  Editor  &  Publisher. 


PHOTO  SERVICES  MANAGER,  experi¬ 
enced  industry,  newspaper,  public  rela¬ 
tions.  Specialize  in  hiring,  training,  ser¬ 
vice,  quality.  Professional  atmosphere  re¬ 
quired.  Box  25903,  Editor  &  Publisher. 


PRODUCTION 


SPORTS  WRITER,  2  years  experience  on 
NY  daily,  seeks  reporting  job  on  Florida 
paper.  B.S.J.  degree,  married.  29  years 
old.  Phone  (302)  478-6275. 


EXPERIENCED,  versatile  reporter  seeks 
position  on  Zone  2.  3  or  5  daily.  Have  cov¬ 
ered  all — city  council  to  theater  reviews. 
Just  the  person  for  a  small  or  medium 
daily.  Two  awards  through  diligence  and 
hard  work.  Available  now.  Box  25917. 
Editor  &  Publisher. 


EDITOR/COPY  EDITOR -Makeup  editor  of 
mid-size  Northwest  daily  seeks  bigger  chal¬ 
lenge,  bigger  pay  on  bigger  paper.  Strong 
copy  editing,  award-winning  heads.  Have 
excelled  as  slotman,  wire  editor,  news 
editor,  Sunday  editor  and  rewrite.  Good 
organizational  skills.  Age  30,  12  years  ex¬ 
perience.  VDT  trained.  Box  25913,  Editor 
&  Publisher. 


REPORTER,  2  years  daily  experience, 
ready  for  large  daily  or  news  service.  Prefer 
Zone  2,  but  will  go  elsewhere.  Box  25914, 
Editor  &  Publisher. 


PRODUCTION  MANAGER:  Proven  record 
in  cost  control:  Labor,  conversions:  force 
reduction.  Knowledgeable  all  depart¬ 
ments,  front  to  back.  Experience  in  all 
facets  of  newspaper  composition.  Box 
6264.  Editor  &  Publisher.  _ 


PRODUCT'ON  MANAGER  presently  same 
position  with  50K  PM  daily.  Recognized 
heavy  weight  in  new  technologies.  Experi¬ 
enced  from  lobby  through  loading  plat¬ 
form.  Excellent  record.  Absolute  confi¬ 
dence.  Box  25844,  Editor  &  Publisher. 


PUBUC  RELATIONS 


VERSATILE  USAF  Information  Officer 
seeks  responsible  position  in  corporate 
communications  or  magazines.  I've 
packed  a  lot  into  a  few  years— USAF 
Academy.  MA  Internal  Affairs,  US/\F  pilot 
and  numerous  freelance  articles  pub¬ 
lished.  Now  I'm  29  and  I  want  to  dig  some 
roots  and  “grow"  with  the  right  firm.  High¬ 
est  references.  Box  25786,  Editor  & 
Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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American  Express  bids  for  McGraw-Hill 


American  Express  Co.  offered 
(January  8)  to  pay  $830  million  in  straight 
cash  or  cash  and  securities  to  acquire 
publishing  conglomerate  McGraw-Hill 
Inc. 

Business  reporters  described  the 
takeover  as  one  of  the  biggest  attempts 
on  record.  Roger  H.  Morley,  president  of 
American  Express,  is  on  McGraw-Hill's 
board. 

In  a  statement  made  January  9  follow¬ 
ing  the  surprise  offer,  Harold  W. 
McGraw  Jr.,  said  "I  am  personally  very 
disappointed  in  the  way  in  which  Ameri- 

ITU  members  to  vote 
on  assessment  hike 

Members  of  the  International  Typo¬ 
graphical  Union  will  be  asked  next  week 
(January  17)  to  approve  a  one-half  per¬ 
cent  assessment  and  an  on-off  fund 
mechanism  with  a  floor  of  $3  million  and 
a  ceiling  of  $5  million. 

The  referendum  is  being  held  because 
of  the  increased  number  of  strikes  by 
other  unions  that  has  put  ITU  members 
out  of  work  and  due  to  the  increased 
amount  of  benefits  the  ITU  has  paid  out 
of  its  own  strike  fund. 

The  ITU  strike  fund  has  decreased 
from  a  balance  of  $2.4  million  to  more 
than  $2  million  in  the  red  in  just  a  few 
months  time  and  this  has  forced  the  cur¬ 
tailment  and,  in  some  cases,  suspension 
of  strike  benefits  to  members  out  of 
work. 

Funds  taken  in  from  the  one-half  per¬ 
cent  assessment  will  go  directly  into  the 
strike  fund,  according  to  the  ITU  Execu¬ 
tive  Council  and  will  not  go  toward  ad¬ 
ministrative  expenses  or  salaries  of  ITU 
personnel. 

Meanwhile,  a  survey  conducted  by  the 
ITU  Review  has  revealed  that  strike  ben¬ 
efits  paid  to  ITU  members  are  more  than 
the  total  benefits  paid  by  any  two  other 
related  unions  to  their  members.  This  is 
the  case  even  though  some  of  the  other 
union's  dues  are  higher  than  the  ITU. 

The  ITU  Review  survey  showed  that 
The  Newspaper  Guild  pays  the  highest 
strike  benefits  of  any  of  the  other  five 
unions,  but  this  is  only  a  maximum  of  $75 
per  week — half  the  ITU  maximum  of 
$150. 

The  Graphic  Arts  International  Union 
and  the  International  Printing  and 
Graphic  Communications  Union  each 
pay  their  members  a  maximum  weekly 
strike  benefit  of  $70. 

ITU  officials  contend  that  because 
they  pay  out  higher  strike  benefits,  the 
strike  fund  is  depleted  faster. 

The  ITU  and  Guild  merger  commit¬ 
tees.  during  their  first  set  of  meetings  last 
month,  tentatively  agreed  that  once  the 
two  unions  merge,  maximum  weekly 
strike  benefits  would  be  $150  (the  same 
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can  Express  handled  this  proposal.” 

McGraw  holds  a  large  share  of  the 
company's  stock  along  with  his  brother. 
Industry  sources  said  the  McGraw  fam¬ 
ily  controls  between  20  and  25%  of  the 
company's  stock. 

American  Express,  which  recently 
failed  in  bids  to  take  over  Walt  Disney 
Productions  and  Book-of-the-Month 
Club,  said  it  remained  optimistic  about 
acquiring  McGraw-Hill. 

McGraw-Hill  owns  Business  Week, 
Standard  &  Poor's  among  other  things. 

as  those  now  awarded  by  the  ITU.)  This 
would  be  more  than  twice  the  current 
maximum  Guild  level. 

The  merger  committees  also  tenta¬ 
tively  agreed  that  the  defense  fund  would 
have  to  have  a  ceiling  of  $16-20  million 
and  if  the  defense  fund  drops  below 
$13.5-15  million,  a  one-half  percent  as¬ 
sessment  would  automatically  be 
triggered. 

A  second  session  of  the  merger  com¬ 
mittees  was  being  held  this  week  in 
Washington,  D.C.,  with  future  sessions 
scheduled  for  Feb.  12-16  in  Colorado 
Springs  and  March  12-16  in  Washington, 
D.C. 

February  1  deadline 
set  for  Senigo  Award 

The  1 978  Mark  E.  Senigo  Award  for 
promotion  copywriting,  sponsored  by 
the  New  York  Times  in  memory  of  the 
late  promotion  director  of  the  newspa¬ 
per,  has  been  announced. 

Entries  in  the  form  of  typewritten  copy 
for  either  newspaper  in-paper  advertising 
or  trade  paper  advertisements  must  be 
submitted  no  later  than  February  1 ,  1 979. 

Entries  should  be  mailed  to  Warren 
Abrams,  the  New  York  Times,  229  West 
42nd  Street,  New  York,  N.Y.  I0036. 

Cancer  kills 
Ad  Age  editor 

James  O'Gara.  6I,  editor-at-large  of 
Advertisinf;  died  (January  lO)  of 

cancer  in  Syosset  Hospital  in  Syosset, 
Long  Island,  N.Y. 

He  has  held  this  title  since  I972. 
O'Gara  joined  Ad  Age  in  1 950  as  an  as¬ 
sociate  editor  of  the  New  York  staff,  was 
promoted  to  senior  editor  in  1 956  and 
became  editor  in  charge  of  the  New  York 
office  in  I958.  In  1 963  he  was  elected 
vicepresident  of  Crain  Communications. 

O'Gara  began  delivering  the  morning 
newscast  about  advertising  on  WQXR- 
radio  in  1 972.  Born  in  Brooklyn  on 
March  26,  1 928,  he  received  his  journal¬ 
ism  degree  fsrom  New  York  University 
in  1 942  and  went  to  work  as  reporter 
for  Religious  News  Service. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

One 

Year 

1/10  1'3  Ago 

Affiliated  Publications  (AMEX)  .  21  lO'/e  17H 

Blue  Chip  Stamps  (OTC)  .  IS'z  I8V4  I7V4 

Combined  Comm.  Corp  (NYSE)  .  30  28V4  33 

(a)  Capital  Cities  Comm.  (NYSE)  _  43  39V4  56% 

Cowles  Comm.  (NYSE)  .  20  19V4  16% 

Dow  Jones  (NYSE)  .  33Ve  32%  33% 

Gannett  (NYSE)  .  40%  40%  38% 

Gray  Comm.  (OTC)  .  23'2  23  13 

(b)  Harte-Hanks  (NYSE)  .  24%  22  36 

Jefferson  Pilot  (NYSE)  .  31  3OV4  28% 

(c)  Knight-Ridder  (NYSE)  .  23V4  23'%  36% 

Lee  Enterprise  (NYSE)  .  23%  22%  25% 

Media  General  (AMEX)  .  19'%  19V8  14% 

Media  Investment  (OTC)  .  57  57  N  A 

Multimedia  (OTC)  .  25%  25'%  29'% 

New  York  Times  (AMEX)  .  26%  27'i  19% 

Panax  (OTC)  .  5%  5%  N  A 

(d)  Post  Corp.  (Wise.)  (OTC)  .  16%  16%  25 

Quebecor  (AMEX)  .  10  10  9'% 

Southam  Press  (CE)  .  26'%  25%  23 

Stauffer  Communications  38  38  N  A 

Thomson  Newspapers  (CE)  .  15%  15'%  12'% 

Time  Inc  (NYSE)  .  42'%  42%  37% 

Times  Mirror  (NYSE)  .  32'%  30  24'/e 

Toronto  Sun  (CE)  .  13%  13%  N  A 

Torstar  (CE)  .  18',2  18'  2  13'% 

(e)  Washington  Post  (AMEX)  .  25'%  46%  35' 2 


(a)  Stock  split  2  for  1.  effective  7/3,78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  for  1,  effective  8/3078 

(d)  Stock  split  2  for  1,  effective  11/16/78 

(e)  Stock  split  2  for  1.  effective  12  27/78 

SUPPLIERS 


Abitibi  (CE)  .  18%  19%  10'% 

AM  Inti.  (NYSE)  .  23%  21%  14% 

Altair  (OTC)  .  4'%  4'%  2% 

Berkey  Photo  (NYSE)  .  6%  5'%  4 

Boise  Cascade  (NYSE)  .  29%  27'%  23'% 

Carrier  Corp.  (NYSE)  .  254$  25'%  14% 

Compugraphic  (NYSE)  .  41'/2  40  3944 

CompuScan  (OTC)  .  6%  5%  4% 

Crown  Zellerbach  (NYSE)  .  32'%  31'%  32 

Cutler-Hammer  (NYSE)  .  57'%  57'%  31'% 

Digital  Equipment  (NYSE)  .  55%  50''2  44 

Domtar  (AMEX)  .  22  20%  14 

Dow  Chemical  (NYSE)  .  25%  25%  25'2 

Eastman  Kodak  (NYSE)  .  61%  61'%  50 

Elira  (NYSE)  .  29  27  36% 

Georgia  Pacific  (NYSE)  .  24'%  24%  25% 

Grace,  W.R,  (NYSE)  .  26'%  26'%  24'% 

Great  Lakes  Paper  (CE)  .  40'%  40'%  32 

Great  No.  Nekoosa  (NYSE)  .  33%  30'%  26 

(f)  Harris  Corp.  (NYSE)  .  31%  29  40'? 

Hunt  Chem.  (NYSE)  .  12'%  11'%  11'% 

Internalional  Paper  (NYSE)  .  38'%  36%  32% 

Itek  Corp.  (NYSE)  .  19'%  17'%  16'% 

Kimberly  Clark  (NYSE)  .  44'%  41  39% 

LogEtronics  (OTC)  .  11'%  10'%  8'% 

Logicon  (AMEX)  .  12%  11%  11'% 

MacMillan,  Bloedel  (CE)  .  25%  25'%  16^8 

Minnesota  Min.  and  Mfg.  (NYSE)  .  ..  61%  63'%  46% 

Raytheon  (NYSE)  .  49%  47%  N  A 

Rockwell  Inti.  (NYSE)  .  35'%  35' 2  29 

St.  Regis  (NYSE)  .  28'%  28%  30 

Southwest  Forest  Ind.  (NYSE)  .  13%  11%  948 

Sun  Chemical  (NYSE)  .  25'%  24'%  1948 

Wood  Industries  (AMEX)  .  10'%  10  4 

White  Consolidated  (NYSE)  .  18'2  17'%  20'2 


(f)  Stock  split  2  for  1.  effective  9  2278 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

23  Years  Nation-Wida  Parsenal  Sarvic* 


EDITOR  &  PUBLISHER  for  January  13,  1979 
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“We  looked  at 
the  leaders,  made 
conmarisons, 
and  bought  the 
HarrisV-15Ar 

Derek  Dunn-Rankin 
President  and  Publisher 
The  Sun  Coast  Gondolier 
Venice,  Florida 

“As  a  twice-a-week,  7,000  circula¬ 
tion  newspaper,  we’re  not  exactly  big 
league.  But  still,  when  it  came  to  buy¬ 
ing  a  new  press,  we  were  as  finicky  as 
any  large-circulation  publisher.” 

“We  arbitrarily  limited  our  choice 
to  the  three  leading  press  makers. 
Made  detailed  comparisons  of  fea¬ 
tures  and  cost  efficiencies.  And 
visited  a  number  of  installations.” 

“Based  on  our  comparison,  we 
decided  the  Harris  V-1 5A  was  our 
best  buy.  And  it’s  worked  out  beauti¬ 
fully.  The  Harris  service  team  met  all 
challenges,  from  delivering  the  press 
right  on  schedule,  to  getting  it 
installed  and  printing  in  less  than 
7  days.” 

Before  you  buy,  compare!  We 
think,  you,too,  will  find  that  the  Harris 
V-1 5A  has  no  equal  in  performance 
and  value. 


T  3  ^ 


Harris  Corporation,  Web  Press 
Division,  Mechanic  Street,  Westerly, 
Rhode  Island  02891. 


COMMUNICATIONS  AND 
INFORMATION  HANDLING 


Feb.  1  postmark  deadline  for 
Edward  Willis  Scripps 
First  Amendment  entries 


Bust  by  Jo  Davidson 


February  1  is  the  postmark  deadline  for  entries  in  the 
third  annual  Edward  Willis  Scripps  Award,  named 
in  honor  of  one  of  the  giants  of  American  journalism 
and  founder  of  the  Scripps-Howard  Newspapers. 

The  Scripps  Award  was  established  to  recognize 
that  newspaper  which,  in  writing,  reporting,  and 
public  education,  contributed  most  significantly  dur¬ 
ing  1978  to  the  cause  of  the  Constitutional  guaran¬ 
tee  of  a  free  and  independent  press. 

A  bronze  plaque  will  be  presented  to  the  winning 
newspaper,  with  a  cash  prize  of  $2,500  given  to  the 
editor  for  distribution  to  the  individual  or  individuals 


on  the  staff  who  contributed  most  significantly  to 
the  endeavor. 

No  entry  blank  is  required.  Material  submitted 
should  be  mounted  in  some  manner,  and  accom¬ 
panied  by  a  nominating  letter  from  someone  who 
was  not  directly  involved  with  the  entry. 

Send  exhibits,  which  become  property  of  The 
Scripps-Howard  Foundation,  to  the  address  below. 
Winner  of  the  1977  Scripps  Award  was  Sun  Enter¬ 
prise  Newspapers,  Monmouth  Oregon. 

Sun  Enterprise  publishes  in  the  weekly  field. 


Scripps-Howard  Foundation 

200  Park  Avenue,  New  York,  NY  10017 


The  Scripps-Howard  Foundation 
sponsors  these  other  competitions 
with  the  following  deadlines. 

Fact  Sheets  can  be  obtained  by 
contacting  The  Foundation  at  its 
New  York  address. 


WALKER  STONE  AWARDS  FOR  EDITORIAL  WRITING  February  1 2 
EDWARD  J.  MEEMAN  CONSERVATION  AWARDS  February  20 
ROY  W.  HOWARD  PUBLIC  SERVICE  AWARDS  March  1 
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